
design for change Anna ChappéAnna Chappé  +27 84 333 3874 / anna@developdesign.co.za / developdesignco.com / linkedin

mailto:?subject=
https://www.developdesignco.com
http://linkedin.com/in/anna-chappé-de-leonval-9620262b


design for change Anna ChappéAnna Chappé  +27 84 333 3874 / anna@developdesign.co.za / developdesignco.com / linkedin

Anna Chappé de LeonvalAnna Chappé de Leonval
PROFILEPROFILE

As DEVELOP, I design for change, applying 25 years 
of experience in both the Advertising and Non-profit 
sectors to create relevant and accessible design and 
multi-media solutions for non-profit organisations and 
initiatives.

I offer creative and informed communications, sensitive 
to the subject matter and the contexts of work in the 
development sector. 

While the world’s problems seem to expand, so too 
does the technology of communication – which is 
continuously advancing and evolving – at times 
seemingly at an alarming rate. I adapt and learn 
regularly, in order to accommodate, include and best 
utilise changing platforms.

I care about what I do and why I’m doing it.

I am experienced at working collaboratively online - 
both nationally and internationally.

My software knowledge is broad, including: the Adobe 
creative suite (Photoshop, Illustrator, InDesign, Premiere 
and Acrobat), Microsoft products (MS Word, Powerpoint 
and Xcel) and project management software

SERVICES:SERVICES:
• 	Development and design of targeted materials that inform and educate

• 	Development and design of (interactive) proposals and presentations in 
powerpoint and other formats

• 	Design of epubs, interactive pdfs, reports and books

• 	I am highly experienced in designing translations in multiple languages, 
including all of South Africa’s 11 official languages, as well as numerous 
international languages (including Russian, Urdu, Thai, Spanish, French, and 
Portuguese).

• 	Toolkit development and design

• 	Design of social media shareables and website elements

• 	Illustration & Infographic design

• 	Editing
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Care and Support for Teaching Care and Support for Teaching 
and Learning (CSTL):  and Learning (CSTL):  
National & Regional ToolkitsNational & Regional Toolkits

CLIENT: MIET Africa
DATE: 2008 – 2012
 
BRIEF: To design and layout the CSTL 
Regional Support Pack, a generic resource 
which aimed to guide Ministries of Education 
in SADC Member States through the process of 
mainstreaming care and support for teaching 
and learning into every policy, programme 
and process. The RSP toolkit consisted of 15 
booklets, including 12 action step booklets, sets 
of action step cards and a roadmap (interactive 
poster with cards). The materials were designed 
in English, French and Portuguese.

The CSTL National Support Pack was customized,  
from the Regional Support Pack, specifically 
for South Africa. This material was developed 
in partnership with the Department of Basic 
Education.

Click on images to view or download examples

  

mailto:?subject=
https://www.developdesignco.com
http://linkedin.com/in/anna-chappé-de-leonval-9620262b
https://www.mietafrica.com/national-support-pack/
https://www.mietafrica.com/wp-content/uploads/2016/09/NSP2_wr.pdf
https://www.mietafrica.com/wp-content/uploads/2016/09/NSP_wr.pdf
https://www.mietafrica.com/national-support-pack/


design for change Anna ChappéAnna Chappé  +27 84 333 3874 / anna@developdesign.co.za / developdesignco.com / linkedin

Schools as Centres of Care and Support (SCCS)
Responding to the Needs of Orphans and 
Other Vulnerable Children in Rural Areas

CaSe Study

Some elements from toolkit for Schools as Centres of Care and Support (SCCS) project: Handbook

Some elements from toolkit for Schools as Centres of Care and Support (SCCS) project: Handbook

Some elements from toolkit for Schools as Centres of Care and Support (SCCS) project: Handbook

Schools as Centres Schools as Centres 
of Care and Support of Care and Support 
(SCCS)(SCCS)

CLIENT: MIET Africa
DATE: 2007-2009
 
BRIEF: To design materials for a 
toolkit of care and support for schools 
as part of the SCCS programme, a 
school-based response to the ever-
increasing numbers of orphans and 
vulnerable children, focusing on 
the importance of multi-sectoral 
partnerships for tackling poverty, HIV 
and AIDS and other diseases. 

The toolkit consisted of a handbook;  
a book of ten stories describing the
experiences of members of a school 
community, with accompanying 
flannel board and dye-cut cast of 
characters; a set of eight posters 
for advocacy; Learn About Healthy 
Living (LAHL) curriculum material; a 
Frequently Asked Questions (FAQs) 
booklet; a caregiver’s booklet; a First 
Aid handbook; and additional relevant 
material.

View or download the Case Study 
booklet HERE
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Education for All:  Education for All:  
A guide to building schools as inclusive  A guide to building schools as inclusive  
centres of learning, care and supportcentres of learning, care and support

CLIENT: MIET Africa
DATE: 2009
 
BRIEF: To design and layout a guide to implementing Education 
White Paper 6 (focusing on building an inclusive education sys 
tem). The box set included a facilitator’s manual and handouts for 
participants. It was developed through a partnership between the 
KwaZulu-Natal Department of Education (Special Needs Education 
Services Directorate) and MIET Africa.

View or download part of the toolkit HERE
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Workshop planning checklists

Workshop planning ✔
when
doneAction

Initial plans 

Set a date

Identify and list participants

Book suitable venue and confirm the resources that are available (e.g.  chairs, 
electricity, etc.)

Invite participants (advise date, time, venue, transport and catering arrangements, 
things they should bring to the meeting e.g. school policies)

Organise catering if relevant

Organise travel arrangements if relevant

Plan workshop outline and resources required

Book and organize resources

A week before

Remind participants and confirm numbers

Confirm caterers (including numbers)

Confirm travel arrangements (including numbers) 

Organise/confirm resources required (printing, projector, etc.) and when they will arrive

Confirm the venue and your requirements (e.g. number of chairs, type of facilities required)

On the day

Set up the venue (seating, check toilets and other required facilities, etc.)

Check that all equipment/resources have arrived / are working 

Prepare for registration

After the workshop

Venue: Tidy, pack away and lock up in accordance with agreement 

Tidy up materials used

Reflect on and evaluate workshop successes and areas of difficulty

Give feedback to relevant stakeholders

Send letters of thanks where relevant 

(This checklist is adapted from MIET Africa. 2008. Facilitate learning using a variety of given 
methodologies.)

FACILITATOR’S MANuAL  © KZN Department of Education and MIET Africa 2009
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How to use this manual

Each chapter in this facilitator manual deals with a different topic around building an inclusive 
education and training system. It includes essential background information as well as a range 
of activities for you to use in training. At the start of each activity, there is a list of handouts that 
you need for the activity. You will find the handouts in the accompanying book of handouts. You 
need to make photocopies of the relevant handouts for your workshop participants.

The material is aimed at teachers, school management teams, departmental officials and 
anyone interested in or working with learners and the education department. We recommend 
that you start with Chapter 1 and work your way through the material chapter by chapter.

Select, compile and adapt training activities according to your needs and the time available to 
you for each topic or sub-topic. For example, you will find several activities related to classroom 
discipline in unit 1 of Chapter 6: Classroom support. These activities could provide a 
workshop by themselves; or you could select from them if you have less time and need to cover 
more sub-topics in your workshop.

Suggest to participants that they start a file for all their workshop handouts. Over time, this will 
form a comprehensive inclusive education reference guide.

NB

Time needed Plenary

Resources needed Group work

Important Pair work

Individual work

Icons used in this book

© KZN Department of Education and MIET Africa 2009   FACILITATOR’S MANuAL

19 Chapter 1

UNIT 1: 
Defining inclusive education and barriers 
to learning and development

Contents
Overview of this unit 
Outcomes 

Notes for facilitating this unit 
Resources needed 

Activity 1:  Introduction to inclusive education 

Activity 2: What are barriers to learning and development?  
Consolidation task 

Overview of this unit
Activity 1:  Introduction to inclusive education 
 This activity explores the idea of inclusive education. It ends with a general discussion 

around inclusion, where it comes from and why it is relevant in South Africa.

Activity 2: What are barriers to learning and development?
 This activity explores barriers to learning.

Consolidation task:  

Participants think about their own schools and list common barriers at the school.

The unit provides a comprehensive overview of issues around care, support and inclusion 
in general, showing that many common practices in schools create barriers to learning and 
development. 

Outcomes 
By the end of this section, participants will be able to:

Define and discuss inclusive education •
Define care and support •
List and identify a diverse range of barriers to learning and development. •

Notes for facilitating this unit
use your workshop planning checklist found on page 5 of this book. 

Resources needed
Flipchart and pens

Handouts
Handout 1 What is inclusive education?
Handout 2 Is it inclusive education?

FACILITATOR’S MANuAL  © KZN Department of Education and MIET Africa 2009
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ACtIvIty 1: Introduction to inclusive education

Outcomes
By the end of this activity, participants will be able to:

Define and discuss inclusive education •
Define care and support. •

Time needed 
95 minutes 

Resources needed 
Flipchart and pens
Handout 1 What is inclusive education?
Handout 2 Is it inclusive education?

Procedure

TASK 1 
Say to participants: The purpose of the workshop is to talk about inclusive education. We 
assume that you have heard of it. What is your understanding of inclusive education?

Get brief feedback.

There are a range of correct answers. Here is some information to highlight during the 
discussion. More detail is available in the rest of this section:

Inclusive education is a system of education that acknowledges that learners have different needs, 
talents, strengths, abilities and difficulties, yet they all have the same right to a quality education. 

The education system needs to be flexible enough to include and support marginalized 
groups and those with special needs. This is particularity relevant given the historical 
inequalities that the system is trying to redress, and the consequences of pandemics like 
HIV and AIDS. 

Inclusive education is about creating caring and supportive environments for all learners, 
and building care and support into the system. 

It is about the education system meeting learners’ needs rather than expecting learners to 
bend to the demands of the education system.

Many of the difficulties that learners face impact directly upon their success in the classroom 
and their ability to reach their full potential. If learners are always absent, how can they 
learn effectively? If they cannot hear or are wheelchair bound, why should they be sent 
to a boarding school hundreds of kilometres away from home? These are barriers that 

ANSWERS
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Bankable craft:  Bankable craft:  
putting money in  putting money in  
people’s pocketspeople’s pockets

CLIENT: UKZN with 
Environdev
DATE: 2010
 
BRIEF: To design and layout 
a guidebook on making craft 
bankable for informal crafters 
and entrepeneurs.

View or download HERE

PUTTING MONEY IN PEOPLE’S POCKETS

craft
Bankable

Duncan Hay  Margaret McKenzie  Gina Thompson
Bankable craft 45

Production is at the heart of any business that involves sell-
ing goods. Without production there is nothing to sell and no 
money to be made. 

In the past, crafters made goods when the need arose for a par-
ticular item in their household or community. However, operating in 
the business environment has meant that efficient production has 
become vital to the craft sector. Commercial trading requires produc-
tion that is quick and efficient and ensures the desired levels of quality. 
To achieve these levels of efficiency it is necessary to develop some 
kind of production system. However, to many people, a production 
system seems complex and sophisticated and for use in factories and 
for mass production. Nevertheless, all crafters will have production 
systems of their own. They may be somewhat chaotic, ad hoc and 
perhaps inefficient, but they will exist. The challenge is to understand 
and improve them without compromising the essence of craft – a 
hand-made item with which the producers shares some identity.

What makes craft production difficult?

The very nature of craft production makes it difficult to think in 
terms of an efficient production system:

Hand-made: The actual value of craft usually lies in the fact that 
it is hand crafted. Many crafters have spent years acquiring the 
necessary skills to make their crafts. As a result mechanised pro-
duction systems are often not appropriate in the craft sector.

Producing 
craft6
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MIET Africa  MIET Africa  
Annual ReportsAnnual Reports

CLIENT: MIET Africa
DATE: 2007-2009
 
BRIEF: Design and layout of Annual 
Reports from 2007-2009.

Back Cover Front Cover Inside front

Inside Back Inside spread example
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A walk through 
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Chapter 1
A walk through Warwick
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A walk through 
Warwick        

5
A walk through 

A walk through Warwick is an experience unlikely to be encountered 
anywhere else in the world, not only for its kaleidoscope of colour and 
overwhelming sights and sounds, but also for the way that the great 
diversity of street traders have been accommodated. 

Its attraction for street traders is the fact that thousands of commuters 
arrive and depart from here each day, making use of a main railway 
station, five bus terminals and nineteen taxi ranks. Roads, walkways and 
pedestrian bridges crisscross the area, which is only ten minutes from 
the city centre. 

Walking through the myriad of stalls and markets and over bridges 
and byways is the only way to fully appreciate the market in all its facets. 
This chapter attempts, however, to provide a ‘virtual’ tour of Warwick.

3The term ‘Warwick’ incorporates three distinct areas – the Warwick Triangle which is the old residential 
area; Grey Street and the cluster of streets branching off from it where there is more formal business 
and the main street trade and transport hub which through the Project’s life became known as ‘Warwick 
Junction’. The Junction is the area that this book deals with.

TRANSPORT AND TRADING IN WARWICK

These facts and figures indicate the scale of activity in the area: 
 460 000 people walk through it every day.
 300 buses and 1 550 mini bus taxis depart from here each day. 
 166 000 public transport passengers use Warwick. 
 38 000 vehicles drive through it each day. 
 Between 5000 and 8000 people trade informally here, earning between 

R10004 and R8000 a month. 

Chapter 1: A walk through Warwick3

4To calculate approximate U.S. dollar values, rand amounts should be divided by 10. R10 to U.S. 1 dollar was the 
average for the first three months of 2009.

The Traditional Medicine Market
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barbering

sewing

clothing

fresh produce

clay

cows’ heads

mealies

music

chickens

shoe repairs

traditional medicine

beads

taxis and buses

A	note	on	street	names:	Since	2007	there	
has been a process of renaming Durban 
streets. This map reflects both the old and 
new names.

The Project Centre
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The Music Bridge
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The Bovine Head Market
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The Brook Street Market
8

Fresh Produce
2

The Traditional Medicine Market
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The Early Morning Market 
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1
From decay to 

renewal        

1
Introduction

The Warwick Junction Urban Renewal Project1 has received domestic 
and international acclaim for its active support for street traders. This 
local authority project was tasked with tackling urban management and 
design challenges in the area surrounding the primary transport node 
in Durban, South Africa. Since there are very few examples in South 
African or internationally where street traders are incorporated into urban 
planning, the story of Warwick is one worth telling. 

Historically South African local authorities kept street traders away 
from city centres and tourist areas and generally regarded them as a 
nuisance rather than an asset. There are many cases of sometimes violent 
mass evictions of street traders. This Project recognised that street 
trading was an important part of the city, contributing to its economy and 
to employment. Although incomes are often low, the economic benefits 
to the municipality and the turnover generated by traders in Warwick, 
far outweigh the relatively small capital costs of the Project. In addition 
the profits from these activities go back into poor communities where 
traders often support large families – yet another incentive to create 
street trading spaces. 

In responding with vigour and enthusiasm, Durban’s municipality has 
added a new and exciting dimension to the city. Warwick is an example of 
enhancing rather than hindering the livelihoods of street traders, and of 
paying attention to their needs rather than building infrastructure that is 
inappropriate and, in other local authorities, often unused. 

Much of the success of the Warwick Junction Urban Renewal Project, 
which was set up in 1995, is due to the way in which the council2 was 
prepared to suspend conventional management practices in favour of a 
participative inter-departmental approach. This combined the skills and 
knowledge of officials in the renewal process and in ongoing management 
of the area. Street traders and their organisations were integrally involved 
in shaping this change and in raising key issues. Through this process 
innovative solutions were found to urban management, architectural and 
design challenges. 

The regeneration process was, inevitably, not always plain sailing. 
The Project experienced failures and disappointments as well as 
successes. These gave rise to lessons and reflections that are an important 
component of the book and are helpful both for initiating change as well 
as for ongoing planning and management. The principal lesson was the 
realisation that success required real and continuous commitment on the 

1Throughout the book this is referred to as ‘the Project’.
2 Council refers to the local administrative body. It is made up of both elected representatives or councillors, and 
bureaucrats or officials. The terms ‘council’, ‘local authority’ and ‘local government’ are used interchangeably.

part of those working in the Project. 
This book is more than a documentation of the Project. It aims to 

demonstrate the benefits for local authorities and their citizens of integrating 
street traders into urban plans and to excite interest in implementing some 
of the initiatives described here. Its primary message to all those in a 
position to effect positive change in this sector, particularly for those in 
local government, is ‘your city can do this too’. While the scale of the 
renewal process of Warwick was significant, it grew incrementally and so 
should not deter others from embarking on smaller initiatives. 

During the writing of this book the city started to consider plans to 
redevelop parts of Warwick. This has introduced some uncertainty about 
the future of Warwick’s street and market traders. In contrast to the 
approach of the Project, there has been little consultation with traders.  
This book, therefore, is also a call to the city to continue it’s inclusive 
and consultative approach which provides an inspiring example for other 
cities.  

Awards and nominations 
•	 Mail	and	Guardian	Green	Trust	Award	for	urban	renewal,	2000
•	 KwaZulu-Natal	Institute	of	Architects’	Heritage	Award	for	renovation	

of	the	Project	Centre,	2000
•	 Nominated	for	the	IBM	Innovations	in	Government	Award	in	2007
•	 South	African	Institute	of	Architects’	President’s	Award	2007/2008
•	 UN	Habitat	 /	Dubai	 International	Award	 for	Good	Practice	 for	 the	

Brook	Street	Market,	2008.

Introduction: From decay to renewal - the triumph of Warwick

Working in Warwick Working in Warwick 

CLIENT: Asiye eTafuleni
DATE: January 2009
 
BRIEF: To develop, design and layout a book documenting 
the lessons learned from the Warwick Junction Project, 
a groundbreaking inner city renewal initiative in Durban 
South Africa, which sensitively integrated street traders 
into the cityscape.

View or download the 
entire publication HERE
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1 I WIEGO Statistical Brief No 1 

Statistics on Domestic Workers in  
Latin America1

Victor Tokman2

D omestic work is an important occupation, involving a 
significant proportion of the workforce in Latin Amer-
ica. Domestic work is mostly, but not exclusively, 

performed by women and increasingly by migrants. Female 
domestic workers are concentrated in cleaning, cooking, and 
child care while male domestic workers tend to have better-
paid jobs as drivers, gardeners, and guards. Most domestic 
work, especially by women, is informal: that is, it is performed 
outside the realm of labour contracts and social protection.

Statistics on Urban  
Domestic Workers in Latin America3 
1. Scale and Significance
•	 7.6 million domestic workers
•	 5.5% of total urban workforce
 –  12% of female urban workforce
 –  0.5% of male urban workforce

2. Earnings and Poverty4 
The earnings of domestic workers are among the lowest 
of all occupations and the earnings of women are lower than men’s – in part be-
cause women and men tend to do different tasks within domestic service. Further, 
a significant proportion of domestic workers live below the poverty line.
•	 Domestic workers in urban areas earn 41% of the earnings of the urban workforce.

– Women’s earnings in domestic work are 73% of men’s.
– Women’s earnings in domestic work are less than in other jobs in the informal 

economy: only 84% of women’s earning in own account employment and 83% 
of women’s earnings in wage work in micro-enterprises.

– Men’s earnings in domestic work are often more than in other jobs in the 
informal economy:5 94% of men’s earnings in wage work in micro-enterprises 
but 118% of men’s earnings in own account employment. 

1 This is a summary of the key findings in WIEGO Working Paper No 17, Domestic Workers in Latin America: Statistics for New Policies prepared by Victor 
Tokman at the request of the International Union of Food and Allied Workers (IUF) and the global network Women in Informal Employment: Globalizing 
and Organizing (WIEGO). It was originally prepared in 2010 and was revised in November 2012.

2 Victor Tokman is a former Regional Director for Latin America and the Caribbean and former Director of the Employment and Development Department 
of the International Labour Organization (ILO). Presently, he is an international consultant.

3 The data were compiled by Victor Tokman from the statistical database of the United Nations Economic Commission for Latin America and the Caribbean (ECLAC).
4 Micro-enterprises are defined as enterprises with less than five workers. Own account workers are defined as self-employed workers who do not hire others and 

are not professionals.
5 The large gap between the earnings of domestic workers and jobs in the informal sector is due to the high earnings of owner-operators of informal enterprises.

Wiego Statistical Brief No 1 June 2010

The earnings of 
domestic workers are 
among the lowest 
of all occupations 
and the earnings 
of women are lower 
than men’s

WIEGO Legal Brief No 1 I 1

Legal and Policy Tools to Meet Informal 
Workers’ Demands: Lessons from India

Kamala Sankaran  
and Roopa Madhav1

1 Kamala Sankaran is Professor at the Faculty of Law, University of 
Delhi and Roopa Madhav teaches at the Tata Institute of Social 
Sciences, Mumbai. They can be contacted at kamala.sankaran@
gmail.com and roopa.madhav@tiss.edu respectively. 

This Legal Brief, the first in the 
series, examines the ways in which 
informal workers fall outside of tradi-
tional employee-employer relation-
ships and the potential for expanding 
the definition of a “worker” to include 
them. Drawing on a two-year Indian 
study, the Brief details how the legal 
and regulatory framework impacts 
informal workers—particularly do-
mestic workers, fish workers, forest 
workers, home-based workers, street 
vendors and waste pickers—and 
how legal and policy tools have been 
used or can be used to address the 
diverse concerns of different sectors 
of workers in the informal economy.

Introduction
In 2008, WIEGO initiated the Law & Infor-
mal Economy project to contribute to the 
development of an enabling legal envi-
ronment for informal workers—one that 
promotes work and economic opportunity, 
labour rights, benefits and protection. This 
paper highlights some of the key lessons 
learned from the pilot project in India re-
garding the nature of informal work and the 
manner in which legal and policy tools can 
address the concerns of informal workers. 

WIEGO Legal Brief No 1   March 2013

Around four thousand domestic workers gathered in 
Marina Beach (Chennai, India) demanding dignity of 
their work and life. This leader has led a struggle for 
minimum wages.
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Informal Economy Budget Analysis in 
Philippines and Quezon City
Debbie Budlender  
Based on research by Florencia G Casanova-Dorotan, Phoebe Cabanilla, Maria Corazon Tan and Maria Antonette Montemayor

WIEGO Budget Brief No 1 October 2009

WIEGO Organizing Brief No 7 I 1

WIEGO Organizing Brief  No 7   August 2013

Challenges and Experiences in Organizing 
Home-Based Workers in Bulgaria
Dave Spooner1

 Homework is where the poor are, millions of 
them. Those who want to “make poverty his-
tory” would be well advised to use as a point 
of leverage those standards, like the Home 
Work Convention, which are specifically de-
signed to address the problems of the poor, 
and particularly of poor women, who make 
up the vast majority of homeworkers. 

Dan Gallin, GLI 

The Home-Based Workers’ Association in Bul-
garia has built an impressive national organiza-
tion, has won substantial gains for home-based 

workers, and has begun to assist the development of 
home-based workers’ organization throughout South-
East Europe. 

1 Dave Spooner is Co-Director of the Global Labour Institute in the UK, and is a 
consultant to WIEGO’s Organization and Representation Programme.

"The World knows about us. Let the 
Bulgarian Government hear about us”.

Members of the Home-based Workers 
Association of Bulgaria, their children 
and supporters, marching to make their 
voices heard, June 2012.

There is a great deal of interest in how the Bulgarian home-
based workers achieved these successes, especially as 
the association is apparently financially self-reliant and built 
from the bottom up by the voluntary effort of its members. 
In particular, the national and regional HomeNets2 in Asia 
are very interested to know more about how the Associa-
tion is organized, how it undertakes collective bargaining, 
and how it relates to the Bulgarian trade union movement. 

In order to research the Association, a programme of meet-
ings and conversations was undertaken against a dra-
matic back-drop of political upheaval in Bulgaria. In early 
February 2013, sudden electricity price rises provoked a 
national wave of popular protest, which quickly grew into a 
broader uprising against growing poverty, unemployment, 
and political corruption. The protests took place largely in-
dependently of traditional political parties and (for the first 

2 In Asia, membership-based organizations, groups of home-based workers 
and supportive NGOs have joined together to form national and regional net-
works: HomeNets.
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WIEGO Policy Brief (Urban Policies) No 13   March 2013

Supporting Women Home-Based Workers: 
The Approach of the Self-Employed Women’s 
Association in India
Shalini Sinha1

T he Self-Employed Women’s Association (SEWA) 
in India has been organizing home-based workers 
since its inception in the 1970s. It has developed, 

over the years, a multipronged and multi-layered strategy 
to holistically address the needs of home-based workers, 
who comprise nearly 30 per cent of SEWA’s members in 
Ahmedabad. This brief presents an overview of SEWA’s 
interventions for the urban home-based workers, with 
a focus on Ahmedabad, the city in which SEWA was 
started and where it has been particularly active.

Introduction to SEWA
SEWA is a national labour union that organizes women 
workers in the informal economy in India.2 Registered as 
a trade union, SEWA differs from traditional trade unions 
in a number of ways. First, unlike those that organize 

workers of one trade, it brings together workers from 
many different occupations, ranging from urban street 
vendors to rural livestock breeders. Second, it organiz-
es workers who tend to work in non-factory settings: for 
example, in their own homes as home-based workers; 
in others’ homes as domestic workers; in fields as agri-
cultural labourers; or in public places as street vendors. 

SEWA believes organizing is the basis of development 
and progress. Sustainable organizations allow self-em-
ployed women to collectively promote their own develop-
ment. These may take the form of trade unions and as-
sociations, which promote employment and increased 
income, or which link women workers/producers with 
the market; they can be financial organizations that help 
women build assets through savings and credit; or the 
organizations could provide social security, such as 
health care or childcare. They can exist at the village, 

1 Shalini Sinha is WIEGO’s Home-Based Worker Sector Specialist and can be contacted at shalini.sinha@wiego.org.
2 SEWA grew continuously from 1972, increasing in its membership and including more and more occupations within its fold. As of end 2012, SEWA had more than 1.4 

million dues-paying members in nine states of India. For more information, see www.sewa.org.

SEWA is a national labour union that 
organizes women workers in the informal 
economy in India. Although it brings 
together workers from many different 
occupations, it's focus tends to be on 
those who work in non-factory settings: 
e.g, in their own homes as home-based 
workers; in others’ homes as domestic 
workers; in fields as agricultural labourers; 
or in public places as street vendors.

How to Assess Security of Tenure 
and Emulate Mortgages for Financing 
Semi-Formal Homes: Lessons from 
Mahila Housing SEWA Trust
Matthias Nohn and Bijal Brahm Bhatt
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God is My 
Alarm Clock 

A Brazilian Waste  
Picker’s Story

by Deia de Brito1

Dona Maria Brás was  
a tireless force in helping  

Brazilian waste pickers  
overcome persecution and  

gain respect and security  
as members of coop- 

erative ventures.

WIEGO Workers’ Lives No  4  June 2013

Small World, Big Goals
Profile of a Home-Based 
Garment Worker in Delhi 
by Leslie Vryenhoek1

Farida-ben works in her Delhi, India home,  
embroidering garments for foreign retailers.  
Denied an education and other options, 
she has done this work since she 
was a girl. Today, her membership  
in the Self-Employed Women’s 
Association (SEWA) and  
her involvement with  
an ethical, SEWA-based  
producer company have  
expanded her world.

Headstrong 
Profile of a Headloader in 

Ahmedabad, India

by Leslie Vryenhoek1

A leader among headloaders 
in Ahmedabad’s busy textile 

market, Shanta Bababahi 
Bhalerao knows firsthand 

how belonging to the 
growing SEWA move-

ment can help lift a 
worker’s burdens.

WIEGO Workers’ Lives No 2  October 2012
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Camarada Albertina Mundlovo has 
been a leader in the struggle for 
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Mozambique. An Indian Ocean port 
city a stone’s throw from South 
Africa, Maputo is Mozambique’s 
largest economic node, and 
home to three domestic workers’ 
organizations. Albertina is a 
member of the National Union  
of Domestic Workers (SINED).
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The human life cycle
ust like all other living 
things, humans have a 
natural life cycle. We are 

born, we grow up, we grow old 
and then we die. We reproduce 
(have children). In this way, the 
cycle carries on, with a new 
generation. We all move from 
one stage to the next. So the 

pattern repeats over and over 
again and the human race 

continues.
We are all unique, so we each 

go through the different stages 
at our own pace. One girl may 
develop breasts at 10 years; 
another may develop breasts at 
12 years. One boy might get a 
deep voice at 12 years, another 
boy may get it at 14 years. But 
we do all go through the same 
stages. 

J

foetusFrom 
       to

Say 
What?
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Getting pregnant
The life cycle of a new person 
starts with someone getting 
pregnant. This is called 
conception. How does it 
happen? When a girl ovulates 
(usually about 14 days before her 
period) it means that her ovaries 
release an egg – an ovum 
(isibeletho). During sex, when 
a male ejaculates (ulcuchama) 
inside a female’s vagina, a 
tablespoon or more of semen – 
containing millions of sperm – is 
released into the vagina. The 
sperm swim from the vagina into 
the womb and fallopian tubes, 
where the female’s egg has been 
released. If just one of these 
sperm implants itself into the 
egg, fertilization happens. If the 
fertilized egg then implants in the 

wall of the womb, conception 
occurs and a new human life 
begins. 

A girl can get pregnant the 
first time a boy and girl have 
unprotected sex, even if they 
were virgins up to then. 

A girl can get pregnant if the 
 boy pulls out early, before he 
ejaculates or ‘comes’. This is 
because the ‘pre-come’ fluid 
sometimes contains sperm. The 
‘pre-come’ is released from the 
penis before ejaculation and is 
not semen. 

A girl can get pregnant during 
her period if she has unprotected 
sex. 

A girl can get pregnant even 
if she is not ovulating when she 
has unprotected sex. This is 
because sperm can live for 5 to 
6 days after sex. 

If you have unprotected 
sex, pregnancy is not the 
only risk you take. You also 
risk sexually transmitted 
infections (STIs) like HIV. If 
you have unprotected sex, 
take an HIV test.

Life as a foetus
Pregnancy lasts about 40 
weeks. Humans begin as a 
single cell called a zygote. 
This cell in the fertilized ovum 
divides and divides until by 
5 weeks there is an embryo 
which is less than 1cm long. 
By 6 weeks, you can see a 
head and face and the fingers, 
toes, ears and eyes start to 
form. By the end of 8 weeks, 
the embryo is called a foetus 
and is about 3cm long. 

By 12 weeks the brain has 
started to develop properly and 
the foetus can make a fist.

5 weeks 8 weeks

12 weeks

continued on next page

You or your girlfriend 
gets pregnant. 
Who is responsible for  
the pregnancy? 
Who is going to take 
responsibility for the baby?
The girl? The boy? 
Someone else?

THINK ABOUT IT!
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Life as a foetus (continued from previous page)

At 16 weeks the foetus has eyelids and 
eyelashes and teeth start to form. It weighs 
about 125g and is 16.5cm long. You can also 
tell whether it is a girl or boy. 

After 20 weeks, you can hear a heartbeat and 
the mother can feel the baby moving. The foetus 
continues to grow until about 40 weeks, when it 
is ready to be born.

During this time, the foetus gets food and 
oxygen from its mother’s blood. The mother’s 
health is very important for the health of the 
foetus. Many things that the mother eats and 
drinks can be passed through the umbilical 
cord to the foetus. This includes medicines and 
alcohol.  

Birth
At the time of birth, a baby is physically 
separated from its mother. The umbilical 
cord is cut and the baby has to drink for 
itself. It moves out of a liquid environment 
and now has to breathe air to get oxygen. 
These are big changes for the baby. Even 
though the baby adapts easily to these 
new conditions, it is still completely helpless 
when it is born. For example, the digestive 
system is still quite undeveloped, so the 
baby can only drink milk. The muscular and 
nervous system is still quite undeveloped, 
so the baby cannot sit or walk. 

32 weeks

16 weeks 20 weeks

40 weeks
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Adolescence 
Sometime between the age of 9 
and 14, puberty strikes. During 
puberty, the human body goes 
through huge physical changes. 
It is the process of changing 
from being a child to being an 
adult where boys and girls can 
reproduce and have a baby. They 
start showing characteristics 
of adult males or females. 
Hormones are very active and the 
reproductive system develops to 
maturity. 

Boys have wet dreams. 
This is where they become 

sexually excited in their sleep 
and ejaculate. Both girls and 
boys explore their bodies 
and masturbate. (They give 
themselves physical pleasure 
and can have an orgasm.) This is 
normal.

Most adolescents worry about 
what they look like and they 
want to fit in with their friends. 
They don’t want to be different. 
They often face pressure from 
their friends to behave in certain 
ways. They are faced with difficult 
choices about sex, alcohol and 
drugs. It is often difficult to say 
no, even if they want to. 

Talk to someone who 
knows about puberty: a 
supportive member of your 
family (such as an older 
brother or sister), a teacher 
you trust or a friend who 
you respect. You can also 
contact:
LifeLine: 0861 322 322
loveLife: 0800 121 900
Sexual health information: 
0800 121 900
Woman’s health:  
0800 116 941

Height 
increases

Gets
pimples – 

glands p
roduce 

too much oil

Hair grows 
under arms

Hips get 
wider

The ovaries get 
bigger and develop. 

Ova develop in 
the ovaries and 
girls start to 

menstruate. Periods 
(menstruation) 
usually starts 

about a year after 
breasts develop

Breasts 
develop 
from 10 - 17 
years old

Moustache and 
beard start  
to grow

Voice gets 
squeaky and 
then deeper

Shoulders  
and chest get 
broader. Hair 
can start to 

grow on chest

Penis and 
testes get 

bigger. Sperm 
are produced 
and boys can 

ejaculate from 
11 years old

Pubic hair 
starts 

to grow
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FURTHER EXAMPLES OF SPREADS

Having sex  for the first time

how do you know if you are ready ?

Some people say that 
having sex is not a big 
thing. They are wrong! It 

is a big thing. There are lots of 
issues around having sex and 
you need to make sure that 
you are ready.

There is a physical risk to 
having sex; the risk of pregnancy. 
There are health risks; the risk of 

sexually transmitted infections 
(STIs) like HIV. There are also legal 
issues; are you old enough? 

And then, there are emotional 
consequences (imiphumela 
engabanga umunyu). Sex is 
not just physical because your 
feelings are involved. If you do not 
have a strong relationship based 
on respect and trust, you could 
easily get hurt. 

Taking the decision to have 
sex is taking a big step. Our 
advice is: Don’t have sex until 
you are ready!

S
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Contraception
Here is some information about 
contraception to stop or prevent 
pregnancy. There are many 
different types of contraceptives. 
When you are sure that you are 
ready for sex, talk to your health 
worker to find the one that is best 
for you. Also, make sure that you 
know how to use it correctly!
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1

You’re 
still a boy, 

but 
once 
you 

become 
a man….

Are you ready for sex?
How do you know if you are ready?
Here are some questions to help you decide Having sex  for the first time

how do you know if you are ready ?

You will 
never get 

a boy-
friend 

if 
people 
hear 

that you 
are so 
cold.

YES NO

Well, you 
are still 
a virgin, 
so you 
wouldn’t 
understand.

.

Everybody 
is doing it! 
What are 

you waiting 
for? 

THINK 

ABOUT 
IT!

I’ve been 
doing 
it for 
years!

Are 
you 

scared?

It 
will 

bring us much 
closer and make 
our relationship 

stronger. 

If 
you 

loved me, 
you’d do it.

I’ll 
take it 

out before 
anything 
happens.

If 
you won’t, 
I’ll find 
someone 
who will.

Show 
me how 
much you 
love me.

This 
is what 

people in 
love do.

Does your partner respect you?

Respect for someone is when you accept and value that person’s 
view and beliefs. Does your partner listen to what you want and 
respect your views? When you say you do not want 
to do something, do they listen and stop asking 
you? OR do they push you to do things you do 
not want to do? Many people have sex because 
their partner pushes them to do it and not 
because they want to do it. Have you heard 
things like this before?

If someone is saying these things to you, 
they are trying to make you feel bad about 
saying no. They don’t respect you and your 
views. If the person really loved you, they 
would wait until you are ready. Respect is 
very important in a healthy relationship and if 
your partner does not respect you, then they are 
not the right person to have sex with. 

Do you make your own decisions?

Does it seem like everyone is having sex except you? Sometimes 
it is all anyone talks about. Many teens have sex for the first time 
because their friends put pressure on them to do it and it is not 
really their decision. Are your friends saying things like this?

2

I’m 
really 

turned on now. 
If you don’t give 
it to me, I’ll be in 

pain.

If you are thinking about having sex because your 
friends make you feel stupid or young, think again. 
Good friends will accept you for who you are, even 
if you’re different from them. And just remember, not 
everyone is having sex, even if they say they are.

YES NO

11

3_RUready.indd   2 2/4/11   2:04:36 PM

The contraceptive pill
Women have hormones that cause them to release an egg every 
month. When a male sperm fertilizes this egg, a woman falls 
pregnant. The contraceptive pill stops the woman’s ovaries from 
releasing the egg every month. This means that she will not fall 
pregnant. But she must take the pill every day because if she misses 
even one day, she can fall pregnant.

The contraceptive pill prevents pregnancy but does 
not protect from HIV and other STIs.

The contraceptive injection
Women get these once every eight or twelve weeks. They prevent the 
ovaries from releasing an egg every month. 

The injection is very good for preventing pregnancy 
but it does not protect from HIV and other STIs.

The loop or intrauterine device (IUD)
This is not recommended for young women as if can cause infection or 
infertility (when you can never have children). It is a piece of plastic with 
copper wire around it.  A doctor puts it into the uterus. It can stay there 
for up to five years and it prevents a fertilized egg from attaching itself 
to the wall of the uterus.

It is very good in preventing pregnancy but does not 
protect from HIV and other STIs.

The male condom
Condoms are made from thin rubber called latex. A man wears a 
condom on his penis during sex. He must roll it onto his penis before 
sex. It stops the sperm from going into the woman during sex. You 
can only use it once. 

Sperm cannot pass through a condom so it prevents 
pregnancy. It ALSO stops the spread of HIV and 
other STIs.

Contraception

Protect and 
defend yourself! 
Wear a condom.

Condoms protect 
you and your partner 
from unplanned 
pregnancy and 
STIs. It’s double 
protection. It’s like 2 
for the price of 1!
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Case studies 
adapted from 
Learn about 
Healthy Living 
page 30

I 
went to 
a party 
with my 
boyfriend. 

We had a few 
beers. The next 

thing I remember 
was waking up 

next to him with 
no clothes on. 

He says we had 
sex, but I can’t 

remember. I cannot 
look him in the eyes 

now. – NOMSA 

 

I 
am so 

disappointed 
in myself. I always 
said I would wait 

until marriage before 
I had sex. What 

happened was that I 
went to this party and 
this great looking boy 
asked me to dance. 

We spent the whole 
evening in each other’s 
arms. I felt so good 

that he was taking so 
much notice of me. Then 

he said we should go for 
a drive. We ended 
up having sex in the 

back seat of his car. I 
hated it, but didn’t 
say anything. 
I haven’t 
heard 

from him 
since 
then. - 
MARISSA

Are you old enough for sex?

Countries have a legal age for having sex. One reason for 
this law is to make sure that you are mature enough to 
handle sex. Another reason is to stop abuse so that older 
people can’t take advantage of you. The age of consent 
(unyaka ovumelekile ukuziphatha) is different in different 
countries. In South Africa, it is 16 years. In other countries, 
it is 18 years. In some countries, sex is illegal unless you’re 
married. 

If you are younger than 16 years, you are not ready for sex 
and it is illegal.

Do you know about sex and protection  
from STIs and pregnancy?

Do you know what happens during sex? Do you know about 
pregnancy and STIs?

If you have sex, you are at risk of pregnancy. Do you know 
about the different types of contraception, which type is best 
for you and where to get it from? Are you happy to do what 
it takes to get the contraception? Do you know how to use 
it? Did you and your partner talk about it and agree to use a 
condom? 

If you answer no to any of these questions, then you are not 
ready for sex.

If you have sex, you stand a chance of getting an STI like 
HIV. Remember that just because you can’t see an STI 
doesn’t mean that there isn’t one. Many STIs, including HIV, 
are invisible / hide so you can’t see them. Do you know if 
your partner has an STI? Do you know who else your partner 
has slept with? 

If you answer no to any of these questions, then you are not 
ready for sex.

If you fall pregnant, do you  
know what you will do?

If you fall pregnant, do you have a plan for how you will 
handle it? Will it affect your future in a positive way? Will you 
be able to tell your family? Does it fit in with your values?

If you answer no to these questions, then you are not ready 
for sex.
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Sexual health information:  
0800 121 900
Department of Health: 
0800 005 133
National AIDS Helpline: 
0800 012 322
Women’s Health:0800 116 941

Condoms 
are the ONLY 

contraceptives that 
protect you from 

pregnancy AND STIs 
INCLUDING HIV. 

The female condom
Female condoms are made out 
of soft polyurethane that lines the 
vagina. It has an inner ring that 
is positioned against the cervix. 
The outer ring remains outside the 
vagina. A woman must insert this 
condom before sex. 

Sperm cannot pass through a condom so it prevents 
pregnancy. It also stops the spread of HIV and other STIs.

Sterilization 
Men and women can have this operation to prevent pregnancy 
permanently. It is not recommended for young men and women. 

Sterilization does not prevent the spread of HIV and other STIs.

The morning-after pill 
(for emergencies only)
A woman can use this after having 
unprotected sex. It prevents pregnancy. But it 
is only for emergencies and not for everyday 
use. A woman must take it within 72 hours (3 
days) after unprotected sex. After taking it, she 
will have a period.

It prevents pregnancy but does not 
protect from HIV and other STIs.

Termination or abortion
A woman can choose to end her pregnancy within the first 
twelve weeks. This is called abortion or termination. It is legal 
and free in South Africa and it is a woman’s right to choose it. It 
is safe if it is done by a trained health care worker in a clinic or 
hospital. It is very dangerous to have an abortion outside a clinic 
or hospital.  

Abortion ends a pregnancy, it does not prevent it. Abortion 
is not a form of contraception. It also does not 
treat HIV or any other STIs.

For information on how to use male and female condoms, see page 19.
For more about STIs, see page 24.
For more about abortion, see page 68.
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We 
didn’t 
know 
each 
other 
well when 

we had sex for the 
first time. We didn’t 
speak about it, even 

though I know we had 
both been thinking about 
it. That day things got 
out of hand and we 

went too far. 
Then we felt 
uncomfortable 

with each other 
and didn’t 

really speak 
afterwards. Now 

I don’t know 
what to say to 
her. – MUSA

My girlfriend and I had been seeing 
each other for ages before we 

had sex for the first time. We were 
about 20. We were best friends, so 

we spoke about it first and 
agreed that we wanted to. 

Then we went to get condoms. 
We decided that seeing as we had 
waited so long, waiting a little bit 
longer till we had condoms was 
worth it. We didn’t want a baby 
because we were both studying. 
The sex was really great and we 
felt even closer to each other 
afterwards. – SIPHO

All the issues raised in this article are discussed in more 
detail elsewhere in this book. Check the Contents on 
page 1 to find out. For example, in the article Asserting 
yourself on page 96 there is advice on how to tell your 
boyfriend or girlfriend what you think and want. 

How did you do? Are you 
ready for sex? Or not ready?

When you take the decision to have sex, make sure it 
is an informed decision. Make sure the decision is your 
decision and not someone else’s. If you answered yes 
to all these questions, then it sounds as if you have 
thought it through carefully. It sounds as if you and your 
partner can discuss sex openly and honestly. You may 
be ready. If you answered no to the questions, then you 
are not ready. Go through this quiz again and wait until 
you can say YES to all the questions before you do it.

When you do decide to have sex, 
remember to practise safe sex and wear a 
condom!

Could you visit the clinic for  
treatment if you got an STI?

Sexual health is very important. One of the risks you take in 
having sex is the risk of getting an STI. If you get an STI, will 
you go to the clinic to get treatment? Will you be able to talk 
to your partner about it and get treatment together?

If you answer no to these questions, then you are not ready 
for sex.

Will you still be happy with your 
decision tomorrow? 

Many people get carried away in the heat of the moment and 
have sex without planning to. Then they regret it afterwards 
or feel embarrassed and disappointed in themselves. If you 
have doubts about sex when you are not turned on, then 
you are not ready for sex yet. 

When you decide to have sex for the first time, it is normal 
to feel nervous or shy. That is why it is important to have sex 
with someone you trust and can talk to openly and honestly 
about your feelings. If you have to be drunk before you 
can have sex, then you are not ready for sex.
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CITY

Markets
1 Bovine Head Cookers Julius Nyerere 

2 Early Morning Market Julius Nyerere Street  T +27 31 3064021

3 Herbalists Bridge  David Webster Street

4 Music Market / Music Bridge off Market Road

5 Clay Market  Joseph Nduli Street

6 Hazrath Badsha Peer / Brook Street Market  Joseph Nduli   T +27 31 3064021

7 Berea Station off Market Road

8 Brook Street Bead Sellers Market Brook Street   T +27 31 3064021

9 Victoria Market 151 Bertha Mkhize Street  T +27 31 3064021

10 The grain stores of Dr Goonam Street Dr Goonam Street  T +27 31 3064021

11 Herb Market off Market Road 

12 English Market Julius Nyerere Street

13 Madressa Arcade connects 141 Yusuf Dadoo Street with Cathedral Street

14 Church Walk Market off Dr Pixley Kaseme

15 Local Plaza Market in front of the Workshop

16 Soldiers’ Way Market next to The Workshop

17 South Plaza Market next to The Durban Exhibition Centre

18 Farepark Market Monty Naicker Street

shopping Malls
19 The Workshop Dr AB Xuma Street 

 

galleries / CreatiVe arts Centres
20 Durban Art Gallery cnr. Samora Machel and Dr Pixley Kaseme Streets

21 The Bat Centre 45 Maritime Place, Small Craft Harbour

22 Mini craft mall at the small craft harbour  Wilson’s Wharf

CENTRAL: CBD Area

gl
en

wo
od

 to
 th

e 
Be

re
a

38

39

37
40

5 8 

m
ills

kitchener

cAnOnGAte

david webster / leopold

shOrt

K e Masinga / old fort

braM fischer / ordnance

w
alnut

K e Masinga / old fort

Margaret Mncadi / esplanade

dr GOOnAm / prince edwArd

berthA mkhize / VictOriA

dennis hurley / queen

dorothy nyeM
be / gardiner

dr pixley KaseMe / west

dr pixley KaseMe / west

anton leMbede / sMith

anton leMbede / sMith

sydney

che guevara / Moore

anton leMbede / sMith

dr pixley KaseMe / west

Monty naicKer / pine

Monty naicKer / pinedr a b xuMa / coMMercial

dr a b xuMa / coMMercial

dr yusuf dadoo / grey

dr yusuf dadoo / grey

dr yusuf dAdOO

st Andrews

Joseph nduli / russell

br
OO

k

br
OO

k

m
Ar

ke
t

M
 l

 s
ul

ta
n 

/ c
en

te
na

ry

theAtre

lA
ncer

s

sAm
OrA m

Achel / Aliw
Al

sAm
OrA m

Achel

Acutt

beAch w
Alk

AlbAny GrOVe

herm
itAGe

beAch GrOVepArk

pArry

fentOn

Joe slovo / field

Joe slovo / field

bOnd

crOss

crOss

sOldiers w
Ay

w
yAtt

church

boatMans

m
Ar

ke
t

Mariti
Me p

la
ce

MaritiMe place

Point Yacht 
Club

Royal Natal 
Yacht Club

Harbour 
Cruises

Harbour 
Cruises

Wilsons 
Wharf

The Playhouse

ICC

Durban

Exhibition 

Centre

May
don canal

       Margaret Mncadi / e
splanade

Albert 
Park

Gugu 
Dlamini 

Park

Cemetry

Old Fort 
Gardens

khuzimpi s
hez

i / 
w

ill
iA

m
s

fOuntAin

mAude

priOr

stalw
art siM

elane / stanger

2

12

17

16
3

4 

15

21

2029

30

31

32

36

19

Johannes nKosi / alice

city hall

old court house

albert luthuli square

M4

City 
Hospital

hospital

police station

speciality shops

landmark and museums

restaurants & eateries

markets

shopping malls

gallery / creative art centre

key

FiNDiNG YouR WAY ARouND

6 
7 

speCialitY shops
23 G&M The Peers 119/121 Bertha Mkhize Street

24 RA Moodley’s Asian Delights Victoria Market, 151 Bertha Mkhize Street

lanDMarks anD MUseUMs
25 Juma Masjid Mosque
26 Emmanuel Cathedral
27 Durban Central Post office
28 St Paul’s Church 
29 Natural Science Museum City Hall 
30 Local History Museum 
31 Maritime Museum 
32 KwaMuhle Museum 

restaUrants & eateries
33 Victory Lounge cnr. Dr Yusuf Dadoo & Bertha Mkhize Streets   
34 Patel’s Vegetarian Refreshment Room 202 Yusuf Dadoo Street  
35 Little Gujarat 107 Dr Goonam Street 
36 Roma Revolving Restaurant 32nd floor, John Ross House, Margaret Mncadi Avenue  t +27 31 337 6707

37 The oyster Bar Wilson’s Wharf  t +27 31 304 5465

38 Zack’s on the Wharf Wilson’s Wharf  t +27 31 304 5465

39 John Dory’s Fish & Grill Wilson’s Wharf  t +27 31 304 5465

40 Charlie Croft’s Dockside Dinner Wilson’s Wharf  t +27 31 304 5465

41 The Allen Gardiner Harbour Cruise Restaurant  t 084 456 4000

42 Café Fish  t +27 31 305 5062

9

1 
27

25
26

28

11 

22

14 

10 

18 

M
edw

ood 

Gardens

33

34

35

41

42

N3

inGuce

“Markets of Warwick” 
tour area

“Grey street”  
shopping area

Juma Masjid Mosque

23

24

diAkOniA

ca
th

ed
ra

l

Ju
li

us
 n

ye
re

re
 / 

w
ar

w
ic

K

 Joseph nduli

13 Madressa arcade

DU
rB

an
 C

en
tr

al

4 5

 Markets
Madressa arcade 
Off dr Yusuf dadoo, between dr Yusuf dadoo and cathedral
Explore and shop in this wonderful historic bazaar built in 1927 and named for the 
Madressas* on the upper level, right next to the historic Juma Masjid Mosque. 
The narrow walkway below with stalls jostling together on either side has a wide 
variety of goods on offer from subtly-coloured enamel bowls and traditional Zulu 
aprons to aromatic spices. Historically this was where all the finest Indian tailors 
were based, but tailor ramduth ramautar at the entrance of the arcade who has 
been here for over 50 years, still remains, and says he loves working in this vibrant 
arcade. One is taken back in time by the sole elderly Indian gentleman watch re-
pairer left in the arcade (arcade Watch repairs) as he bends over his work, seem-
ingly impervious to the changes that have happened around him.

tailor, raMDUth raMaUtar of nu 
Fashion Ware has operated in Ma-
Dressa arCaDe for over 50 years: 
The atmosphere here is great... we 
have so much to offer for shopping... 
spices and fabrics and Zulu beads 
for Africa! Where else can you eat a 
quarter vegetarian bunny from Little 
Gujarat for only R8! That’s what I have 
for lunch every day. I couldn’t ever im-
agine working in a better ... place.”

Yusuf Dadoo / Grey Street

Visit the Markets Of WarWick 
for an unforgetable journey into the 
extraordinary world that has grown up 
around this buzzing central transport 
hub, where tradition and modern 
African-city style converge to create 
something truly remarkable. 

dOWNtOWN dUrBaN is where the 
East really meets Africa. In the YUSUF 
DADOO STREET area, you will meet 
Zulu crafters, Ghanain barbers and 

Indian tailors, and be offered everything from avocados to Kwaito* 
CDs by the traders who line the bustling streets. Or step into shops 
specialising in everything from cell phones to fabrics: saris rainbow-
hued from molten reds to brilliant blues; traditional Zulu geometric 
escher-esque Shweshwe* prints in duotones; wax prints from 
Northern Africa bursting with riotous colours and designs. Sample 
Bombay Crushes, Bunny Chows and juicy pineapples dipped in 
Masala spice. Just walking through the streets of downtown Durban 
is a breathtaking sensory journey. Experience the cultural diversity 
which Durban thrives on and is so proud of right here in the 
throbbing heart of this bustling, vibrant city. 

The history of this area can be mapped through its fascinating 
buildings: time imprinted Victorian colonial-era and art deco 
buildings jostle for position with modern conversions and sky-
scrapers; apartheid-era monuments share space with liberation-
era edifices; the formal gives way to the informal. Visit the various 
museums dotted around the citY ceNtre to trace the story. 
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eccentric who loved the theatre and challenged societal con-
ventions of women in the 1940s by smoking cigarettes when 
wearing her sari. These grain stores are located in the area 
where Dr Goonam had her practice. Wander through an at-
mospheric maize of huge sacks of pulses, grains and fragrant 
spices. Indian prayer goods are also on sale here.

VictOria street Market 
151 Bertha Mkhize street
tradiNg tiMes: Mondays to fridays: 6am–6pm  
sundays: 10am–3pm
Durban’s open-air markets first opened in the 1870s and 
moved to Victoria Street Market around 1910. Durban has 
a huge Indian population, the largest outside of Asia, and it 
shows at this market with men in their kurtas and women wear-
ing beautiful silk saris. There are over 170 stalls at the Victoria 
Street Market resembling a scaled-down Maharajah’s palace.

This is where you’ll find out how hot the famous Mother-in-law-
tongue spice truly is! There’s a wonderful heady fragrant scent 
as you enter this market with countless fresh spices in vibrant 
reds and stunning sunshine-yellows on display in massive hes-
sian sacks. Enjoy expert spice advice from Deena Moodley aka 
Mr. Curry, who operates R.A. Moodley, one of the specialist 
spice stalls. They personally mix a powerful blend of spices for 
you to make the most sensational Durban curry.  

This buzzing bazaar where you can buy zebra skins, hand-
bags made from ostrich and crocodile, African sculptures in 
verdite or fresh fish from the market downstairs is definitely 
worth a visit.

HazratH BadsHa Peer / BrOOk street Market 
Joseph Nduli street; tradiNg tiMes: every day
Edwardian-styled Zulu pinafores in many colours, traditional 
Zulu hats and shoes, handbags, music and household goods 

are on sale, displayed in a fascinatingly artful manner. Every 
year trading stops for a few days by mutual agreement between 
the vendors and the Badsha Peer Society for a week-long cer-
emony to honour Badsha Peer, a Muslim saint who arrived 
in Durban in 1860. This market borders the Hazrath Badsha 
Peer Shrine and Dr Pixley Kaseme Street / West Street Cem-
etery which houses Christian, Muslim and Jewish burial sites.

BrOOk street Bead sellers Market 
Brook street; tradiNg tiMes: fridays only
Watch Zulu crafters create beautiful hand-made traditional 
Zulu beaded mats, jewellery and ornate hats. Zulu beading is 
a significant element of Zulu culture and here you can chat to 
the talented bead designers and support local crafters directly.

claY sellers Market 
Joseph Nduli street; tradiNg tiMes: fridays only
The indigenous medicine chain includes the Clay Market 
where balls of red or white lime clay are sold. The red clay is 
used as an alternative to sunscreen while the lime is used for 
various ritual and ceremonial purposes. When painted on a 
woman’s face, it reflects that she has entered her training as 
a sangoma (traditional healer). This is also where impepho, a 
fragrant dried local plant is sold, traditionally burned to com-
municate with the ancestors. 

Berea statiON Market
Off Market road; tradiNg tiMes: every day
Traders fill this station, some with informal stalls while others op-
erate from their shops. Everything from traditional Zulu clothing 
and weapons to face creams is for sale in this bustling market. 
Buy a pair of iconic Zulu-chic Mblaselo trousers, which have 
evolved from western trousers and mining outfits which were 
adapted by migrant workers by attaching colourful geometric 
patches and braids to impress the girls when visiting home, a 
practise which continues today at weddings and celebrations. 

Madressa Arcade is now about finding the most beautiful Zulu 
beading in original fresh designs from necklaces to belts to bead-
ed jewellery in every colour combination imaginable. You can 
buy traditional Zulu beaded black tackies and pleated Zulu skirts 
in turquoise, hot-pinks, sunshine yellows, tomato-reds and apri-
cots. If you’re planning to get married you can even buy your 
father-in-law the traditional gift of a lobola-jazi (a lobola* jacket).

Next door is another historic arcade the Ajmeri which now has 
a more formal and modern feel. Lined with tailors and stores 
selling wedding dresses, it is interesting to wander through.

tHe graiN stOres Of dr gOONaM street
Western end of dr goonam street
Dr Goonam was SA’s first female Indian Doctor who was key in 
the leadership of the Natal Indian Congress (NIC). She was an 

MAKE A DAY TRIP OF IT...

Step into another world and spend an unforgetable 
morning in THE WARWICK JuNCTION Area with 
the  Markets of Warwick walking tour. To book email 
phumzile@aet.org.za. 

Then head to one of the renowned historical Indian 
eateries in the next-door YuSuf DADOO STREET area 
for lunch: Patel’s Vegetarian refreshment room or 
little gujarat are recommended. Spend the afternoon 
exploring this area, making sure to visit the absorbing 
Madressa arcade. Make a refreshment stop for tradi-
tional Indian sweetmeats at the Victory lounge. 

Book into the famous 32nd floor roma revolving res-
taurant for dinner with fantastic panoramic 360º views.

Zulu aprons and beadwork in Madressa arcade

Zulu baskets woven from Scoobi wire at the Bead Sellers Market
*Bride price – refers to a negotiated amount paid by a prospective husband to the bride’s family. The cows they are traditionally paid in Zulu culture are now largely metaphorical

CLIENT: Durban Tourism - 
eThekwini Municipality
DATE: June 2012

BRIEF: To create a booklet publicising Durban’s cultural and shopping attractions: 
including concept, writing, editing, design, proofing, photography and illustration. 

SHOP DBN: A guide to SHOP DBN: A guide to 
Shopping in DurbanShopping in Durban
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Markets
1 Amphitheatre Craft Market North Beach  T +27 31 3013200

2 Whole Food Market Browns Road, Point Waterfront  T +27 31 2010090

3 Beachfront vendors

entertainMent Centres & Malls
4 The uShaka Marine World 1 King Shaka Avenue

5 The Suncoast Casino and Entertainment World  20 Battery Beach Road

6 China Mall (previously The Wheel) 53 Gillespie Street

7 The Mangrove Beach Centre cnt Somsteu Road and Sol Harris Crescent

8 Summer Square 37 Sol Harris Crescent

17 Southern Sun Elangeni Hotel 63 oR Tambo Parade   
 – Daruma  t +27 31 337 0423

 – Jewel of india  t +27 31 362 1300

 – Lingela  t +27 31 362 1300

18 The Brasserie Protea Hotel Edward, 149 oR Tambo Parade  t +27 31 3621300

19 Joe Cools North Beach   t +27 31 3621300

20 Circus Circus Beach Café  Shop 1, Snell Parade, Bay of Plenty  t +27 31 3329697

21 Café Jiran 151 Snell Parade, North Beach  t +27 31 3324485

22 Neo Café Summer Square, 37 Sol Harris Crescent  t +27 31 3320741

 

playfair

sOl hArris crescent
1

6

Rachel Finlayson Pool

Dairy Beach
Wedge Beach

New Beach
South BeachAddington BeachUshaka Beach

North Beach Bay of Plenty

Skate Park

Sunken Gardens

Mini Town

8

7

Amphitheatre

Hoy Park

Victoria Park M
4

ARGYLE PIER

Snake Park Beach
Battery Beach Suncoast Beach

9

sOuth lAne

eAst lAne

jOhn milne

m
ilne

sylVester ntuli

hunters

w
est lAne

12

13

snell parade

SaharaKingsmead

The ICC

4

Ushaka

Suncoast Casino and  
Entertainment World

bell

2 cAm
perdOw

n

Albert terrAce

15

15

3 CENTRAL:
Beachfront

FiNDiNG YouR 
WAY ARouND

KEY
markets

entertainment centres / large malls

small shopping mall

boutiques & speciality shops

restaurants

places of interest / entertainment
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BoUtiqUes & speCialitY shops
9 Cargo cnr Bell Street and Mahatma Gandhi Road

10 AE Wright Furnishers 466 Mahatma Gandhi Road, Durban

11 Safari 6 Milne Street

12 Surf HQ 53 Brickhill (Sylvester Ntuli) Streett

13 42 Surf 42 Brickhill (Sylvester Ntuli) Street

14 Whysall’s Camera Shop & Museum 33 Brickhill (Sylvester Ntuli) Street

restaUrants
15 Moyo Pier Bar and Restauranrt 63 oR Tambo Parade   
16 Wodka Restaurant 40 Mahatma Gandhi Road, Point Waterfront t +27 31 3328190

South Beach Pool

Paddling Pools

Fun World

Magistrate’s
Court
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HerB Market
off Market road, on the outside of Berea station
This herb market reflects Zulu healers’ wide range of botanical 
knowledge. You will get to meet an inyanga whose herbal knowl-
edge is passed from generation to generation, while sangomas are 
called to their vocation by the ancestors. A sangoma is a traditional 
healer who relies primarily on divination for healing purposes. 

HerBalists’ Bridge 
david Webster street; tradiNg tiMes: every day
Also known locally as the Muti (medicine) Market. As part of an 
innovative and acclaimed development by the municipality to 
rejuvenate the markets that had organically sprung up around its 
centrally-located transport hub, an abandoned freeway has been 
ingeniously connected to the surrounding markets by a series of 
footbridges to create a unique sky-walk market to accommodate 
herbalists and their wares – a fascinating display of roots, plants 
and animal parts. This traditional Zulu “pharmacy” has deep 
cultural significance being home to inyangas who source me-
dicinal products and dispense to and advise patients. Inyangas 
work closely with sangomas (traditional healers) who divine the 
illness. Although visitors may not understand or believe in some 
of the methods and mixtures, it is respectful to remember that 
they have served a richly spiritual culture for centuries.

MUsic Market / MUsic Bridge
off Market road, connected to the Berea station 
The market is rocked by the differing music traditions sold 
here: from Gospel to traditional maskandi, mbaqanga and 
isicathimiya. R&B and jazz are also some of the music styles 
you will find here on CD and even on audio cassette tapes 
which are still very popular. Skeleton, Madala Kunene, Busi 
Mhlongo, Dorothy Radebe, Brenda fassie and Phuzekemisi 
have produced some iconic South African albums which you 
can find here together with music from Angola, Mozambique, 
Tanzania and Zimbabwe. 

BOViNe Head cOOkers
Julius Nyerere street 
A cooked cow or sheep head is a Zulu delicacy. This delicacy 
known as Inhloko is collected by trolley from butcheries in 
the area. The skinned heads are boiled in large pots then 
presented on wooden chopping boards with chakalaka, a 
spicy SA vegetable relish traditionally served with bread, pap, 
samp, stews or curries. To balance its fiery flavour, it is some-
times served with amasi (thick sour milk). Traditionally men 
eat their inhloko in the seated area while women enjoy it as a 
take-away. If you are a female traveller, it would be respectful 
to follow this tradition.

eNglisH Market 
Opposite early Morning Market, Julius Nyerere street 
tradiNg tiMes: Mon to fri: 6am–5pm, sat: 6am–2pm
Enjoy two storeys of wall-to-wall shopping where an array of 
products including cream cakes, meat, medicines and a tra-
ditional Zulu chemist can be found.  

cHUrcH Walk Market
Next door to durban central Post Office
Here you can buy a variety of clothing including traditional 
shweshwe dresses, leather shoes, hand-bags and even cur-
tains and bedding. Best to avoid the Chinese imports and 
support local by buying artwork from the KwaMashu and 
Clermont artists. There are local food stalls under the big tree 
where they sell putu, samp and shisa nyama.

lOcal Plaza Market
in front Workshop complex – formerly the carnival Market
This looks like a continuation of Church walk Market but it re-
ally is a separate market with a distinct African cultural iden-
tity. Zulu bead work and African music from the classic 1950s 
Sophiatown era are for sale here alongside Zulu Mbadada 
sandals, traditionally made from car tyres and animal skin. 

The Herbalists Bridge Mutti Market

Trader displays in Grey Street area
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 restaurants
“greY street” area
Victory Lounge (187 Dr. Yusuf Dadoo Street) is the house of 
bunny chows, chilli bites and decadent sweet meats. This 
classic Indian style family-owned eatery has been around 
since 1946. Try their sweet jalebis, the cinnamon-spiced go-
lab jamboo or their delicious condensed milk-soaked burfee. 
Their bunny-chows and vegetarian curries are legendary as is 
their puri and patha. 

Patel’s Vegetarian Refreshment Room (202 Yusuf Dadoo 
Street, formerly Grey Street) sell 100% vegetarian and spe-
cialize in making the famed Durban bunny chow. Regulars 
get here by 11am before the long lunch queues as Patel’s 
is wildly popular. Not surprisingly, seeing as they have been 
serving consistently awesome bunnies since 1922! The sto-
ry goes that Mr. Patel invented the bunny chow to serve as 
take-away’s to African patrons who historically, by law, were 
not permitted to sit in the restaurant. They have become so 
popular that Patel’s now serve 400 to 500 bunny chows a 
day, so make sure you get there before 2pm or there will be 
nothing left! 

Little Gujarat (107 Dr. Goonum Street) is where you go for that 
refreshing Bombay Crush, scrumptious masala dosa (a dosa 
is a wafer-thin crispy pancake) and a cup of steaming masala 
chai. This family run business has been going for twenty years. 
Everything here is beautifully vegetarian from their broad beans 
bunny to their curry sandwiches. Expect friendly service and a 
lively ambience. 

roma revolving restaurant (32nd floor John Ross House, 
Margaret Mncadi Avenue) Situated on the 32nd floor 105 me-
tres above sea level is Roma Revolving Restaurant, the only 

regular at ViCtorY loUnge, riaz Moosa: 
“This ... cultural eatery is right next door to the Grey 
Street Mosque so we go for prayer and then after 
prayer we come to Victory Lounge for something 
sweet. My grandfather and my father came here and 
now I come here. In the old days this shop and this 
whole area was open until 10pm and all the fami-
lies came here in the evenings. Things may have 
changed, but Grey Street is still Grey Street.” 

hISTORICAL BUNNY CHOW VENuES

Victory lounge (187 Dr. Yusuf Dadoo Street) 
Patel’s (202 Yusuf Dadoo Street) 
little gujarat (107 Dr Goonam Street) 

Visit www.quarterbunner.co.za for the low-down on 
the best bunnys in Durban from seriously enthusiastic 
local bunny afficiendas.

From left clockwise: A bunny chow being served up at the Victory Lounge; This 
is what it looks like; “Bunny” culture has inspired iconic home-grown signage all 
around Durban.

DU
rB

an
 C

en
tr

al

DU
rB

an
 C

en
tr

al

20 21

With Durban’s all-year-round balmy weather, holiday 
beach days are simply glorious with the warm Indian 
Ocean water rarely dropping below 20°C. Dolphin 
and seal shows, paddling pools and amusement 
arcades keep the young ones entertained and there 
are restaurants, ice-cream parlours and outdoor 
cafés to help you slide into the holiday fun. 

Durban’s central beaches stretch along a gently 
curving promenaded strip reaching from suncoast 
Beach on the north end to ushaka Beach on the 
South. facilities include change rooms, fast food 
outlets, shark nets and lifesavers. The beaches of 
Durban central, particularly North Beach and Bay 
of Plenty are very popular amongst surfers and a 
landmark for the global surfing community, while 
surfing lessons for children and beginners happen in 
the gentle waves of ushaka Beach.

Shopping is mostly at the malls in one of the two 
large entertainment centres accessible right from the 
beachfront: ushaka Marine World on the south end 
and suncoast casino and entertainment World to the 
north. But there are several markets in this area too, 
including an atmospheric night market; and good news 
for surfers and surf-culture enthusiasts is that this is 
where “boutique shopping” is at in this area, with great 
nearby surf shops centred around the Brickhill (now 
sylvester Ntuli) road area, above Victoria Park.

 Markets
aMPHitHeatre craft Market
ampitheatre, North Beach, tradiNg tiMes: sundays
This is one of the first craft markets to open in Durban and is 
easy to find on a Sunday – just amble along the beachfront and 
you can’t miss it, right opposite North Beach. There is a wide 
range of merchandise here including crafts, African curios and 
textiles, clothing, saris, spices, home-made foods and more.

MAKE A DAY TRIP OF IT...

Start off with early breakfast at one of the beachfront restau-
rants. Then find your beach of choice, where you can spend 
the morning alternately lazing on the beach and swimming 
to cool off. And there’s surfing and cycling or strolling or skat-
ing along the promenade for exercise lovers – pick your vice.

When it all gets too hot, hide from the midday sun at ush-
aka Marine world where shady lunch-with-views can be 
had at The Upper deck of the “Phantom Ship” or right 
on the beachfront at Moyo’s. The afternoon could be for 
shopping. Or napping. Cameras can be bought or repaired 
and pictures printed at the historic Whysalls (53 Sylvester 
Ntuli Road) which also houses an interesting photograph-
ic museum. Order a custom board from legendary shaper 
Spider of safari surf right next door, or pick one off the 
rack for a beginner. Explore the other surf shops of the 
area for surf-inspired fashion and accessories.

Moyo Pier Bar right on the end of the pier is for sundowners 
and treat yourselves to Wodka or the cargo Hold for dinner.

Bask in the magic of sunny beaches. Durban is 
the surf capital of Africa, where the ocean is warm 
and the waves just keep coming. The dUrBaN 
BeacHfrONt striP, often known as the Golden 
Mile, is the perfect family holiday playground where you 
can swim in the warm waters of the Indian Ocean and 
experience surfing, kite-surfing, kayaking, snorkelling, 
diving, deep-sea fishing, skate-boarding, ice skating, 
and cycling along the promenade or taking the  
plunge down a Kamikaze water slide.

SHOP DBN: A guide to  SHOP DBN: A guide to  
Shopping in Durban Shopping in Durban continuedcontinued
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ShoPPInG tIP                              
Look out for homemade goodies like jars of delicious 
pesto and locally designed clothing at the Essenwood 
Market.

gLenwood is  a friendly neighbour-
hood where designers, artists, writers, 
journalists, students, professionals 
and cultural entrepreneurs live and 
work, centred around the vibey HELEN 
JOSEPH ROAD. This area is often 
known as the davenport distriCt, 
taken from the previous name of 
Helen Joseph Road.   

GLENWOOD is one of the creatives hubs of Durban 
– from boutiques bursting with Durban style to 
organic foodies and coffee lovers making their own 
creative blends.

Right across the highway on the tree-lined BErEa 
is Musgrave Shopping Centre, which is large 
enough to house all the expected amenities and 
meet your shopping centre needs, but not so much 
so as to overwhelm. MusgRave RoaD is host to a 
range of banks, an american express, travel agents, 
boutiques and good Indian restaurants. 

 Markets
ThE ESSENWOOD CrafT MarkET 
Cnr. St Thomas & Stephen Dlamini roads, Berea 
TraDiNG TiMES: Every Saturday, 9am–2pm
This long-established market is where you’ll find an ideal blend 
of fashion, food, art and entertainment. Take time to meander 
through the art in the park with traditional paintings by Mo-
zambican artists in residence, working under the cool shade 
of the giant Flamboyant trees. sit under the umbrellas in the 
make-shift tea garden for home-made scones or walk-shop-eat 
a traditional afrikaans boerewors roll. There are over 220 stalls 
selling everything from hand-painted children’s clothing to tra-
ditional african masks. There are a huge variety of other offer-
ings including jewellery, candles, shoes and home-made chut-
neys and jams. There’s a children’s playground and so many 
chatty stall owners that you’ll find you need more than an hour 
to amble through this popular market.

EarTh MOThEr’S MarkETS
106 Bulwer road, Glenwood
TraDiNG TiMES: Last Saturday of the month, 8.30am–4pm 
earth Mother organic’s small street market sells organic fresh 
produce, along with Phresh’s arts & crafts and young designer 
clothing.

TraDiNG TiMES: Every friday, 8.30am–4pm
earth Mother’s weekly fresh produce market brings you sea-
sonal organic produce. 
 

 Shopping Centres
MuSGravE CENTrE
Universal access • children’s activity area • cinemas
115a Musgrave road, Berea 
Musgrave Centre is quite an institution in Durban, being one 
of the first shopping centres in Durban to offer a grand and 
elegant shopping experience – a standing it has maintained 
over the years through a series of revamps which have served 
to keep it current and modern. Its extensive offerings include 
designer fashion, movie theatres, speciality retailers, lifestyle 
and décor, books, accessories, jewellery, restaurants, coffee 
shops, a food court and much more. It is anchored by several 
sizeable department stores and supermarkets. There are also 
travel agents, banks, a post-office, a library, and a gym. 

Helen Joseph Road, outside hemingways restaurant
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RICKShA BuS RIDE                              
The Ricksha bus a good way to move between Florida Road and The 
Beachfront. Hop aboard for a scenic overview of a range of Durban’s 
major attractions. Jump off at any of the many stops to explore. There 
are two Ricksha Bus city tours a day, seven days a week. Booking and 
departure from the Ricksha bus kiosk at the old Pavillion Site, Bay of 
Plenty on North Beach. 

TouR 1:  09:00 to 12:00
TouR 2: 13:00 to 16:00

Adults: R100, Children: (6-18) & pensioners: R50 Children under 5: Free

roUte highlights
• uShaka • Emmanuel Cathedral • Victoria Street Market  
• Juma Musjid Mosque • City Hall • Francis Farewell Square • iCC  
• Kwa Muhle Museum • Mitchell Park • Florida Road • Moses Mabhida  
• Blue Lagoon • Suncoast Casino • Beachfront 

Route subject to change. strictly cash
For more enquiries: +27 31 322 4209

 
 experiences
roxy surf school will teach you how to surf and kit you out 
with a surfboard. Contact Alan: t 076 877 5143

Hire a kayak from Ocean adventures at uShaka Marine World. 
t 086 100 1138 

the fun World amusement Park (78 OR Tambo Road) is a 
children’s wonderland with boat rides, dodgem rides, vintage 
cars, miniature railway, go-karts and an aerial ride. 

amphitheatre gardens (OR Tambo Parade, opposite North 
Beach) is one of the finest sunken gardens in the country, 
with fish pools designed from natural rock and stone. Have a 
picnic on the spacious green lawns, walk the long stretches 
of crazy paving, throw a penny in a fountain and smell the 
heavenly scent of the subtropical flower gardens. 

Located on the beachfront promenade, the durban Beach-
front skate Park (Bay of Plenty) is a popular skate park that 
hosts the Vodacom Winter slam every year. The park is free 
to use and features concrete ramps and banks as obstacles, 
rails, a mini bowl area, stairs, hips and many grind ledges. 
Hire a skateboard or roller-skates from the skate store next 
door. t +27 31 337 9270

Mini town (114 Snell Parade, Beachfront) is a replica of Dur-
ban’s central and beachfront areas, but in miniature form. It 
shows best-known buildings and landmarks and is an interest-
ing way for young and old to acquaint themselves with Durban.

And when you need a break from the sun pop into the ever-
popular durban ice rink (81 Somtseu Road). Ice-skates are 
available for hire. t +27 31 332 4597

The Ricksha Bus in Florida Road
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Markets
1 Essenwood market cnr. Stephen Dlamini and St Thomas Roads, Berea t 082 460 0625

2 Earthmother organic market 106 Bulwer Road, Berea t +27 31 202 1527

Large shopping MaLLs
3 Musgrave Centre 115 Musgrave Road, Berea  

sMaLL shopping MaLLs
4 Overport City  430 Ridge Road, Berea   

5 Glenwood Village  cnr. Moore and Hunt Roads, Glenwood   

6 Berea Centre  249 -257 Berea Road, Glenwood   

7 Davenport Square 89 Helen Joseph Road, Glenwood    

CoLLeCtives
8 Earth Mother Organic  106 Bulwer Road, Glenwood 

-  Organic restaurant & health shop
 - Lapiz Lazuli (jewellery)
 - Phresh Boutique (lifestyle)
9 134 Helen Joseph Road Glenwood
 - Bookshop, tattoo parlour and boutique
 10 St. Clements 191 Musgrave Road, Berea  

gaLLeries & Creative arts Centres
11 KZNSA Gallery 166 Bulwer Road, Glenwood 

12 DUT Art Gallery DUT Gallery, Steve Biko Campus, Steve Biko Road, Glenwood 

13 Zenzulu 20 Devonshire Avenue, Glenwood

14 Phansi Museum 500 Esther Roberts Road, Glenwood 

Boutiques & speCiaLity shops
13 Mooi 100 Helen Joseph Road, Glenwood 

14 Bean Green 147 Helen Joseph Road, Glenwood

15 Toni & Dee 127B Helen Joseph Road, Glenwood

16 Blue Moon 138 Helen Joseph Road, Glenwood

17 Nev the Barber cnr. Brand & Cromwell roads, Glenwood

18 Bread Ahead 22 Problem Mkhize Road, Berea

antiques & 2nd hand Books
19 Wow 141 Bulwer Road, Glenwood

20 Finders Keepers  cnr. Bulwer & Helen Joseph Roads, Glenwood

21 Last Chance Books  134 Helen Joseph Road, Glenwood

restaurants, puBs & CLuBs
22 Julios  175 Helen Joseph Road, Glenwood  t +27 31 2013133

23 Olive & Oil  cnr. Helen Joseph and Bulwer roads, Glenwood  t +27 31 2016146

24 Amsterdam  143 Helen Joseph Road, Glenwood  t +27 31 8115449

25 Pizzetta  139 Helen Joseph Road, Glenwood  t +27 31 2011019

26 Hemingways  131 Helen Joseph Road, Glenwood  t +27 31 2024906

27 Yossis  127 Helen Joseph Road, Glenwood  t +27 31 201 0090

28 Mooki 190 Brand Road, Glenwood  t +27 31 811 9199

29 Corner Café  cnr. Brand & Cromwell roads, Glenwood  t +27 31 2010219

30 Little India  155 Musgrave Road, Berea  t +27 31 201 1121

31 Palki  225 Musgrave Road, Berea  t +27 31 201 0019

32 Café 1999  Silvervause Centre, cnr. Vause & Silverton roads, Berea  t +27 31 202 3406

33 Unity  Silvervause Centre, cnr. Vause & Silverton roads, Berea  t +27 31 201 3470

34 Fusion Café  Silvervause Centre, cnr. Vause & Silverton roads, Berea  t  012 342 1443
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Key
Markets

Large shopping centres

Small shopping centres

collectives

Galleries & craft centres

Boutiques & speciality shops 

Antiques & 2nd hand books

Restaurants & nightlife

Hospital

Police station

Glenwood to the Berea

FINDING YOUR WAY AROUND
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BeSt CoFFee

The Bean Green: 147 Helen Joseph Road, glenwood
BBC coffee shop: Davenport square, glenwood
The Corner Café: cnr. Brand and Cromwell Roads

DavENPOrT SQuarE 
89 helen Joseph road, Glenwood
This newly refurbished centre has a large clothing store, very 
popular in sa for affordable fashion: from cool surf baggies 
to bikinis and easy on-the-move, light, cotton holiday style 
men’s and women’s clothing. There’s a grocery store, several 
takeaways and a pharmacy. sit and read the morning news-
papers with the locals at the BBC coffee shop while sipping 
a cappuccino, then hit the internet cafe to map out your trip 
to visit our glorious Drakensberg Mountains or make plans to 
head down to our beautiful Wild Coast.

GLENWOOD viLLaGE
Cnr. Moore and hunt roads, Glenwood
stock up at the convenient grocery store which includes a great 
fresh bakery. You can finally post those holiday postcards at 
the local post office, and don’t forget sunscreen from the phar-
macy! It’s also here that you’ll find the oldest, established fam-
ily bicycle shop, Dave Wiseman’s Cycles, to kit yourself up for 
mountain biking the jungle forests of giba gorge in Mariannhill, 
just twenty minutes inland from Durban. There is also a few 
boutiques, an antique shop and Carnival and Backstage for 
all your kids ballet and dressing-up needs including made-to-
order items for those children’s dress-up parties.

ThE BErEa CENTrE
249 - 257 Berea road, Glenwood
This neighbourhood shopping centre has two large local su-
permarkets, a pharmacy with a medical centre, a post-office 
a gym, and a range of shops.   

 Collectives
EarTh MOThEr OrGaNiCS
106 Bulwer road, Glenwood
Housed in a lovely old house is a haven for vegetarians and 
raw, organic foodies. Indulge your senses in an oasis of calm 
under the dappled shade of indigenous trees in their laid-
back garden café featuring a mini-khoi pond complete with 
resident croaking bull-frog. Munch on delicious, nutritious 
wraps, salads and organic cocoa crunchies. savour fresh 
organic soups, smoothies and juices at what is probably the 
only true organic restaurant in Durban. Relax with an Indian 
head massage, visit the resident homeopath and stock up 
on organic treats, health products and super foods from the 
Earth Mother deli shop. Contact Nalini at earth Mother on 
083 799 2339 for ayurvedic Indian cooking lessons.

Lapis Lazuli, a boutique jewellery shop with uniquely craft-
ed silver and gemstone jewellery shares the same premis-
es, along with a cute eco-friendly lifestyle boutique, Phresh, 
which stocks funky hand-made locally designed craftworks. 
Here is where you’ll find shweshwe cushions detailed with 
indigenous bird and animal motifs, funky designer clothes, 
recycled handbags, african-themed broaches, quirky ear-
rings made from south african one cent coins and recycled 
stationery.  

ST CLEMENTS 
191 Musgrave road, Berea
Meet a friend at st Clement’s in the pretty courtyard out back 
for a light Thai-style lunch while your children play in the kids 
play area. Then pop into the women’s clothing boutique in-
side for a new summer frock. visit the Touchwood garden 
Nursery (which supplies the restaurant with organic produce) 
on the  same premises and buy some plants for your garden. 

MaKe a day trIP oF It...            

Start off at the eco-friendly Corner Café for breakfast 
before you set off to explore the shopping of Glen-
wood where everything is in easy walking distance, 
centred around Helen JoSepH Road. Make sure 
you stop at The KZnSa to view the current art exhibi-
tion and find affordable recycled jewellery and craft 
made by local artists and crafters at the gallery shop.
  
enjoy a tasty organic lunch at earth Mother and 
stock up on super-foods, then shop some more at 
lapiz lazuli jewellery shop and the funky phresh 
boutique which shares their premises. Then head 
off to the nearby durban Botanic Gardens in Berea 
and relax and bird-watch by the lake. 

Book into one of the excellent restaurants at the 
Silvervause centre in Berea or Hemingways in Glen-
wood for dinner.

Cushions with indigenous flower prints at Blue Moon

ShoPPInG tIP                              
Check out the hand-carved “wooden 
heart” figurines from Phresh at earth 
Mother organics – each one unique.

SHOP DBN: A guide to  SHOP DBN: A guide to  
Shopping in Durban Shopping in Durban continuedcontinued
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MaKe a day trIP oF It...

spend a day experiencing this area’s boutique shop-
ping encompassing select Cape wines, locally de-
signed clothing, food with flair, luxurious linen and 
quality african art and craft.

Marriott Gardens Wine Cellars in gLaDYs MaZIBuKo 
RoaD is where you’ll find the best Cape wine. spoil 
yourself at Nauhaus next door with locally made lux-
ury percale linen and victorian nighties. Behind Nau-
haus is Leigh Schubert’s Show room where gorgeous 
dresses in feminine cuts can be found. Relax to the 
sound of the trickling fountain in Market’s charming 
courtyard and tuck into delicious seasonal food.

Hit FLoRIDa RoaD in the afternoon, making sure that 
you stop at the african art Centre for beautiful quality 
african art and craft. The Space is where renowned lo-
cal designers can be found and The Stock Market is 
for stylish men’s clothing, shoes and accessories.

Dine at the stylish converted-victorian Quarter’s bou-
tique hotel in the evening for a fine-dining experience.

Morningside is leafy-green and in season Jacaranda trees in full bloom 
create a lavender carpet on streets lined with gracious double-storey 
Victorian homes, art galleries, boutiques, interior décor shops and 
restaurants. Experience the bustling pavement cafés, coffee shops and 
boutiques of FLORIDA ROAD. Check out the antique and interior décor 
shops in LILLIAN NGOYI ROAD, then walk the more industrial but rewarding 

clothing factory shop strip of MATHEWS MEYIWE ROAD. But there is more 
than just boutique shopping to be had in this area. Drive along FELIX 

DLAMINI ROAD in overport and savour the intriguing sights, 
while picking up real bargains in almost anything – from 

fabric to fresh fish – from the busy little Indian-owned 
shopping centres and businesses that line the street. 

 

 Markets
ThE fLOriDa rOaD LifESTyLE MarkET 
corner florida and Gordon road, Morningside
TraDiNG TiMES: last Sunday of every month
11am – 6pm
This popular monthly market set in the shopping heart of 
Morningside, is where you’ll fill your shopping bags with origi-
nal proudly south african hand-made products, from Zulu 
baskets and beading to customised furniture. expect to find 
beautiful hand-made crafts, designer clothing and antique. 
There is also a variety of food and drink on offer.  

ThE BENJaMiN BOuTiQuE hOTEL MarkET
141 florida road, Morningside
TraDiNG TiMES: annually during the festive season 
11am – 4pm
This sophisticated boutique hotel hosts an annual charity 
Christmas market situated around the pool in their exquisite 
gardens. Choose from a selection of upmarket gift ideas such 
as handmade leather bracelets and bangles by BouBou de-
signs, pewter embossed gift boxes and diaries, beaded Christ-
mas trees and decorations, children’s wooden toys, and home-
baked goodies. There are food stalls, a cash bar and live music. 

Funds raised go to inkanyezi Créche.

ThE MOrNiNGSiDE frESh fOOD MarkET 
Gordon road School, Gordon road, Morningside
TraDiNG TiMES: Weekly on Saturdays, 7am – 11pm
The food is fresh, local and organic. They have a large variety 
of herbs and seasonal vegetables, fruits and berries. Bring your 
basket and support the local organic food movement. sample 
the tasty demos and start your weekend right by taking home 
fresh food and flowers! This is an enjoyable family event with 
entertainment for children and live music in the evenings. 

i hEarT MarkET 
Moses Mabhida Stadium, Greyville
TraDiNG TiMES: Weekly on Saturdays, 9am – 2pm
This contemporary lifestyle market is where you’ll experience 
the creative talent of Durban’s designers and crafters, with a 
great selection of home-grown products on offer – from gor-
geous handbags to Hadedah earrings cleverly crafted from re-
cycled LP records. expect to find stylish décor, vintage kitch-
enalia, jewellery, music, charming hand-made toys, ceramics, 
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ThE DuT arT GaLLEry
1st floor in the Library Building, Durban university of Tech-
nology, Steve Biko Campus
For fresh sculpture, jewellery, ceramics and paintings, head 
to the DuT art gallery on the Durban university of Technolo-
gy’s steve Biko campus. explore the emerging creative talent 
of DuT students and art from established artists who lecture 
at the Fine arts and Jewellery Design departments.

ZENZuLu
20 Devonshire avenue, Glenwood
TraDiNG TiMES: Monday–friday, 8.30am–4pm
Designer Marisa Fick-Jordaan has created a stunning fusion be-
tween traditional Zulu weaving techniques and modern indus-
trial telephone wire, resulting in authentic and original contem-
porary art and décor pieces. This artwork, which has received 
many accolades, is both eco-friendly and fair-trade as it supports 
several hundred local crafters in a sustainable manner. 

PhaNSi MuSEuM
500 Esther roberts road, Glenwood
view by appointment: Monday–friday, 8am–3pm
T +27 31 2062889, Entrance fee: r35 per person 
This spectacular collection of african art and craft takes up 3 
floors of Roberts House, a restored victorian mansion. You can 
expect to see a huge variety including Zulu beadwork, earplugs, 
wire baskets, fertility dolls, Ndebele blankets and ceremonial 
items and artefacts from other southern african  countries.

 Boutiques & speciality shops
MOOi
100 Bulwer road, Glenwood 
This gorgeous boutique has a great selection of stylish wom-
en’s clothing, amongst which can be found the latest ranges 

from Durban brand Miss Monnypenny, including groovy one- 
piece retro swimming costumes and floaty dresses made 
from reclaimed vintage saris – each one unique. You can ex-
pect to find a wide variety of funky jewellery items here: from 
leather fisticuffs in avocado, with Nkosi sikelala iafrika motifs, 
to dinky bambi and corgi broaches. They also have adorable 
children’s and baby’s clothing with one baby-grow yelling out: 
“give peas a chance”, as well as a clever selection of quirky 
décor, retro-ware and recycled items.
  
BLuE MOON
147 helen Joseph road, Glenwood
Blue Moon is a lifestyle boutique with a wide variety of offerings 
from essence of africa hand-made  soaps to Indonesian furni-
ture. other items include printed cushions, Fridah Kahlo minia-
tures and vintage picture frames.

TONi & DEE
127B helen Joseph road, Glenwood
Pop into this stylish little boutique for a fun range of fashion 
hand-picked by owner-duo Toni and Dee.

ThE BEaN GrEEN
147 helen Joseph road, Glenwood
The earthy aroma of freshly roasted coffee beans meets you 
as you enter this busy coffee shop. The award-winning coffee 
served and created here by father and daughter team Peter and 
Mel Winter, is unique in Durban not only because it’s made from 
carefully sourced top quality ethiopian coffee beans, but also be-
cause the beans are freshly roasted, ground and blended on the 
premises. You can experience their six varieties of bean individu-
ally or as part of one of their blends, the most commonly ordered 
being their house blend, charmingly dubbed “Bluff Bru”. savour 
your cuppa in the shop’s atmospheric environment – complete 
with record player and classic record collection to choose from 
– or take away a ground-and-packaged-to-order parcel of your 
favourite blend as the perfect gift (if only to yourself). Free WiFi.

 Galleries & creative arts centres
ThE kNSa GaLLEry
166 Bulwer road, Glenwood
This airy modern custom-designed gallery space is an artwork 
in itself and exhibits  renowned south african artists of the 
calibre of Jeremy Wafer, Hendrik stroebel, andrew verster,  
Bheki Khambule and Makiwa Mutomba. Their vibrant shop 
also stocks a treasure chest of affordable art and craft goodies 
like funky flower badges made from re-purposed plastic bot-
tles by celebrated sa designer Heath Nash to sophisticated 
Makoto and shweshwe print handbags and Zulu telephone 
wire baskets. Buy beautiful inexpensive brown paper, hand-
printed with african motifs, to wrap your gifts in. Make sure 
you take the time to visit its bustling café for light lunches, 
fresh cakes and good coffee. 

leather fisticuffs from Mooi boutique

ShoPPInG tIP                              
Buy superior freshly roasted, ground and bagged coffee 
from The Bean Green roastery as an ideal gift.
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Markets

Large shopping centres

Small shopping centres

Antiques & 2nd hand books

Restaurants & nightlife

Hospital

Police station

Collectives

Galleries & craft centres

Boutiques & speciality shops 

Key

FINDING YOUR WAY AROUND

28  The Stock Market Oakwood Corner, 366 Florida Road
29  Sneaker Cartel 264 Florida Road
30  Cécile and Boyd’s 253 Florida Road
31 Madge 190 Florida Road
32 The Space 150 Florida Road

33 Silk and Cotton Co. 88 Lilian Ngoyi Road

34 Mr. Mozzie’s Butchery 143 Mathews Meyiwa Road

35 Bean & Gone 24 Bute Road, Morningside

36 Karen Hatfield 222 Mathews Meyiwa Road

37 iKhaya 435 Mathews Meyiwa Road 

antiques & 2nd hand Books
38 Book Base Florida Centre, 275 Florida Road
39 Eclectic 157 Gordon Road
40 Ike’s Books and Collectabless 48A Florida Road

41 Muse Design & Decor 274 Lilian Ngoyi Road 

42 Antiques & Bygones 437 Lilian Ngoyi Road

restaurants & nightLife
43 Market 40 Gladys Mazibuko Road  t +27 31 3098581
44 Green Mango Avonmore Centre, 9th Avenue  t +27 31 3127054
45 9th Avenue Bistro Avondale Centre, 9th Avenue  t +27 31 3129134
46 Blue Zoo Mitchell Park  t +27 31 3033568

47 Harvey’s 465 Innes Road  t +27 31 3114500 
48 House of Curries 275 Florida Road  t +27 31 3036076

49 Mo’s Noodles Florida Centre, 275 Florida Road  t +27 31 3037631
50 Spiga D’oro 200 Florida Road  t +27 31 3039511
51 Butcher Boys steakhouse 170 Florida Road  t +27 31 3128248

52 Boulevard 153 Florida Road  t +27 31 3037631

53 Vintage India 20 Lilian Ngoyi Road  t +27 31 3091328

54 Freedom Café The Concierge, 37-43 St Mary’s Avenue  t +27 31 3091328
55 Zaks Windermere Centre, Lillian Ngoyi Road  t +27 31 311450

56 Spice 362 Lillian Ngoyi Road  t +27 31 303 6375 / 084 250 7042
57 Luna Blu pizza  427 Lillian Ngoyi Road  t +27 31 3124665

58 Indian Connection  485 Lillian Ngoyi Road  t +27 31 3121440
59 Billy-the-Bums  504 Lillian Ngoyi Road  t +27 31 3031988

60 Capiscum 1299 Umgeni Road, Britannia Hotel  t +27 31 303 2266

Markets
1 The Car Boot Market Greyville racecourse  t 083 300 2999

2 Mansel Road Market 20 Mansel Road, Durban station 
3 Florida Road Lifestyle Market Florida Road  t +27 31 3114500

4 Morningside Fresh Food Gordon Road Girl’s  t  079 874 2452

5 The Stables Jacko Jackson Drive  t +27 31 312 3058
6 i Heart Market Moses Mabhida Stadium  t  079 496 4788

shopping MaLLs
6 Windermere Centre 163–177 Lilian Ngoyi Road, 
7 Cowey Park Centre 91 Problem Mkhize Road,   
8 City View Shopping Centre 10 Stamfordhill Road, 
9 Cambridge Centre 251 Umgeni Road, Greyville

CoLLeCtives
10 Soul Sanctuary 124 Florida Road
11 Churchill House Churchill house, Churchill Road
 
gaLLeries & Creative arts Centres
12 Killie Campbell Africana Library 220 Gladys Mazibuko Road
13 Stepping Stones 258 Florida Road, Morningside
14 Artisan Contemporary Gallery 219 Florida Road
15 Elizabeth Gordon Gallery 120 Florida Road, Greyville
16 African Art Centre 94 Florida Road
17 Crouse Art Gallery 254 Lillian Ngoyi Road, Morningside

18 Gallery 415 415 Umgeni Road, Greyville
19 artSPACE 3 Millar Road

Boutiques & speCiaLity shops
20 Smash Bang Booom toys Cowey Park Centre, 91 Problem Mkhize
21 Marriot cellars 40 Gladys Mazibuko
22 Nauhaus 40 Gladys Mazibuko
23 Leigh Schubert 40 Gladys Mazibuko

24 Château Gâteaux 136 Problem Mkhize Road, Morningside
25 Something Special Co-op 97 Clarence Road

26 Vida e Caffé Oakwood Corner, 366 Florida Road

27  Gorgeous Oakwood Corner, 366 Florida Road

MornInGSIde to GreyvIlle

Moses Mabhida 
Stadium

MaY
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artist, Thabani Tshabalala with his creations at the iHeart Market.  photo: lee Folkard

soft furnishings, children’s clothing, leather belts, contemporary 
designed beadwork and craft, locally designed fashion, saris and 
spices. Refreshingly, there are no imported or mass produced 
items on sale. all food is home-made or organic from jams to au-
thentic greek treats. Local DJs spin chilled saturday tunes and 
touring acoustic bands get invited to play on the lawn. There is a 
dedicated children’s play area, with crafts, games and activities. 

ThE Car BOOT MarkET 
Between Mitchell road and 1st avenue, Greyville
TraDiNG TiMES: Every Saturday, approx 5am – 1pm
There is a huge variety of 2nd hand goods on sale here, mainly 
non-collectables, so this is mainly for serious bargain hunters. If 
you are a collecter looking for hidden gems you really have to get 
there at the crack of dawn if you don’t want to feel overwhelmed 
by the crowds of almost 2000 that flock to this popular market.

MaNSEL rOaD MarkET 
Durban station, 20 Mansel road off umgeni road
TraDiNG TiMES: Open daily, 24hrs
Traditional Zulu blankets, clothes, shoes, pinafores, pillows, 
pots, plastic drums and Zulu mats are for sale here at this 
market that has sprung up to service local commuters. 

ThE STaBLES LifESTyLE MarkET 
Jacko Jackson Drive, Greyville
TraDiNG TiMES: Wednesdays and fridays, 6am – 10pm, 
Sundays, 10am – 5pm
This long-standing Durban fixture is set in stables built 100 years 
ago. enjoy a unique shopping experience with over 230 shops 
offering everything from hand-stitched leather satchels to vin-
tage clothing and 2nd hand books. eat yummy falafels or triple-
decker cinnamon pancakes and drink home-made ginger-beer. 

 Shopping Centres
WiNDErMErE CENTrE
163–177 Lilian Ngoyi road, Morningside
stock up on groceries and fresh produce at the Food Lover’s 
Market, book your local flights, or pop into the optometrist if you 
have lost your glasses or need a new pair to fight off Durban’s 
fierce midday sun. There is also a large furniture and décor shop 
and a few clothing boutiques. For a lazy sunday afternoon of 

cool jazz and folk, enjoy free Durban-grown live music, sitting 
outdoors under umbrellas at Zacks. From 3.30 pm until late.

CaMBriDGE CENTrE 
251 umgeni road, Greyville
There’s a huge furniture store here which has funky bed-side 
reading lamps, household appliances or that emergency new 
cell phone. 

CiTy viEW CENTrE
10 Mathews Meyiwa avenue, Greyville
This wonderfully community orientated centre has a number 
of stores owned by Indian families. You can buy beautiful sa-
ris, sandals from India, Bollywood movies and music, oriental 
cushions and décor. There is a massive department store where 
you’ll find everything from sa adaptor plugs to sunscreen. Pop 
into one of the local cellular network providers for mobile con-
nectivity needs and print your holiday snaps at the local photo-
graphic shop. Perfect for holiday emergencies is the conveni-
ence of a dental, medical centre and pharmacy. City view is 
just 5 minutes away from the CBD, Berea, and the beach front.

COWEy Park CENTrE
91 Gladys Mazibuko road, Morningside
This convenient little centre has banks, a good coffee shop, 
post office, travel agent, hand-made toy shop, hair salon, 
flower shop and a large Food Lover’s Market for fresh pro-
duce, baked goods and deli items. 

kENiLWOrTh Park CENTrE
202 felix Dlamini road, Overport
This little centre is great for bargain hunting and conveni-
ence. Paruk’s pharmacy is open late most days with a 
friendly pharmacist always on duty. Willowton Meats is 
a halaal butchery and there’s also a dress fabric shop, a 
linen factory shop, and a kids clothing factory shop.

ShoPPInG tIP                              
visit the iheart Market for a wide range of quality 
hand-crafted merchandise. Pictured above are wood-
en archangels with their creator Thabani Tshabalala.

SHOP DBN: A guide to  SHOP DBN: A guide to  
Shopping in Durban Shopping in Durban continuedcontinued

mailto:?subject=
https://www.developdesignco.com
http://linkedin.com/in/anna-chappé-de-leonval-9620262b


design for change Anna ChappéAnna Chappé  +27 84 333 3874 / anna@developdesign.co.za / developdesignco.com / linkedin

PROSPECT HALL

UITSIG

dAvALLEn

mARIOn

AU
bR

Ey

UmHLAnGA ROCkS dRIvE   RAy PAUL
36

DURBAN NORTH GLENASHLEY LA LUCIA

UMHLANGA 
RIDGE

UMHLANGA ROCKS

nORTHWAy 

RIvERSIdE

Greenwood 
ParkUmgeni River 

Bird Park Somerset 
Park

Virginia Airport

kEnnETH kAUndA

UmHLAnGA ROCkS dRIvE

CHRIS HAnI

R102

HAROLd

LAUGHTOn

LInk

FL
An

dE
RS

LAGOOn

m
cCAUSLAnd

RIdGE

FLAmInGO

OCEAn

LIGHTHOUSE

 TAnAGER

        LAGOOn

CHARTWELL

GAInSFORd

AddISOn

55

M
12

M12

M
41

M41

M
4

M
4

M12

15

14

16

13

18

5

17

19

1

2

3
4

11

12

N2

M
12

M
12

M21

24

34

33

AdELAIdE TAmbO / kEnSInGTOnOLd m
ILL W

Ay

SWAPO

Beachwood Mangroves 

Nature Reserve

Japanese 

Gardens

28

29
30

31

32

  nEWPORT

  mACkEURTAn AvE
  dAnvILLE

m
ARGARET mAyTOm     LIndSAy

W
ILLIAm

 CAm
bELL

     
    

   
 v

ILL

AG
E 

W
Ay

AR
mSTR

OnG

CE
nT

En
AR

y

SO
LS

TI
CE

PARkAURORA

HEnWOOd

25

GOLF COURSE dRIvE

mOnTGOmERy

TWILIGHT

PIOnEER

AU
TU

m
n 

dR
Iv

E

20
26

27

21

22

23     

35 37

3938

40

41
42

43

44 45
46

Markets

Large shopping centres

Small shopping centres

Collectives

Galleries & craft centres

Boutiques & speciality shops 

Antiques & 2nd hand books

Restaurants & nightlife

Hospital

Police station

Key

MarKets
1 The Food Market 6 High Grove Rd  t 084 5050113
2 Golden Hours Family Market Uitsig Rd  t 083 2623693
3 The Wonder Market Chris Saunders Park  t 079 747 7661
4 Umhlanga Farmers’ Market Henwood Drive  t Tel: 082 413 1887 
5 Antique Fair at Umhlanga Centre Umhlanga Centre  t 082 821 9031

Large shopping MaLLs
11 La Lucia Mall 90 William Campbell Drive,
12 Gateway Theatre of Shopping 1 Palm Boulevard, 

sMaLL shopping MaLLs
13 Park Boulevard Centre 11 Browns Drift Road, 
14 Pick ‘n Pay Hypermarket Centre Uitsig Road,
15 Kensington Square 53 Adelaide Tambo, 
16 Broadway Centre Cnr Swapo & Adelaide Tambo
17 Glenashley Centre 37 Newport Avenue
18 Glenore Centre Cnr Aubrey Road & Harrold Place 
19 The Crescent 1-3 Sunset Crescent,  
20 Granada Square 16 Chartwell Drive,
21 Umhlanga Centre 189 Ridge Road
22 Protea Mall cnr Lighthouse & Chartwell
23 Umhlanga Plaza 4 Lagoon Drive,  

NORTH:  
Durban North  
to Umhlanga

FiNDiNG yoUR 
WAy ARoUND

bROWnS dRIFT

HIGH GROvEbRAdLEy

   HUnTERS WAy

47

gaLLeries & CreatiVe arts Centres
24 Etchings Art Gallery 18A Park Boulevard Centre, 11 Browns Drift Road 
25 Art Spectrum Millenium Towers, 8 Solstice Rd, Umhlanga Ridge
26 Umhlanga Art Gallery The Lighthouse Mall, Chartwell Drive  
27 The African Antiques Gallery Beverly Hills Centre, 11 McCausland

Boutiques & speCiaLity shops
28 Wu Chi Fresh Market 8 Mackeurtan Ave, (031) 564 7615
29  Carol Clarke Woolworths Centre, Mackeurtan Avenue
30  Nikki’s Gift Shop Woolworths Centre, Mackeurtan Avenue
31  Ethniks Woolworths Centre, Mackeurtan Avenue
32 Fay’s Fabrics 21 Raypaul Drive,
33 Hair on Edge Flanders Mall, Flanders Drive, 

restaurants
34 Riverside Café 10 Kenneth Kaunda Street, Riverside Hotel
35 The Mad italian 66 Adelaide Tambo Drive, 031 573 2938
36 Scoozi 17 McKeurtan Avenue
37 Craft Trattoria 35 Newport Avenue
38 Bangkok Wok Glenore Centre, Aubrey Drive
39 Mamma Luciana’s Glenore Centre, Aubrey Drive,
40 indian Summer Sunningdale Centre, 10 Village Way
41 Marco Paolo Accord House 2 Golf Course Drive 
42 Remos restaurant & deli Shop 21 Flanders Mall,  

14 Flanders Drive
43 Tapas on the Block 7 Aurora Avenue, 
44 The oyster Bar at The oyster Box Hotel

45 The Grill Room at The oyster Box Hotel 
46 ile Maurice 9 McCausland Crescent, 
47 Razzmatazz 10 Lagoon Drive,  

Cabana Beach Hotel
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 Collectives
SOuL SaNCTuary
264 florida rd
This healing centre set in an old victorian house is an oasis of 
calm and their Café Gratitude is a vegetarian’s treat. You’ll be 
welcomed by tinkling wind chimes, the smell of sandalwood 
essence, smiling portraits of the Dalai Lama and Buddha stat-
ues. You can buy items like giant rose quartz crystals and 
jewellery, or book a treatment from their Healing Menu. They 
also have holistic-themed 2nd hand books, sacred chanting 
CDs and gorgeous colourful silk scarves from India. 

ChurChiLL hOuSE 
91 Churchill road, Morningside
Make sure you visit the quaint tea-house, The antique Café, 
with a front door resembling an antique french lift. sit in the 
atmospheric interior or in the shady garden complete with 
trickling fountain and enjoy a moist slice of crushed almond 
and Belgium chocolate cake with a refreshing glass of home-
made lemonade or a cup of tea – all served with wonderfully 
mismatched antique crockery and cutlery. It’s here you’ll also 
find Naughty Nineties antiques, with everything from hand-
carved doors to unique picture frames and fanciful pens. and 
you’ll find it hard not to leave the antique jewellery and china 
shop without something pretty. 
 

 Galleries & creative arts centres
ThE afriCaN arT CENTrE
94 florida road, Morningside
This is an art feast of all things KwaZulu-Natalian. It’s a non-
profit organisation promoting artists and crafts-people of Kwa-
Zulu-Natal and south africa. Locate beaded Zulu rings the size 

of small spaceships, fantastical wooden sculptures inspired by 
african myths and legends, delicate and detailed embroidered 
cloth, vibrant african textiles, hand-carved traditional african 
udonkane (walking sticks), coveted uphiso ceramic pots by 
Jabu Nala or artwork by sibusiso Duma. They also have beaded 
utshodo (aprons) from the 1950s and traditional Zulu earplugs.  

kiLLiE CaMPBELL afriCaNa LiBrary 
220 Gladys Mazibuko road
Rare books, pictures, maps and upublished manuscripts 
from all over the world are housed here. The William Camp-
bell Furniture and art Collection contains many examples of 
Cape Dutch furniture and a fine collection of works by con-
temporary african artists. The Mashu Museum of ethnology 
includes artworks, cultural artefacts and an extensive bead-
work collection. The Jo Thorpe Collection includes wood 
carvings, dolls, beaded soft sculptures, basketry, ceramics, 
and items made from woven telephone wires.

ThE STEPPiNG STONES arT GaLLEry 
120 florida road, Morningside
This art gallery is ideal for sourcing attractive décor and fine 
art. They also have an excellent in-house framing service.

CrOuSE arT GaLLEry
254 Lillian Ngoyi road
These dealers in collectable original south african visual art 
will assist discerning art collectors by visiting them in the 
comfort of their home or convenience of their office to arrange 
viewings of selected pieces. all paintings are accompanied by 
a certificate of authenticity. 

arTiSaN CONTEMPOrary GaLLEry 
344 florida road, Morningside
south african contemporary fine art, ceramics, jewellery, fab-
rics, turned wooden vessels and cutlery is the speciality here.  

Look at these angel’s faces,” said Brenda 
Mkhize of african art centre smiling at 
Sibusiso Maphumulo’s beautifully detailed 
wooden scupltures, “these faces look just 
like the artist.”

arTSPaCE GaLLEry 
3 Millar road, Morningside
This art-soaked industrial warehouse houses three galleries run 
by an enthusiastic art couple committed to the Durban art scene 
– developing young artists and showcasing established artists.

GaLLEry 415 
415 umgeni road<,
enjoy contemporary pop surrealism and illustration sitting hap-
pily alongside more traditional genres of fine art. It’s situated up- 
stairs from Spectrum Distributors, a popular art supply store.
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scones and freshly whipped cream at the park’s restaurant, 
Blue Zoo. or you could shake out a blanket on the green 
lawn to enjoy your own lazy picnic. 

Nature lovers will enjoy exploring the bird-watcher’s paradise of 
Burman Bush where they might spot a Purple-Crested Loerie.

 Experiences
When you are all shopped-out, take a break and enjoy the tran-
quil setting of Mitchell Park Zoo, once home to many large ani-
mals like Nellie the friendly Indian elephant. Nellie was given to 
the zoo by the Maharajah of Mysore in 1928, and could blow a 
mouth organ and crack coconuts with her feet! If you go there 
today you can expect to find many animals including ancient 
aldabra giant tortoises, ostriches, crocodiles, birds of prey, par-
rots, flamingos and raccoons. gently scratch the tummy of a 
mouse bird at the walk-through aviary. 

The park also has a children’s playground with swings and 
a jungle-gym. expect milkshakes, sandwiches and tea with 

eXPerIenCe It                             
Visit our iconic Moses Mabhida Stadium and take a ride 
in the sky car which takes you to the top of the sta-
dium’s arch, from where you have a 360 bird’s eye view 
of Durban and are offered a perfect photo opportunity.

NORTH of
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DurBan north is a residential suburb with a restaurant on 
nearly every corner. The focus here is more on intimacy with 
smaller shopping centres and food markets. it is also here 
that you can explore the Virginia Bush Nature Reserve, the 
Japanese Gardens and take the family to the Umgeni River 
Bird Park. La LuCia is an upmarket suburb with shopping 
mainly in the elegant LA LUCiA MALL, while gLenashLey, 
sandwiched between these two suburbs, has an accessible 
shopping district with some good opportunities for boutique 
shopping centred around MACKEURTAN AVENUE as well as a 
number of top notch italian restaurants. 

Shopping in uMhLanga, further up the coast, is centred around 
two areas. uMhLanga roCKs is the old village centre situated 
right on the beachfront, with a small concentrated shopping zone 
centred around McCAUSLAND CRESCENT within walking distance 
to the beach. A little inland is uMhLanga riDge, the new 
large-scale upmarket residential development where shopping is 
mainly concentrated around the huge and prestigious GATEWAy 
SHoPPiNG CENTRE which offers many diversions – but there are 
also some markets here worth investigating. 

Moving a little inland and north will by contrast take you to the 
historic indian areas of tongaat and VeruLaM where you will 
have the opportunity to experience large and colourful markets 
selling everything from spice and Saris to exotic fruit and 
sheep’s heads. it is also here that you can visit historic indian 
temples and sites like GHANDi’s South African residence.

NORTH (continued):  
Verulam to Tongaat
MarKets
6 Verulam Day Market 151 Wick Street, Verulam  t 0836174615
7 Verulam Morning Market 151 Wick Street, Verulam  t 0836174615
8 Tongaat Morning Market 59 Plane Street, Tongaat t 0836174615
9 Tongaat Daily market 323 Main Street, Tongaat t 0836174615

48 Bel Punto 1 South Beach Rd, Umdloti Beach Tel: (031) 568 2407

49 Sibaya Casino and Entertainment Kingdom 1 Sibaya Drive
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hyPer goaTs 
bridge City boulevard
TraDing hoUrs: Mon-Fri: 8am-5pm, sat: 8am-12pm
Bridge City Boulevard buzzes on a Saturday morning with the 
sale of goats for ceremonial rituals. And just down the road 
from Bridge City is bester Market which sells fruit and veg-
etables and furniture.

 the business. Our market is very quiet and to be honest this 
is perhaps because it needs a good upgrade.” shopping Centres
briDge CiTy shoPPing CenTre 
nogwaja street, kwaMashu
iThis centre has all the major banks, furniture stores, pizza 
outlets, curry dens, steak-houses, greengrocers and clothing 
shops. A joint venture between Tongaat Hulett and eThekwini 
Municipality, Bridge City effectively connects the Phoenix, In-
anda and kwaMashu communities. 

Phoenix Plaza shoPPing CenTre
corner Parthenon st and Pandora st, Phoenix
Here you will find Maharaja’s, an Indian speciality food shop 
selling sweetmeats.  

The aCroPolis 
Parthenon road, Phoenix
Pop into The Jaipur express for particularly good take-away 
curriess. 

inanDa Mall
inanda road, inanda 
This a good place to buy spices and fruit and vegetables. 
There is a Post office next door.

 restaurants, Pubs & Clubs
Hlabisa TaVern
e section, kwaMashu
This is where the people of kwaMashu meet. There’s a butch-
ery right there -  choose your meat, spice it up and braai! 
“Here you can have your hair cut while you get your car 
washed and then feed your stomach. Sbu’s Tavern where all 
the Inanda locals hang out is very similar” says Street Scene 
tour guide, Sthembiso Mbonambi.

The CoMForT zone Jazz loUnge
48 Madondo street, kwadabeka, Clermont
TraDing hoUrs: Thursday to sunday 4pm until late.  For 
hot smokin’ jazz with restaurant, head for this upmarket, styl-
ish jazz bar where you can sample local food like samp, pap 
and phutu, as well as umgxabhiso (tripe stew) served with 
jeqe (steamed bread) and chakalaka. They also serve good 
old fish ‘n chips, breyani, dhall and salad. The drinks menu 
is extensive, with cocktails from mango margaritas to blue 
caipirovska. The jazz and stand-up comedy sessions are free. 
www.thecomfortzone.co.za

 experiences
sheMbe ChUrChes 
Near Clermont you’ll pass Shembe Churches in open grass 
fields. “No need for electricity, no need for church walls,” says 
Jabulani of the Shembe churches which are essentially white 
painted ‘Holy’ rocks placed in the formation of a Shembe 
Church. The congregation dress in white robes to pray within 
the white stone rocks, a most peaceful sight to witness. The 
Shembe settlement of Ekuphakumeni is the original site of 
the Shembe Church founded by the prophet Isaiah Shembe, 

a visionary and healer widely known for performing miracles 
such as healing the sick and disabled. The Shembe theology 
combines elements of Old Testament teachings and Zulu so-
cial organisation to create a unique religious organisation that 
is rich in symbolism and ritual. The Shembes, alongside the 
Zionists, another major Africanised Christian sect, represent 
the largest social movements in SA. Contact Edward ximba 
on 076 388 5415.

“Clermont is very friendly and it is very different from any oth-
er township,” explains young trainee Ntandokazi tour guide, 
Gugu Zungu. “It has a rural vibe, very gentle. Clermont is one 
of the oldest townships in kwaZulu-Natal, and most people liv-
ing here were not born here as they come from all over South 
Africa and the rest of Africa.” Gugu says her favourite hang-out 
is definitely the Comfort Zone. 

“I also like to eat at Shisa Nyama in Vusani Road at Cler-
mont’s top taxi rank.” 

EXPERIENCE IT: shisa Nyama                             
Shisa nyama is a term used in many South African town-
ships to describe an informal barbecue or braai where 
friends come together near a butchery, to grill meat on 
an open fire. The site is usually provided by the butchery 
owner, and only people who buy meat from the butch-
er are allowed to use the facility. Shisa nyama is a Zulu 
phrase and it literally means “burn the meat”
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 galleries & creative arts centres
aFriCraFT 
shop F237, gateway shopping Centre, Umhlanga
This African art and craft shop sources extraordinary and rare 
pieces of African art from all corners of the continent, mak-
ing them a trusted supplier and trader in fine African décor, 
art and craft. Their collection of fine pieces extends towards 
contemporary and more modern African art. The show room, 
boasting more than 2000 pieces, is bursting with colour and 
vibrance. Expect a wide range of ceremonial African masks, 
headdresses, shields, carvings, jewellery and statues, among 
numerous interesting and unexpected pieces. They will also 
source items and deliver to anywhere in the world.

eTChings eTC 
18a Park boulevard, 11 browns Drift road, Durban north
These picture framing specialists exhibit key local artists, with 
an emphasis on emerging local artists. The acclaimed Maki-
wa Mutomba, originally from Zimbabwe and now resident in 
South Africa, is one of the recent artists on show.  

aFriCan anTiQUes gallery 
beverly hills Centre, 11 McCausland Crescent, Umhlanga
This gallery sells an interesting collection of paintings, hand-
blown glass and sculptures. This is an excellent place to buy 
top quality works by prominent South African artists. It contains 
artefacts depicting the dying traditions and customs of ancient 
Central Africa including ‘life-sized’ bronzes and wooden sculp-
ture, masks, pygmy furniture, weapons and other memorabilia. 
They will arrange transport to and from your hotel.

iMbizo gallery 
shop 7a, ballito lifestyle Centre, ballito 
Expect to find paintings by prominent local artists in various me-

dia and styles. They also have an excellent collection of bronze 
sculptures and handmade pots.

 6431. 
 boutiques & speciality shops
glenashley  
WU CHI FRESH MARkET (8 Mackeurtan Avenue) is heaven 
for lovers of Asian cuisine as their search for those rare in-
gredients will end here. Space is at a premium in this small 
supermarket jam-packed with ingredients both instantly 
recognisable and decidedly foreign. They have sushi ingre-
dients, noodles and confectionery items, as well as curry 
pastes. You will find sauces of every description, and wa-
ter chestnuts, milk fish, dried mushrooms, lime leaves, rock 
sugar and duck eggs are just some of the products you will 
find on their shelves. Call ahead to check availability. 
T + 27 31 5647615

WOOLWORTHS CENTRE (Mackeurtan Avenue) strip mall 
houses Carol Clarke for gorgeous dresses made by local de-
signers. Next door is nikki’s gift shop for a wonderful array 
of gift ideas and ethnicks for beaded Zulu bracelets, locally 
hand-carved sculptures of SA’s Big 5 and other travel gifts. 

bartho’s Fish Co. (shop 7, 8-12 Mackeurtan Avenue), is a 
superb fresh fish deli owned by well known avid fishermen, 
brothers Daryl and Brett Bartho, who have been suppling the 
best restaurants in Durban with fresh fish for many years. 
Their Deli, open since mid 2010, is the place to go for superb 
fresh fish and quality frozen seafood, knowledgeable friendly 
service and even fish-cooking advice. If you are planning to 
make your own Sushi, visit here first! Enthusiastic fishermen 
since childhood, the brothers Bartho are uncompromising 
about only buying their seafood from licensed practitioners 
who practise sustainable fishing.

etchings art gallery has some of the works of sought after artist Makiwa Mutomba. 
Pictured above: The Long Long Journey

SHOPPING TIP                              
Check out paintings by Makiwa Mutomba at etchings 
art gallery in Durban North.

SHOPPING TIP                              
Antique African mask from the african antiques gal-
lery In Umhlanga. Top quality African craft and art are 
available at this interesting and educational gallery.
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If you’re a history lover or just curious to know how South Africa 
achieved its freedom, this area has places you must visit. Learn 
first-hand about the key historical figures who struggled for freedom. 
Whether you take a tour or hire a car, the FREEdOm ROUTE is 
historically illuminating, spiritually sacred and most inspiring. The 
area hums with cultural activity and glows with natural beauty. 
Waterfalls and dams punctuate a landscape lush with wild banana 
trees, small streams and rivers with banks of wild mielies and mango 
trees. you can see cows ambling on the edge of the highway, free-
standing barber salons alongside the road and streets with historic 
and cultural  names such as “Queen nandi” (the mother of  
the legendary king Shaka).

 Markets
KwAMASHU STATION MARKET 
kwaMashu station, Malendela Drive 
TraDing hoUrs: Mon to sun: 7am-5pm. 
Buy live chickens, a cow’s head, impepho (African incense 
to communicate with your ancestors), African music, 
braaied mielies and umqobothi (beer). Seventy-one-year-
old Gogo Gcabashe does a brisk trade selling impepho. 
Also find amadumbi (yams), traditional Zulu brooms made 
from ingongoni grass and umgxabhiso (intestines/stom-
ach) with nsima (pap). “It’s great as a soup with chillies 
if you have the flu,” says Street Scene tour guide, Sthem-
biso Mbonambi who grew up in kwaMashu. At this market 
you can sit down and eat or do a take-away. “If you are 
in a rush then a fast meal is definitely umgxabhiso with 
boiled cabbage washed down with Coca-Cola. I come to 
kwaMashu Station Market every day to have lunch and buy 
my fruit and vegetables,” says Musa Mpungose from kwa-
Mashu J section.

girlies Fast Foods is run by Girlie Madela who cooks inhloko, 
cow’s head served with boiled cabbage and carrots. “I sell 
about three or four a day for R25. I get my meat from the 
Crossroads Butchery and I have been serving this here for 
customers for the past five years...” 

Phoenix MillenniUM MarkeT
51 Pandora street
TraDing hoUrs: Mon to sun: 7am-5pm.
Although half the market burnt down in February 2012, in the 
lively remaining section you can still buy fresh seafood, Indian 
music, Bollywood DVDs, cholis, saris, bindis and a variety of 
Indian ceremonial dress. There is a pet shop with goldfish 
and a popular curry den. 

TOUR OPERATORS                            
It is recommended that you use a tour operator when 
you visit these areas, particularly if you are new to the 
country. They will get you to the right places and help 
you to interface with the communities you visit.

sTreeT sCene Tours kzn: Highly recommended kwa- 
Mashu signature tour with a knowledgeable and very 
personable tour guide who grew up in kwaMashu and 
knows all the locals, making socialising and photogra-
phy a breeze. Excellent tailor-made tours. Air-condi-
tioned bus plays cool SA tunes and share isiZulu 101 
teaches you the basics. Meet at 170 Mahatma Gandhi 
Road (formerly Point Road) or arrange for a pick up. 
T +27 31 3685909. Sthembiso: T 083 995 8002. 
www.streetscenetours.co.za

nTanDokazi ToUrs: Inanda Heritage / Cultural Tour. 
Jabulani Mbonambi runs this family business tour com-
pany. Ntandokazi means Loved One in isiZulu. Enjoy 
the comfort of their air-conditioned mini-buses and you 
can even book 24 hours in advance. Meet at Durban 
Tourist Junction 1st floor, 160 Monty Naicker Street (for-
merly Pine Street) or arrange a pick-up from your hotel. 
T 083 227 2838 or 076 8245491.  
www.ntandokazitours.com
  
DUrban aFriCa Walking ToUrs: Durban Africa 
runs three-hour walking tours of the oriental and his-
torical regions of the city and township tours. Durban 
Tourist Junction, 1st floor, 160 Monty Naicker Street 
(formerly Pine Street). 
T +27 31 3044934.  www.durbanexperience.co.za
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ganDhi seTTleMenT
This centre in nearby Phoenix is your next historically rich 
stop. If you hire a car you can get there from Durban’s city 
centre in just 15 minutes. Gandhi Settlement is set among 
lush tropical gardens and includes the modest wood and iron 
home where Ghandi lived for 11 years. The Phoenix Settle-
ment Trust have restored this historical place excellently and 
created a learning centre and a fine archive for crucial histori-
cal artefacts. Here you can reflect on the importance of  Gan-
dhi’s stay in South Africa and understand the key contribution 
of his call for truth and his philosophy of passive resistance to 

MzinyaTi Falls
This is a sacred waterfall used for religious rituals such as 
Shembe baptism. The falls and the surrounding area are also 
used by a local Rastafarian community who live in a cliff-side 
cave below the view site.

inanDa DaM 
You can water-ski and experience nature’s beauty here. The 
dam is an important reservoir for this region as well as a pop-
ular water sport spot and famous for bass fishing. Interest-
ingly, 26 important archaeological sites have been excavat-
ed here, with artefacts dating back to the Stone Age. Early 
Iron Age sites prove the presence of Bantu people here 1000 
years ago.

inanDa seMinary 
Close to Ohlange Institute you will find this similarly interest-
ing historical site. There is a link between John Dube and the 
Inanda Seminary, as Dube’s grandmother was converted to 
Christianity by the American missionary, Daniel Lindley, and 
Dube’s father worked here as one of the first ordained pastors 
of the American Zulu Mission established by Lindley. 

Inanda Seminary was the first secondary school for African 
girls in Southern Africa, established in 1869. It was the only 
mission school in SA which successfully managed to escape 
incorporation into apartheid structures and remain a private 
school. The campus is filled with historical buildings and has 
a fascinating school archive, the Lucy Lindley building (1897) 
which is open to tourists and researchers. 

Here you’ll see the school desks brought from America by 
ship in 1869 by Mary Edwards, the visionary American mis-
sionary. The museum and archives are in exceptionally good 
condition and the resident school historian is on call to wel-
come and host visitors.

the struggle for freedom. The historic call in 1971 for the re-
lease of Nelson Mandela was made at an ANC meeting here 
in Gandhi’s home.

Sit on the red steps of Gandhi’s home and savour the rich his-
tory of this revered man of peace. Walk through his home and 
discover which books influenced him deeply and enriched 
his meaningful life. You can also visit the 1903 wood and iron 
shed where Gandhi published the Gujarati-English newspa-
per, Indian Opinion. If you decide to visit here without a tour 
contact Bongai Mthembu T 073 055 5860.

noMpuMeLeLo hLophe who attended inanda 
seminary and is now studying at unisa says:
In my lunch breaks as a student... I used to visit 
the archives. I fell in love with the history here and 
when I needed an internship the Principal offered 
me this wonderful opportunity to return here. It’s 
a historic school that really retains its history and 
it’s like a family here as the teachers are called Ma 
like our mothers - we all share such a huge bond!

SHOP DBN: A guide to  SHOP DBN: A guide to  
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Bordered by nature reserves, WESTVILLE is a green 
peaceful suburb. It’s also great for mall-style shopping, 
being home to two of the largest shopping malls in Durban, 
the Pavilion and Westwood Mall.

The Valley of 1000 hIlls experience starts in KLooF 
–  the afrikaans word for ravine – a leafy green village with 
a reputation for a tranquil lifestyle that borders on the 

Krantzkloof Nature Reserve, cut through by a 
ravine along which the Molweni river streams in a 
series of cascades and waterfalls.

Moving beyond Kloof, literally on a crest someway 
above Durban, HILLCrEST was once a little 
hamlet surrounded by farmland. It’s now rezoned 
for office and commercial use, and farmland has 
given way to development, but there’s still little 
in the way of heavy industry, which, despite the 
boom, means that Hillcrest retains something of  
a country feel.

ASSAGAy lies just north west of Hillcrest and 
gives over to rolling hills that rise up to BoTHA’S 
HILL – the perfect vantage point to view the 
spellbinding beauty of the Valley of 1000 hills – 
after which they descend into the gorgeous valley.

This area is known for country markets and craft 
centres, scattered with child-friendly nursery and 
garden cafés where parents can relax after a 
day of serious shopping while their children play. 
There’s fine-dining, luxury health spas, nature 
reserves and game drives. But there are also 
plenty of opportunities here to experience the 
cultural diversity of KwaZulu-Natal with Zulu craft 
villages and centres culminating in Phezulu  
Safari Park.

 Markets
WESTWood MArKET 
TrADING HoUrS: Sunday, 10am – 3pm
Mezzanine parking level, Westwood Mall, Westville
This lifestyle market transforms the mezzanine parking level 
into a bustling market place offering quality products as diverse 
as cycads and bonsais, African bead work, modern ceramics, 
silver jewellery, railway sleeper clocks and even children’s fairy 
outfits. This is a real family outing and a great meeting place 
with value-inspired arts, crafts, hand-made furniture, jewellery, 
plants, unique clothing, one-of-a-kind gifts, good coffee and a 
number of stands with confectionery and organic delicacies.

FrESH MArKET FAIr
TrADING HoUrS: every Thursday, 9am – 12am
Jimmy Bellows Sports Field, 5 Link road, Westville
Visit the traditional farmers market and support local fresh pro-
duce, homemade delights, arts, crafts, plants and delicious 
snacks and refreshments.

THE BErGTHEIL MUSEUM CrAFT MArKET
TrADING HoUrS: 2nd Saturday of each month, 8am – 12am
Bergtheil Museum, 16 Queens Avenue, Westville
The aim of this market is to assist the Museum’s maintenance 
fund and create awareness. This craft market showcases various 
home-made goods and food treats. A Victorian Tearoom is set up 
in the Community Centre behind the Museum, which is also open 
on Mondays and the first and second Saturday of every month.

THE GErMAN CLUB CrAFT MArKET 
TrADING HoUrS: first and last Sunday of each month, 
10am – 3pm; 7 Barham road, Westville
Stalls are set up inside the club and on the tennis courts on the 
lower field featuring food, hand-craft, jewellery and specialised 

7 - 9  LAyEd BACK LEATHER
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At Inanda Seminary we met twenty-year-old Nompumelelo 
Hlophe who attended this school from Grade 8 until Matric and 
is now studying at Unisa. Her dream is to become an archaeolo-
gist and  at present she is doing an internship at Inanda Semi-
nary. “In my lunch breaks as a student, even my tea breaks, I 
used to visit the archives. I fell in love with the history here and 
when I needed an internship the Principal offered me this won-
derful opportunity to return here. It’s a historic school that really 
retains its history and it’s like a family here as the teachers are 
called Ma like our mothers - we all share such a huge bond!’’’

The ohlange insTiTUTe in inanDa 
This Institute is one of the most important historic sites in 
post-apartheid South Africa. In 1901 the Rev Dr John Dube 
founded this first African-run and funded educational institu-
tion in SA. This is also where former President Nelson Man-
dela cast the historic 1994 vote.

Dube was a highly respected educationalist and editor. He was 
a founding member of the ANC and its first president. The 
Ohlange Institute (ohlange means “place of reeds”) was laud-
ed for instilling a strong work ethic among young African men. 
Dube also founded Natal’s first African newspaper, Ilanga Lase 
Natal in 1903 and the Ilanga continues to be published today. 
Visit Dube House where you can see his restored writing desk 
and piano and view historical photographs. Then stop by his 
grave site in the garden and have your photo taken next to a 
sculpture of the historic first ANC President. Contact Mandla 
Mxumalo T 076 339 0962 if you arrive here without a tour.

kWaMashU 
This bustling neighbourhood is Durban’s most populous town-
ship. Here you can visit a traditional herbalist and Sangoma, 
but be warned: you’ll need a strong stomach for some of the 
more exotic tonics. Visit a Spaza shop and a local shebeen 
(informal bar) to taste traditional African home-brewed beer.
This is Durban’s oldest township, created in 1958 during the 

apartheid era, to accommodate the mass resettlement of Afri-
cans from the Indian township of Cato Manor. It is the largest 
of three townships in the area, and home to well over 500 000 
people. It also has a robust arts scene.

kwaZulu-Natal is the kingdom of the Zulu and a township like 
kwaMashu is the ideal place to immerse yourself in this proud 
people’s history and culture. Notable for its lively and indig-
enous performance arts scene, this township is home to the 
talents of hip hop, pantsula dancing, contemporary dance, 
amateur drama, and Maskandi music. Maskandi is Zulu folk 
music initiated by travelling musicians on improvised instru-
ments, deeply rooted in Zulu culture, but still evolving in a 
modern context. Through performance the young people of 
kwaMashu are raising the cultural profile of kwaMashu town-
ship, aided significantly by the skills, resources and direction of 
the Umgekhaya Multi arts Centre for arts and Performance.

Try dancing kwaito style - a rousing, energetic, contemporary 
African dance - that will leave you breathless and glowing. A 
visit to kwaMashu township is a unique emotional and sen-
sory experience. Round it off by lighting up a child’s day when 
you visit The Zamimpilo orphanage. It is recommended you 
give books, pens or writing pads to the orphanage or ask what 
they need, rather than giving cash.

The UMgekhaya arT CenTre 
giya road, b25, kwaMashu
Hear local poets and watch play rehearsals in a modern thea-
tre setting. There is a dance studio, a recording studio and 
Vibe FM, a community radio station. You could bump into 
one of SA’s top theatre directors running a theatre workshop. 
The Centre hosts live music, launches of local music albums, 
community plays, the annual Women’s Festival in August and 
the annual seven-day kZN African Film Festival held in De-
cember. The director and founder of ekhaya Art Centre is Ed-
mond Mhlongo. T +27 31 5046970. www.kcap.co.za

WEST of Markets

Large shopping centres

Small shopping centres

Galleries & craft centres

Child-friendly fun

Key
Boutiques & speciality shops 

Antiques & 2nd hand books

Restaurants & pubs

Hospital

Police station
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WEST: Westville, Kloof, Hillcrest, Assegay

FindinG youR wAy ARound

MarKets
1  westwood Market  Mezzanine parking level, westwood Mall, westville
2  Fresh Market Fair  Jimmy Bellows Sports Field, 5 Link Road, westville
3  The Bergtheil Museum craft market Bergtheil Museum, 16 Queens Avenue, westville
4  The German Club craft market  7 Barham Road, westville
5  Kloof Country Market  Robyndale Centre, 10 Msinga Road, Kloof
6 The Heritage Market  9 Josiah Gumede Road, Hillcrest
7 Monthly Heritage Country Market The Heritage Market, 9 Josiah Gumede Road
8  Tina’s Hotel Market 14 Beryldene Road, Kloof
9  ZigZag Farm Family Fair B14, Shongweni Valley, Hillcrest
10  The Shongweni Farmers’ Market Corner Alvestone Road and Kassier Road
11  Inchanga Craft Market inchanga Railway Station, Josiah Gumede Road 
12  Drummond Craft Market  Valley of a Thousand Hills, off Josiah Gumede Road

24 The Richdens Village Centre 61 Josiah Gumede Road, Hillcrest
25 Christians Village cnr. Josiah Gumede Road and inanda Road, Hillcrest
26 Link Hills/waterfall Shopping Centre 141 inanda Road, waterfall 

galleries & craft centres
27 Em’Native collection The Village Centre, 123 Jan Hofmeyr Road, westville
28 Fat Tuesday Gallery 5 Bellevue Road, Kloof
29 Ethnicks Shop 36, Heritage Market, 9 old Main Road, Hillcrest
30 Masakhane Craft Village ??? Josiah Gumede Road, Botha’s Hill
31 Embocraft 237 Josiah Gumede Road 
32 Andrew Walford Pottery B9, Shongweni Valley, Shongweni

Boutiques & speciality shops
33 The Educational Toy Centre  The Village Market, 123 Jan Hofmeyr Road, westville
34 Fat Tuesday Store 5 Bellevue Road, Kloof 
35 Lapis Lazuli  Shop 6, delcairn Centre
36 Glamour boutique  delcairn Centre
37 Boutique Eye Love  Fields Hill Shopping Centre
38 Sprigs Fields Hill Shopping Centre
39 Khwama Leather Goods Masakhane Craft Village
40 The Porcupine Quill Micro Brewery and Deli

antiques & 2nd hand BooKs
41 Kloof & Highway SPCA Charity Shops off Village Road, Kloof

large shopping Malls
13 Westwood Mall 16 Lincoln Terrace, westville
14 The Pavilion Jack Martens drive, westville
 
sMall shopping Malls
15 The Village Market Centre 123 Jan Hofmeyer Road, westville 
16 westville Mall 35 Buckingham Terrace, westville
17 Blue Heights Centre 31 Buckingham Terrace, westville
18 Standard Bank Centre 30 Church Road, westville
19 delcairn Centre 15 Village Road, Kloof
20 Fields Hill Shopping Centre 13 Josiah Gumede Road, Kloof
21 Kloof Village Mall 33 Village Road, Kloof
22 Maytime Centre 14 Charles way, Kloof 
23 Hillcrest Corner cnr. Josiah Gumede and Hospital Road, Hillcrest 

 child-friendly faMily fun
42 Marula 112 Maryvale Road, westville T +27 31 2664366
43 The Coffee Lounge Kainon School, Perth Road, westville north T +27 31 262 2342
44 Engen House  171 Blair Athol Road, westville north 
45 Robyndale Centre 10 Msenga Road, Kloof
46 umgeni Steam Train Kloof Railway Station Josiah Gumede Road T 082 353 6003
47 Lucky Bean 10 Cadmore Road, Assegay T 082 216 3892 
48 The Animal Farmyard 3 Lello Road, Assegay
49 The Duck ‘n Deck Animal Farm 3 willow way, Assagay 
50 The Pot and Kettle Masakhane Craft Village old Main Road, Bothas Hill
51 Phezulu old Main Road, Botha’s Hill
52 Giba Gorge Mountain Bike Park 

restaurants
53 Le Troquet  Village Market Centre, 123 Jan Hofmeyer Road, westville 
54 Sage at Christina’s  124 Jan Hofmeyr Road, westville Hotel, westville 
55 nourish Cafe  22 Salisbury Road, westville 
56 Bellevue Cafe  5 Bellevue Road  
57 Stoker Arms 66 Josiah Gumede Road, Kloof Railway Station 
58 Tina’s Hotel Pub and Grill  14 Beryldene Road, Kloof  
59 olive and oil Lilly’s Lifestyle Centre, Josiah Gumede Road, Hillcrest   
60 Aubergine Bistro 20 Hillcrest Centre, Josiah Gumede Road, Hillcrest
61 The olive Garden 4 Bona Terra Place, off Kassier Road   
62 The Croctilians Restaurant Phezulu Safari Park, Josiah Gumede Road T +27 31 7771205
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artists. The focus is on photography but there are also paintings 
and ceramic pieces. Be prepared to spend many hours here: 
Also on the premises is the absorbing FAT TUESDAY STORE 
and the divine BELLEVUE CAFE (see restaurants).

GIBA ArT GALLEry 
Giba Gorge Mountain Bike Park
This contemporary gallery with originality and flair stocks SA 
designs, jewellery made by local crafters in Giba Valley, de-
signer dresses, skirts and original T-shirts, gorgeous hand-
sewn handbags, quirky gifts, cushions and home decor.
 

 Boutiques & speciality shops
THE EDUCATIoNAL Toy CENTrE
Shop 19a, The Village Market, 123 Jan Hofmeyr road West-
ville
They stock a comprehensive range of highest quality educa-
tional toys and games carefully selected to stimulate reason-
ing and creativity in children from birth to teens.

TALES oF ANTIQUITy
Shop 18a, The Village Market, 123 Jan Hofmeyr road West-
ville
For small new and second hand quirky items. Ideal for gifts.

LAPIS LAZULI 
Shop 6, Delcairn Centre
This unique and sophisticated gallery-style jewellery bou-
tique is owned by jewellery designer Joanne Raw who fus-
es nature and jewellery design to create beautiful, original 
masterpieces you will want to wear. This is more than just 
Turquoise heaven. Lapis Lazuli’s stones are sourced from 
SA, Madagascar, Namibia, Brazil, Mexico and India. Joanne 
mixes her own creations with hand selected ranges from fel-
low jewellers.

FAT TUESDAy GALLEry
5 Bellevue road, Kloof
The FAT TUESDAY GALLERY has an engaging selection of con-
temporary local artworks featuring work by both traditional and 
new media and creating a forum for both established and new 

FAT TUESDAy STorE
5 Bellevue road, Kloof 
This large and eclectic treasure-trove takes up 5 rooms in a 
renovated house. If you’re looking for beautiful, quirky new 
and retro gifts then you’ve found the right place. Choose 
from products like hilarious 1950s cards, wind up tin toys, 
designer T-shirts, feminine Colleen Eitzen designer dress-
es, Zulu rings, brooches and a plethora of fascinating nick-
knacks. 

EyE LoVE 
Shop ?, Fields Centre
This appealing little boutique is a great place to shop for 
leather handbags, beautiful little ceramic brooches – each 
one original, Africa T-shirts, GMO designer shoes made from 
hemp, long flowing dresses from Bindi, classic cuts from 
Moonlight Lady and I love Leroy designs.

GLAMoUr BoUTIQUE 
Shop ?, Delcairn Centre
If you’re after local designs and in need of a summer dress 
and a pair of wedges or floral shorts this boutique caters for 
teenagers and twenty-something customers. 

KHWAMA LEATHEr GooDS
Valley of 1000 Hills Craft Village
Shop here for quality leather items like zebra tog bags,  
sheepskin and cow, kudu, ostrich, wildebeest, elephant and 
Nguni hides. Choose from a wide variety of leather bags, 
satchels and wallets, hats and belts and even safari leather 
fly swatters! 

Ceramic angel sculptures from the Fat Tuesday Gallery

Beaded rings from the Fat Tuesday Store

Unique ceramic brooches and bags from Eye Love

SHOP DBN: A guide to  SHOP DBN: A guide to  
Shopping in Durban Shopping in Durban continuedcontinued
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The headland known as THE BLUFF offers 
stretches of wild unspoilt beaches  with dunes, 
rock pools, fishing, diving and surfing for those 
who want a change from more built-up beach 
environments. Anstey beach has child-friendly 
paddling pools. 

CHATSWORTH offers a slice of India from the 
culturally-rich Chatsworth Shopping centre to 
markets alive with colour and flavour. This is 
where you come for authentic Indian cuisine, 
aromatic spices and rainbow-coloured saris.

UMLAZI offers an insight into Kazi (township) 
culture from informal to formal economic 
activity, from traditional shisa nyami* and 
informal trading at a taxi tank to the upmarket 
super-stylish Umlazi Mega City.

AMAnZIMTOTI legend has it that when the 
Zulu King Shaka tasted the water in 1828, he 
proclaimed ‘Kanti amanza mtoti’ or ‘so, the 
water is sweet’ – and so it is for holiday-makers 
– with wonderful beaches for swimming, surfing 
and diving, and plenty of other diversions 
from golf courses to Galleria Shopping Centre 
with all the modern conveniences and in-door 
entertainment.

 Markets
BAnGLAdESH MARkET
Business Square, Westcliffe, Chatsworth
TRAdInG TIMES: Friday and Saturdays: 6am–6pm
This huge open-air market is very lively. The air rings with the 
sounds of traders shouting out their market specials: “R5 for 
T-bones!” and “Live chickens for your chicken curry!” The 
fruit and vegetable market section is well presented with a 
fantastic variety and includes fresh herbs and spices. You 
can buy fashion and accessories, traditional Zulu pinafore 
dresses, prayer goods, garlands, beach towels, table cloths, 
baby clothes, CDs and DVDs. There are three fisheries sell-
ing slingers, salmon, barracuda, line fish, prawns, crabs and 
steenbrass.

Rowland Chetty of Stanley’s Seafood’s recommends his fresh 
barracuda to make an excellent Durban fish curry. “I love sell-
ing fresh fish here. I love the interaction with the customers. I 
buy all my herbs and spices and fruit and veg here at Bang-
ladesh Market... come to me early in the morning if you want 
to buy salmon and I always say that my slingers are best as 
a frying fish.”

Sholane Goorawa, owner of Sholane’s sells smileys (fresh 
sheep offal) at the Bangladesh market. “I sell about 80 sheep 
heads a day and the walkies (sheep’s legs trotters) are also 
very popular. I love smileys, the taste is unique not like mut-
ton or beef.” She says that Bangladesh Market is a tourist 
attraction. “They love to taste something different, something 
cultural like a smiley. This market is special because it sells 
everything – here you can come in naked,” she jokes, “and 
you can come here hungry but you will leave fully clothed and 
well fed!” 

rowlanD Chetty of  stanley’s seafooDs 
says of the BanglaDesh Market: “I love 
selling fresh fish here. I love the interaction 
with the customers. I buy all my herbs and 
spices and fruit and veg here at Bangladesh 
Market... come to me early in the morning if 
you want to buy salmon and I always say that 
my slingers are best as a frying fish.”

Marigolds from the prayer section at Bangladesh MarketThe Fragrance Market
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lunch in their shaded tea garden. There is also an arts and crafts 
shop, blacksmith’s forge, carpentry shop, a children’s home, hospi-
tal and guest house on the premises. T +27 31 7002704. 

THE BErGTHEIL MUSEUM
16 Queens Avenue, Westville
This is the oldest building in Westville, dating back to the 1840’s. 
This old farmhouse was declared a National Monument in 1983 
and is a heritage site in memory of the first Germans in Westville 
who arrived in 1848. There’s a wonderful collection of photo-
graphs, documents and artefacts. T 078 507 9395.

NATUrE rESErVES 
Paradise Valley Nature reserve (11 Oxford Road, Pinetown)
is situated along the Umbilo River and covers an area of 100ha. 
It offers a number of graded trails, as well as picnic and braai 
sites on the banks of the river. It’s home to a variety of wild-
life includes bushbuck, blue duiker, water mongoose, slender 
mongoose, otter, and numerous species of bats and birds.

The Palmiet Nature reserve (41 Old New Germany, Edgecliff 
Road, Westville) has picnic sites and braai areas and wonderful 
scenery featuring spectacular cliffs, river, forest and grassland. 
It has over 150 bird and 170 tree species and 15km of guided 
and self-guided trails including sunset and night trails and even a 
disabled trail. braai and picnic sites, disabled trail. To book guided 
trails (1st Sunday each month)  T Mike Cottrell +27 31 2666191.

roosfontein Nature reserve (Spine Road, Westville) is primar-
ily a grassland reserve, with coastal forest in the river valleys. A 
variety of grassland birds are resident. Along the river in the val-
ley, African Black Duck, Giant Kingfisher and Longtailed Wagtail 
are found, while on the cliffs Mocking Chat occur. There are two 
main trails, one through the grasslands (1 hour) and the second 
following a spur down into the valley and returning along the river 
(2 hours). T +27 31 2037067

Take a walk in Kranskloof Nature reserve (152 Kloof Falls 
Road, Kloof) where two river gorges, the Molweni and Nqutu 
meet. You can hike 20km of bush and when you have built up 
a sweat, dip your head under a waterfall. There are dramatic 
cliffs, waterfalls and natural forest alive with wildlife. 

PHEZULU SAFArI PArK
Josiah Gumede road
A highlight of the Assegay area is Phezulu Safari Park The world 
famous Gasa clan has over the last 30 years, given visitors to 
Phezulu a window into the rich, cultural world of the Zulu nation. 
Visitors are taken into traditional beehive shaped thatched huts, 
where the various artefacts, beliefs and rituals are explained, giv-
ing you an insight into Zulu culture. The Zulu dancing show is 
impressive with the dancers showing off their skills with grace 
and humour. Show times are 10am, 11.30am, 2pm and 3.30pm.
 
Phezulu also offers a Crocodile and Snake Park where knowl-
edgeable guides will take you on a tour. Meet Junior the 102 year 
old Nile crocodile and have a hands-on experience with Cleo the 
3.2m long Burmese python that weighs in at 42 kilograms. 

Phezulu boasts one of the best Curio shops in Kwa-Zulu Natal 
as well as a Swazi Candle shop with beautifully sculptured hand 
made candles.

The Croctilians restaurant serves meals ranging from Tradi-
tional Zulu meals and Crocodile steaks to easy-eating toasted 
sandwiches and burgers. Phezulu has a one hour scenic Game 
drive. On the drive you will see wildebeest, impala, blesbok, ze-
bra and giraffe. You will be taught about medicinal plants in the 
area as well as experience the amazing views across the Valley 
of 1000 Hills. Hidden away on the edge of the Valley is a self-
catering cottage which sleeps five. 
PheZulu Guesthouse: Tel: (031) 777 1205 
Email: stay@phezulusafaripark.co.za
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Markets
1 Bangladesh Market Business Square, Westcliffe, Chatsworth

2 Fragrance Market 12 Fragrance Street, Chatsworth

3 Ezimbuzimi Market Prince Mcwayizeni Rd, Umlazi

4 Night Market Lords & Legends Sport Cafe, 1600 Riverside Rd, Amanzimtoti

5 Umgababa market (Shell Ultra City) off N2 southbound

shopping Malls
6 Bluff Towers  318 Tara Road, The Bluff 

7 Bluff Pick ‘n Pay Centre  201 Tara Road, The Bluff

8 Chatsworth Centre  17 Joyhurst Street, Chatsworth

south: Bluff, Chatsworth, umlazi, Amanzimtoti
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Key
Markets

Large shopping centres

Small shopping centres

Restaurants & nightlife

Hospital

Police station

9 Umlazi Mega City  50 Mangosuthu Highway, Umlazi

10 Philani Valley Centre 179 Echwebni Avenue, Umlazi

11 galleria Shopping Centre cnr of Moss Kolnik and Arbour Roads, Amanzimtoti 

restaurants, puBs & CluBs
12 African Peninsula restaurant 599 Marine drive, Bluff  T +27 31 4671045

13 govinda’s Hari Krishna Temple, 50 Bhaktivedanta Swami Circle, Chatsworth  T +27 31 4034600

14 Max’s Lifestyle Umlazi T +27 31 9061393

15 giorgio’s at the View 9 Hillside Road Amanzimtoti  T +27 31 9031556

16 The Thirsty Whale 97 Beach Road, Amanzimtoti  T 082 922 4025 
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FRAGRAnCE MARkET
12 Fragrance Street, Chatsworth
TRAdInG TIMES: daily, 7am–5pm.
This large under-cover market sells fresh fruit and vege-
tables and a host of Eastern-inspired and Islamic cloth-
ing. There’s a Maharani stall selling lovely long garlands 
of marigolds and prayer goods. You can buy bottles of po-
tent crushed chilli, chicken tikka, live chickens, spices and 
herbs and incense. 

Michelle Thirumani, secretary of the Fragrance Market says: 
“This local market is unique because it is like an intimate 
shopping centre where you can get everything from chicken 
tikka to fresh fish. This is where I eat everyday and shop for 
my Bollywood DVDs, fruit and veg and jewellery.”

EZIMBUZIMI MARkET
Prince Mcwayizeni Road, Umlazi
TRAdInG TIMES: Mon–Fri: 7am–4pm, Sat: 8am–12pm
This is a huge traditional Zulu herbal market. Next door is the 
popular Goat Market where goats are slaughtered for rituals 
to communicate with the ancestors. 

nIGHT MARkET
Lords & Legends Sport Cafe, 1600 Riverside Rd, Amanzimtoti
TRAdInG TIMES: Every Thursday night
This weekly Night Market has food stalls, a beer garden, live 
bands, a jumping castle and arts and crafts.
   
UMGABABA MARkET (SHELL ULTRA CITy)
Off n2 southbound, just past Illovo Beach
TRAdInG TIMES: approximately 8am–4pm
There is a variety of traditional Zulu craft on offer here, but 
the real star of the show are the low-fired pots made from 
clay collected from the banks of the nearby Umgababa river, 
that are on offer at most of the stalls. These clay pots were 

traditionally used for preparing, storing and carrying beer or 
storing water and grain but they make beautiful decorative 
objects and are lovely for potting plants in. Most of these pots 
are blackened in a second carbon firing for ritualistic pur-
poses but in time they develop a warm, brown, glossy patina. 
There are also some lovely examples of bowls, baskets, fans, 
and mats woven from grasses, with radiating geometric pat-
terns. The colour is obtained using natural dyes made from 
bark, berries, leaves, clay, roots and dung. Also look out for 
traditional Zulu wood-carving. 

As you head down the N2, a few kms after Illova Beach, a Shell 
Ultra City and coloured huts on the side of the highway will 
indicate that you’re at the right place. You need to turn off the 
highway into the Ultra City where you will find parking nearby. 

MAKe A DAy tRIP oF It...

Take a tour. Township markets and experiences can 
be difficult to access. 

STREET SCEnE TOURS  offers tailor-made tours with 
knowledgable tour guides in the comfort of an air-con-
ditioned bus. From Umlazi markets and shisa nyama 
tavern experiences to colourfull Chatsworth markets, 
create a tour from activities and places of your choice.  
Tel: +27 31 3685909 
Sthembiso: Tel: 083 995 8002 
www.streetscenetours.co.za

HOLA UMLAZI is also an excellent tour option. 
Their tour specialises in taking you through Umlazi 
and is well constructed to provide an insight into the 
contemporary lifestyle of a black, urban community. 
Tel: 082 336 7433 / +27 31 4679461
Email” fulloutputcc@telkomsa.net
www.hlolaumlazi.co.za

Baskets from the Umgababa Market

Clay pots from the Umgababa Market

MiChelle thiruMani, secretary of the fra-
granCe Market says: “This market is unique 
because it is like an intimate shopping centre 
where you can get everything from chicken 
tikka to fresh fish. This is where I eat everyday 
and shop for my Bollywood DVDs, fruit and 
veg and jewellery.”

shoPPING tIP                              
Visit the Umgababa Market for beautiful woven bas-
kets and clay pots made by local crafters.

SHOP DBN: A guide to  SHOP DBN: A guide to  
Shopping in Durban Shopping in Durban continuedcontinued
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WIEGO Publications WIEGO Publications 
Catalogue 2018Catalogue 2018

CLIENT: WIEGO
DATE: December 2018
 
BRIEF: To design and layout a 
catalogue showcasing WIEGO’s 
work since its inception in 1997, 
to conincide with its 7th General 
Assembly.

View or download this publication 
HERE

mailto:?subject=
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http://linkedin.com/in/anna-chappé-de-leonval-9620262b
https://www.wiego.org/sites/default/files/resources/files/WIEGO_Catalogue_digital_final.pdf
https://www.wiego.org/sites/default/files/resources/files/WIEGO_Catalogue_digital_final.pdf
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StreetNet Human  StreetNet Human  
Impact Stories Impact Stories 

CLIENT: WIEGO
DATE: March 2019
 
BRIEF: To design and layout a 
series of human impact stories 
for WIEGO partner organisation 
Streetnet. StreetNet inteviewed street 
vendors from various countries who 
hold membership in their affiliate 
organizations, and collected stories 
which illustrate how much StreetNet 
and its affiliates’ work helps them 
and their families improve their living 
conditions. Each of the four stories 
needed to be layed out in a number of 
languages besides English, including 
Spanish, French, Russian and Hindi.

View or download these publications:

Cambodia

Rwanda

Liberia

India

mailto:?subject=
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http://streetnet.org.za/wp-content/uploads/Today-I-Can-Do-What-I-Couldnt-Before.pdf
http://streetnet.org.za/wp-content/uploads/All-This-For-10-Dollars.pdf
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Essential insights on key trends and solutions

Street Vendors  
and Public Space

Street Vendors and Street Vendors and 
Public SpacePublic Space

CLIENT: WIEGO
DATE: February 2020
 
BRIEF: Development, design and 
layout of an e-book offering an 
in-depth look at the important 
role street vendors play in cities, 
the challenges they face, and the 
solutions that can make cities more 
vibrant, secure, and affordable for all.

View or download this publication 
HERE. 
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COVID-19 Emergency Response 

Monitoring Impact
As soon as governments implemented 
measures to prevent the spread of COVID-19, 
WIEGO assessed the impact on informal 
workers’ lives and livelihoods.    

Moussié, Rachel, Laura Alfers and Jenna Harvey. 2020.
Informal Workers in the COVID-19 Crisis: A global picture of sudden impact and long-term risk.

ESPAÑOL: Trabajadoras y trabajadores en empleo informal: durante la crisis de la COVID-19
FRANÇAIS: Les travailleuse·eur·s de l’informel dans la crise de la COVID-19: Un panorama de l’impact brutal et du risque à long terme

Dias, Sonia, Ricardo Abussafy, Juliana Gonçalves and João Pedro Martins. 2020.
Impacts of the COVID-19 Pandemic on Inclusive Recycling in Brazil.

ESPAÑOL: Impactos da pandemia de COVID-19 sobre reciclagem inclusiva no Brasil

Dias, Sonia, Ricardo Abussafy, Juliana Gonçalves and João Pedro Martins. 2020. 
Overview of the Impact of the COVID-19 Pandemic on Inclusive Recycling in Brazil. 

ESPAÑOL: Panorama dos impactos da pandemia COVID-19 na reciclagem inclusiva no Brasil

Impacts of the COVID-19 
Pandemic on Inclusive 
Recycling in Brazil

By Sonia Dias, Ricardo Abussafy,  
Juliana Gonçalves, João Pedro Martins June 2020

Women in Informal Employment:
Globalizing and Organizing

Informal 
Workers  
in the  
COVID-19 
Crisis
A global picture of sudden 
impact and long-term risk 

JOINT / 
PROJECT
PUBLICATIONS

AHMEDABAD, INDIA: Padma, a representative 
from the Self Employed Women’s Association 
(SEWA), a trade union for poor, self-employed 
women in the informal sector, leads a nutrition 
programme for mothers at the BALSEWA 
Centre. The Centre holistically addresses issues 
for women working in the informal sector by 
providing affordable daycare, health check-
ups and educational programmes. The Centre’s 
daycare allows SEWA members to earn essential 
income for their families while keeping their 
children in a safe educational space.

Paula Bronstein/Getty Images Reportage
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Health guidelines for workers
As the pandemic took hold, it became apparent that few practical health and safety 
guidelines existed for workers in the informal economy. WIEGO researchers partnered 
with health professionals and worker organizations to develop materials.

COVID-19 EMERGENCY RESPONSE continued

The coronavirus is highly infectious. 
It spreads through contact with people who already have the virus – even those who do not 
show symptoms – or from touching contaminated surfaces and then touching your eyes, 
mouth or nose. COVID-19 sticks to surfaces - plastic, cardboard, metal, wood and money. 
It can survive for up to five days. These are some guidelines to prevent being infected and 
infecting others.

Research shows that across the global South, informal operators are key to the food 
security of low-income households.  Some countries have recognised this and declared 
informal food traders essential service providers. 

As long as safety guidelines are followed, informal traders can trade as 
safely as supermarkets.     

IF YOU ARE AT WORK AS AN ESSENTIAL SERVICE PROVIDER:
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Doctors advise staying at home, if you can. This is why 
direct income support from national government to all 
informal workers is critical.
• Elderly people are particularly at risk if they contract the 

virus. If you are elderly or live with elderly people (those 
over 60), you should stay at home.

• If you are unwell with an existing condition, or older than 
60, you should ask someone else to run your business for 
you during the COVID-19 epidemic.

STAY  AT  HOME: 

POLICY ISSUES FOR SAFE 
FOOD TRADE:

Avoid touching your face – especially 
your eyes, mouth and nose.  When you 
cough or sneeze, cover your face with the 
inside of your elbow. 

Wear a cloth mask that covers your 
mouth and nose.  Avoid touching the mask. 
Wash and iron after use. Have a few masks 
so that you always have a clean one to wear. 
Encourage customers to wear masks too. 

Avoid touching people. Do not greet 
people by touching them. Keep 2 metres 
away from people. Where this is impossible, 
then at least keep at arm’s length.

Street and market traders’ need to trade two metres apart, so local governments need 
to be flexible with trader layouts and locations.

Customers should keep two metres 
distance from each other, by 
queueing alongside trader/market 
stalls or outside spazas. Drawing lines 
on the ground is a simple way to show how 
people should queue and how far they 
should stay from you and your stall/shop. 

Give priority to high‐risk customers (such as pensioners and pregnant women) by giving 
them preference in queues.

Ask customers not to touch products (as far as possible).

Clean all frequently touched surfaces, including your 
cell phone screen, and also door handles and railings.

Street and market traders:  
Clean your tables and products with disinfectant.  
House‐shop owners and employees:  
Wipe down surfaces such as countertops, tills and handles 
with disinfectant. Provide sanitiser for customers entering 
and leaving if possible. 

Avoid handling cash: 
Encourage customers to 
deposit cash in a box or jar.  
Coins can be dropped into a 
soapy/bleach solution first. 
Wash your hands if you handle 
cash. Use digital payment 
methods where possible.  

Recycled plastic bags can 
carry the virus. If customers 
use their own bags, avoid 
touching them. If you provide 
plastic bags, avoid recycled 
ones.  

Wash your hands with soap and water often:
• Wash your hands for at least 20 seconds. Clean all parts 

of your hands and fists, washing between fingers and 
fingertips and halfway up your forearms.  

• Wash your hands before you start your workday, 
throughout the day, and especially before eating.

• Wash your hands after coughing or sneezing.
• Wash your hands after touching any object that others  

regularly touch.
• Wash your hands as soon as you get home.

1

NOTE: Hand sanitisers do not work as a preventative measure on dirty
hands – because the virus sticks to the dirt on your hands. When you wash 
your hands, do not touch the tap with your hands. Open and close it with a 
piece of newspaper that you throw away afterwards.

Fingers interlaced

Thumbs
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How to build a  
wash station:  
If you do not have running 
water on site for you and 
your customers, consider 
building one. Place a basin 
under the bottle to catch 
the waste water. See 
instructions here

Warning on the use of gloves: 
The advice from public health specialists is - if you use disposable gloves to protect yourself, they should be thrown away 
after each task. The virus sits on gloves and cannot be washed off in the same way as washing hands. Used gloves should 
be treated as contaminated. It is much better to be able to wash your hands with soap and water than to use gloves.

Pressure authorities to:
• promptly allow all food traders to trade.
• provide unlimited water points so that traders can 

wash their hands, workplaces and products frequently.
• provide masks, sanitisers and/or bleach as a matter of 

urgency.
• exempt food traders from any vending fees. 
• be flexible about trading layouts so that street and 

market traders can practise physical distancing.
• provide security, in coordination with other security 

services, in trading areas and around spaza shops. This 
will assist people in keeping the 2-metre distance, and 
also deal with the risk of looting.

2 metres 2 metres

These guidelines were developed by WIEGO in close 
consultation with experts in public health (Professors 
Rajen Naidoo and Leslie London of the Universities 
of KwaZulu-Natal and Cape Town) and the informal 
economy/food.   

They are informed by South African realities and may need 
to be adjusted based on your local conditions. April 2020.  

REMEMBER: If you or a family member develop symptoms, please follow local public health advisories.

COVID-19 (CORONAVIRUS) HEALTH GUIDELINES FOR INFORMAL TRADERS 

Women in Informal Employment:
Globalizing and Organizing

The most common symptoms of COVID-19 are:

Most people infected with COVID-19 experience a cough, fever, a sore throat and 
shortness of breath but are able to recover at home. Older people, and those with medical 
problems like high blood pressure, heart problems and diabetes, are more likely to develop 
serious illness. If you have a cough, fever, a sore throat and difficulty breathing, seek 
medical attention. Call in advance. Follow the directions of your local health authority.  
The World Health Organisation provides regularly updated advice for the public here

3

How to make your 
own disinfectant:  
If you do not have sanitisers 
1 cup of bleach in 6 cups 
of water is an effective 
disinfectant. 

bleach water

Fever
Shortness of 

breathCough Sore throat

WIEGO Publications WIEGO Publications 
Catalogue 2020/1Catalogue 2020/1

CLIENT: WIEGO
DATE: March 2021
 
BRIEF: To design and layout a 
catalogue showcasing WIEGO’s work 
since its inception in 1997.

View or download this publication 
HERE.
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CCT Strategic Support to Informal 
Settlements
This work stream supported the City’s Water and 
Sanitation Department with their work in informal set-
tlements to address the needs of particularly vulnerable 
communities during the pandemic. The work piloted a data 
collection system in 23 of the most vulnerable informal 
settlements (identified based on a vulnerability mapper 
and inputs from NGO partners), to collect live data on 
their access to water and sanitation services, and the per-
formance of these services within the community. 

CCT Logistics (Health, Mortality, 
Water & Sanitation) 
The logistics workstream provided modelling support to 
review the current healthcare supply chain network and 
distribution model and make recommendations to improve 
functionality given the COVID-19 crisis. 

Modelling around fatalities helped inform and support the 
City’s work on expanding crematorium facilities. At the 
start of the pandemic there was one functional cremator, 
which was increased to four cremators in eight weeks. 
Two had been non-compliant due to not meeting air emis-
sions standards and one was idle and not maintained. The 
City also worked closely with the Western Cape Province 
to identify a contingency site at Ndabeni and share re-
sources. In three weeks, they had plans for staff, water and 
electricity so that if they ran out of space there would be a 
place to store and identify bodies. Additional graves were 
prepared at cemeteries and burial cases and body bags 
procured in record time. 

This work stream supported 
the City’s Water and Sanitation 
Department with their work in in-
formal settlements to address the 
needs of particularly vulnerable 
communities during the pandemic. 
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Supporting Cities through the Pandemic
COVID-19 lessons learnt 
from the Future Cities 
South Africa Programme

3 / Supporting Cities through the Pandemic 

 1 Introduction
Future Cities South Africa (FCSA) is the delivery 
partner for the South African component of the 
Global Future Cities Programme, funded by the 
UK Government’s Foreign, Commonwealth and 
Development Office (FCDO).

This programme is designed to contribute to inclusive 
and sustainable economic growth, poverty reduction and 
mitigation of gender, social and economic inequalities 
through targeted projects on transportation and mobility, 
urban planning, resilience and the innovative use of data.

South African cities face rapid urbanisation within the 
inherited and perpetuated spatial constraints of the 
apartheid city. This is most notably characterised by 
spatial inefficiency and a mismatch between where 
poor people live and where economic opportunities 
lie. Previous attempts at stimulating inclusive economic 
growth through urban spatial transformation have been 
limited by several factors. These include the capacity for 
innovative socially rooted urban planning, financing and 
evidence-based decision-making that can accelerate 
urban development and mobility investment across so-
ciety, in spatially targeted areas, townships and informal 
settlements. The Global Future Cities Programme aims 
to strengthen these essential city capabilities.

Future Cities South Africa (FCSA) is a unique alliance 
of organisations and independent specialists. The pro-
gramme is anchored by PwC (UK & SA) and includes 
Open Cities Lab (OCL), Zutari, Palmer Development 
Group (PDG), Violence Prevention through Urban 

Upgrading (VPUU), the Isandla Institute and others. 
This alliance strives to offer the three targeted South 
African city governments’ global expertise, local insight 
and trusted relationships for transformative, inclusive 
and enduring impact.

The programme focuses on three cities: Johannesburg, 
eThekwini/Durban and Cape Town. The five core 
projects being implemented over a 2-3 year period, 
each have exceptional potential for creating more 
connected and inclusive spaces and being sustainable 
and replicable amongst the targeted cities and others. 
In doing so they have the potential to inform national 
practice and policy. The programme is aligned to the 
UN’s Sustainable Development Goals Agenda 2030, 
the National Development Plan and the Integrated 
Urban Development Framework. 

Within the core programme, collaboration and partner-
ing were already becoming features of how the FCDO 
and FCSA were working with the partner cities. In 
addition, continual change was also seen as a natural 
part of the three-year programme, leading FCSA to 
focus intensely on adaptive capacity within programme 
management system design. This would enable the 
programme and projects to evolve with new learning. 
Both design features became even more important in 
April 2020, when the cities requested that the FCDO 
expand the programme’s technical support to contrib-
ute to their COVID-19 response and recovery. This 
programme extension in response to COVID-19 is the 
focus of this document.

This programme is designed to contribute to 
inclusive and sustainable economic growth, 
poverty reduction and mitigation of gender, 
social and economic inequalities through tar-
geted projects on transportation and mobility, 
urban planning, resilience and the innovative 
use of data.

Clodagh Da Paixao
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3 JOHANNESBURG: 
 Introduction to the COVID-19 projects in the City

City of Johannesburg (CoJ) COVID-19 
Recovery Projects: Overview
With the addition of the programme uplift during 2020, five projects were 
underway with the City of Johannesburg (CoJ). Two of these were the core 
two-year projects, namely 4th Industrial Revolution & Mobility, working with 
the CoJ Department of Transport; and Soweto Strategic Area Framework, 
working with the CoJ Department of Development Planning.

The other three were six-month COVID-19 projects, funded by FCDO’s 
uplift to the core programme:

1. CoJ Urban Mobility & Reopening: Data modelling and analysis to assist
CoJ in better understanding and responding to the pandemic effects on
mobility planning and bus services contracting in its municipal area, and
to generate lessons about more adaptable governance systems for the
future.

2. CoJ Soweto Pandemic Impact Study: Using electronic movement data and
data from electronic surveys of households and businesses in the study
area to better understand the impact of (and reactions to) the pandemic
and its associated restrictions.

3. CoJ Financial Recovery: Assistance to the City to recover from the nega-
tive financial effects of COVID-19-related restrictions via a scenario mod-
el, facilitating long-term financial planning taking COVID-19 impacts into
account; and analysing commercial losses relating to the pandemic.
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4 ETHEKWINI MUNICIPALITY: 
 Introduction to the COVID-19 projects in the City

eThekwini Municipality (eTH) COVID-19 
Recovery Projects: Overview 
The programme uplift provided by the FCDO in response to COVID-19 
enabled the delivery of technical assistance to eThekwini Municipality 
in line with priority needs that emerged in relation to the crisis. 

Based on the request submitted by eThekwini Municipality and with 
FCSA’s input, two areas of support were identified, focusing on Informal 
settlements and economic recovery. The first area was to augment and 
pilot lessons for the ongoing core project focused on the development 
of an Informal Settlement Information Management Solution. The other 
was to support the Municipality with an economic model to assess the 
impacts of proposed economic policy interventions to cushion the local 
economy against shocks induced by the COVID-19 pandemic. 

In brief, the COVID-19 technical support provided to eThekwini 
Municipality included:

• Additional technical support on data in informal settlements. This
was a project designed to augment and test assumptions for the
central core project which aims to develop an Informal Settlements
Information Management Solution (ISIMS). The data support interven-
tion was provided to test and explore data systems, data collection and
verification processes, along with data analysis for informal settlements
to better understand how to sustainably scale up and integrate the
pilot into the existing ISIMS. The pilot project’s specific focus was to

The economic recovery support intervention was intended to 
equip the eThekwini Municipality with a quantitative econom-
ic model to simulate the City’s economy to allow for testing 
of general economic policy interventions to address the 
COVID-19 induced recession.
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facilitate informed and efficient service delivery (wa-
ter, sanitation and waste removal) in response to the 
COVID-19 pandemic.

• Economic recovery support intervention. This was 
intended to equip the eThekwini Municipality with 
a quantitative economic model which was intended 
to simulate the city’s economy to allow for testing 
of general economic policy interventions addressing 
the COVID-19 induced recession. The model was 
enhanced through the development of a front-end 
‘Sustainability Filter.’ This aimed to provide a holistic 
assessment of the potential implications of policy in-
terventions on broader sustainability considerations 
and encourage a ‘green and equitable recovery’ 
from COVID-19. 

eTH Data Pilot Project – Specific focus 
on informal settlement data collec-
tion and analysis for the eThekwini 
Water and Sanitation Unit
The Informal Settlement Information Management Solution 
(ISIMS) project focuses on improved data integration, man-
agement and analysis in the space of informal settlements. 
The assistance offered through the COVID-19 response 
workstream to eThekwini Municipality (EM) took the form of 
additional/adapted technical support to the current and ex-
isting project to support the Human Settlements Unit (HSU), 
eThekwini Water and Sanitation (EWS), and the Cleansing 
and Solid Waste (CSW). 

The Informal Settlement Information 
Management Solution (ISIMS) project 
focuses on improved data integra-
tion, management and analysis in the 
space of informal settlements.

Ashraf Hendricks – GroundUp (CC BY-ND 4.0)
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2 CAPE TOWN: 
    Introduction to the COVID-19 projects in the City

City of Cape Town (CCT) COVID-19 
Recovery Projects: Overview
The City of Cape Town recently experienced its worst drought in record-
ed history, with the economy still recovering from some of the related 
adverse impacts. The drought highlighted the challenges of rapid pop-
ulation growth, unequal consumption, and unequal access to services. 
For Cape Town, COVID-19 is the second major system-wide shock in 
consecutive years.

At the start of the pandemic, this core project was supplemented 
with several shorter-term projects to assist with the immediate needs 
of the crisis. The FCSA team provided support to the COVID-19 
Crisis Coordinating Committee, chaired by the Executive Director for 
Corporate Services at the City of Cape Town. This Committee took a 
data-driven approach to balancing stress across different internal and 
external systems.

The City of Cape Town was recently awarded an Apolitical award for 
COVID-19 Rapid Responders for this response. The award citation com-
mends the City for its “impressive data products, world class project man-
agement capabilities, and innovative risk and resilience tools”.

The past year has produced many valuable lessons regarding the value of 
data tools and skills in a time of crisis, which has further accelerated the 
City’s data maturity journey and the role of data capabilities in its broader 
resilience strategy. 

The City of Cape Town recently experienced its worst drought in record-
ed history, with the economy still recovering. For Cape Town, COVID-19 
is the second major system-wide shock in consecutive years.
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CLIENT: (FCSA) Future Cities  
South Africa
DATE: June 2021
 
BRIEF: Design, development and 
layout of a 30 page interactive pdf 
report.

View or download this publication 
HERE.
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COVID-19 is highly infectious. 

It spreads through contact with people 
who already have the virus – even 
those who do not show symptoms – or 
from touching contaminated surfaces 
and then touching your eyes, mouth 
or nose. COVID-19 sticks to surfaces 
– cardboard, plastic, wood, metal and 
money. It can survive for up to five 
days. 

Research shows that informal 
operators are key to the food 
security of low-income households.   
Many countries have recognised 
this and declared informal food 
traders essential service providers. 

COVID-19 HEALTH GUIDELINES FOR INFORMAL TRADERS 
(in streets, markets and home shops)

Doctors advise staying at home, if you can. This is why direct income 
support from national government to all informal workers is critical.
Elderly people are particularly at risk if they contract the virus. If you are 
elderly or live with elderly people (those over 60), you should stay at home.

If you are unwell with an existing condition, or older than 60, you should 
ask someone else to run your business for you during the COVID-19 
epidemic.

STAY  AT  HOME: 

If you show the following symptoms, you may 
have COVID-19, which means it is not safe for 
you to be at work and you can make others sick:

Most people infected with COVID-19 are 
able to recover at home. If you have any of 
these symptoms, seek medical attention. Call 
in advance. Follow the directions of your local 
health authority.

The World Health Organisation provides 
regularly updated advice for the public here. 

Fever
Shortness 
of breathCough Sore throat
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Wash your hands with soap and water often:
• Wash your hands for at least 20 seconds. Clean all parts 

of your hands and fists, washing between fingers and 
fingertips and halfway up your forearms.  

• Wash your hands before you start your workday, 
throughout the day, and especially before eating.

• Wash your hands after coughing or sneezing.

• Wash your hands after touching any object that others 
regularly touch.

• Wash your hands as soon as you get home.

Avoid touching your face – especially your eyes, mouth 
and nose. When you cough or sneeze, cover your face 
with the inside of your elbow. 

Wear a cloth mask that covers your mouth and nose.   
Avoid touching the mask. Wash and iron after use. Have 
a few masks so that you always have a clean one to wear. 
Encourage customers to wear masks too. 

Avoid touching people. Do not greet people by 
touching them. Keep two metres away from people. 
Where this is impossible, then at least keep at arm’s length.

Fingers interlaced

Thumbs
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IF YOU ARE AT WORK AS AN ESSENTIAL SERVICE PROVIDER:

COVID-19 HEALTH GUIDELINES FOR INFORMAL TRADERS                                                   

If safety guidelines are followed, informal traders can trade as safely  
as supermarkets.  

Street and market traders need to trade two metres apart, so local 
governments need to be flexible with trader layouts and locations.

Customers should keep two metres distance from each other, by 
queueing alongside trader/market stalls or outside spazas.  
Drawing lines on the ground is a simple way to show how people should  
queue and how far they should stay from you and your stall/shop. 

Give priority to high-risk customers (such as pensioners, people with 
disabilities and pregnant women) by giving them preference in queues.

Ask customers not to touch products (as far as possible).

2 metres 2 metres
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COVID-19 HEALTH GUIDELINES FOR INFORMAL TRADERS                                                   

If safety guidelines are followed, informal traders can trade as safely as supermarkets.  

Clean all frequently touched surfaces, 
including your cell phone, and also door 
handles and railings.

Street and market traders:  
Clean your tables and products with 
disinfectant.  
House shop owners and employees:  
Wipe down surfaces such as countertops, 
tills and handles with disinfectant. Provide 
sanitiser for customers entering and leaving 
if possible. 

Avoid handling cash: 
Encourage customers to deposit cash in 
a box or jar. Coins can be dropped into a 
soapy/bleach solution first. Use sanitiser 
between customers.

Use digital payment methods where 
possible. Consider signing up for Snapscan. 
If you have card payment facilities, like 
Yoco, iKhokha, FLASH and bank card 
machines, clean these with bleach solution 
before and after each use.

Recycled plastic bags can carry the virus.   
If customers use their own bags, avoid 
touching them. If you provide plastic bags, 
avoid recycled ones. 
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COVID-19 HEALTH GUIDELINES FOR INFORMAL TRADERS                                                   

How to make your own 
disinfectant:  
If you do not have sanitisers, 1 cup 
of bleach in 6 cups of water is an 
effective disinfectant. 

bleach water

How to build a wash station:  
Consider building a wash station  
if you do not have running water 
on site for you and your customers. 
Place a basin under the bottle to 
catch the waste water. 

If safety guidelines are followed, informal traders can trade as safely as supermarkets.  

PRESSURE AUTHORITIES TO:
• promptly allow all food traders to trade.
• ensure suppliers (e.g. secondary fresh produce markets) and those 

transporting traders’ goods are also able to operate.
• provide unlimited water points so that traders can wash their hands, 

workplaces and products frequently.
• provide masks, sanitisers and/or bleach as a matter of urgency.
• exempt food traders from any vending fees.
• be flexible about trading layouts so that street and market traders can 

practise physical distancing.
• identify unused space–fields, parking lots–where food markets can be set up.
• provide security, in coordination with other security services, in trading 

areas and around spaza shops. This will assist people in keeping the  
2-metre distance, and also deal with the risk of looting.

COVID-19 HEALTH GUIDELINES FOR INFORMAL TRADERS                                                   

POLICY ISSUES:

These guidelines were developed by WIEGO in close consultation with experts in public health (Professors Rajen 
Naidoo and Leslie London) and the informal economy/food systems. They are informed by South African realities 
and may need to be adjusted based on your local conditions. April 2020.  

Women in Informal Employment:
Globalizing and Organizing

If safety guidelines are followed, informal traders can trade as safely as supermarkets.  

Health Guidelines for Informal Traders Health Guidelines for Informal Traders 
during COVID: an emergency responseduring COVID: an emergency response

CLIENT: WIEGO
DATE: December 2018
 
BRIEF: To design posters and social media shareables.
South Africa was initially used as a case study to develop the 
material which was then rapidly adapted for international use. 
Materials development, design and layout in English, French, 
Spanish, Portuguese, Russian, Afrikaans, isiZulu, Xhosa and Sotho.
A 2nd “updated “ response was actioned a few months later to 
accommodate further learnings. 

View or download original publications HERE.

View or download updated publications HERE. 

mailto:?subject=
https://www.developdesignco.com
http://linkedin.com/in/anna-chappé-de-leonval-9620262b
https://www.wiego.org/resources/resources-covid-19-health-guidelines-informal-traders
https://www.wiego.org/resources/resources-covid-19-guidelines-informal-traders-south-africa
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วิกฤตโควิด-19 และเศรษฐกิจนอกระบบ : 
แรงงานนอกระบบในกรุงเทพมหานคร  ประเทศไทย

ข้อค้นพบสำาคัญข้อค้นพบสำาคัญ

เกือบครึ่งหนึ่งของผู้ตอบไม่สามารถทำางานได้แม้แต่วันเดียวในช่วงเดือน
เมษายน พ.ศ. 2563 กล่าวคือ ร้อยละ 100 ของหมอนวด ร้อยละ 73 ของ
ผู้ทำาการผลิตที่บ้าน  และร้อยละ 55 ของผู้ค้าหาบแร่แผงลอยตอบว่ามีราย
ได้เป็นศูนย์ในช่วงเวลานี้

การฟื้นตัวเกิดขึ้นช้า  เพราะว่าในเดือนมิถุนายนและกรกฎาคม รายได้
เฉลี่ยต่อวันของกลุ่มแรงงานนอกระบบเป็นแค่บางส่วนของรายได้ที่เคยได้
รับในเดือนธันวาคม พ.ศ. 2562 เท่านั้น กล่าวคือ เมื่อเทียบกับรายได้เดิม  
ผู้ทำาการผลิตที่บ้านมีรายได้เพียงร้อยละ 46  หมอนวดร้อยละ 49 คนเก็บ
ของเก่าร้อยละ 57 ผู้ขับขี่จักรยานยนต์รับจ้างร้อยละ 58 และผู้ค้าหาบเร่
แผงลอยร้อยละ 64 

ร้อยละ 25 ของผู้ทำาการผลิตที่บ้าน ร้อยละ 19 ของหมอนวด ร้อยละ 18 
ของผู้ขับขี่จักรยานยนต์รับจ้าง และร้อยละ 14 ของคนเก็บของเก่าตอบว่า 
เกิดภาวะความหิวโหยของผู้ใหญ่ในครอบครัว

ร้อยละ 82 ของผู้ตอบ ตอบว่า ในครัวเรือนมีรายได้ลดลงเมื่อเปรียบเทียบ
กับเดือนธันวาคม พ.ศ. 2562  และร้อยละ 35 ตอบว่า ความรับผิดชอบใน
ครัวเรือนเพิ่มขึ้น อาทิ การทำาอาหาร การทำาความสะอาด หรือการดูแล

ผู้ตอบส่วนใหญ่ได้รับเงินช่วยเหลือจากรัฐบาล ซึ่งส่วนหนึ่งต้องขอบคุณ
การช่วยเหลือในการลงทะเบียนจากเครือข่ายของสมาพันธ์แรงงานนอก
ระบบ ประเทศไทย มีเพียง ร้อยละ 22 ที่ไม่ได้รับความช่วยเหลือนี้ เนื่อง
เพราะ มีปัญหาเกี่ยวกับทะเบียนบ้าน ความยากในการใช้งานแอพพลิ
เคชั่น หรือไม่มีสิทธิเพราะเป็นแรงงานข้ามชาติ  

ร้อยละ 83 ของแรงงานยืมเงิน ใช้เงินเก็บ ขอความช่วยเหลือทางการ
เงินจากเพื่อนหรือครอบครัว ขายหรือจำานำาทรัพย์สิน หรือต้องให้สมาชิก
ครอบครัวย้ายถิ่นเนื่องจากประสบวิกฤต  ร้อยละ 19 ของแรงงานเริ่ม
ทำางานประเภทใหม่ แต่มีหลายคนที่เปลี่ยนจากงานนอกระบบที่เปราะบาง
ประเภทหนึ่งไปอีกประเภทหนึ่ง
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นายปรีชา  ไทยสงเคราะห์  ผู้ค้าแผงลอยขายอาหาร ย่านบางขุนเทียน ซอย 69 ชานเมืองกรุงเทพมหานคร เขาถูกย้ายออกจากพื้นที่ขายเดิมเมื่อปี 2559 ซึ่งเป็นส่วน
หนึ่งของการรณรงค์ขับไล่หาบเร่แผงลอยของรัฐบาล  เนื่องจากหาบเร่แผงลอยเป็นกลุ่มอาชีพที่จำาเป็นของสังคม เขาจึงได้รับอนุญาตให้ทำาการค้าได้ในช่วงที่เข้มงวด
ต่อการระบาดของโควิด-19   ยอดขายของเขาลดลงจากเดิมถึงร้อยละ 50 ซึ่งถือเป็นเพียงรายได้ส่วนน้อยมากเมื่อเปรียบเทียบกับยอดขายในพื้นที่เดิมก่อนถูกขับไล่  
ถ่ายโดย: ภัทรพล วิรัตน์

กุมภาพันธ์ 2564
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La crise de la COVID-19 et l’économie 
informelle : récupératrice·eur·s de déchets en 
emploi informel à Dakar

Principales constatations

Les récupératrice·eur·s de matériaux recyclables, 
bien que non reconnus à leur juste valeur, font un 
travail essentiel dans la gestion des déchets. En 
avril, puis en juin 2020, les récupératrice·eur·s ont pu 
travailler à la décharge de Mbeubeuss, assurant en 
pleine crise sanitaire la récupération des matériaux 
recyclables et contribuant à la gestion des déchets, un 
service essentiel à la santé et à l›amélioration du cadre 
de vie de Dakar. Pourtant, ces travailleuse·eur·s ne 
sont pas pris en compte dans les mesures de relance 
économique mises en place par le gouvernement, 
ni impliqués, en tant que parties prenantes, dans 
l’élaboration de nouvelles stratégies de gestion des 
déchets. 

Diminution des revenus : En juin 2020, 97 % des 
récupératrice·eur·s déclaraient que le revenu total 
de leur ménage avait fortement diminué à cause des 
mesures barrières pour faire face à la COVID-19 et 
de leur impact sur la chaîne d›approvisionnement du 
recyclage. Malgré l›assouplissement de ces mesures 
restrictives, les revenus des récupératrice·eur·s 
restaient toujours en deçà des niveaux pré-COVID-19 
constatés en février 2020.

Un double choc pour les récupératrices : Pour elles, 
les conséquences de la crise sanitaire se déclinent, 
entre autres, en perte ou diminution de revenus, 
précarité croissante dans le travail et responsabilités 
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« Certains jours, je ne peux pas vendre ce que j’ai récupéré. Avant la COVID-19, les acheteurs payaient 75 FCFA pour chaque 
kilo de plastique, maintenant ils ne paient que 40 FCFA par kilo », dit Bigué Cissé, une récupératrice, membre de Bokk Diom, qui 
travaille à Mbeubeuss depuis 16 ans. Son travail fait vivre huit personnes, dont ses trois enfants. « J’ai une grosse dette, je ne gagne 
pas assez pour vivre, c’est très dur ». Crédit photo : Marta Moreiras, 2020.

Javier 2021

COVID-19 Crisis and the Informal Economy: 
Informal Workers in Durban, South Africa

Key Findings

97% of street vendors, 95% of market traders and 74% of 
waste pickers stopped working in April 2020 during the 
heaviest restrictions. By July, none of the occupational groups 
surveyed had returned to pre-lockdown average levels of daily 
income, with 72% of workers reporting a drop in household 
income compared to pre-lockdown levels. Waste pickers 
reported earning 70% of their pre-lockdown earnings and street 
vendors were earning less than half of pre-lockdown earnings. 

Although the majority of street vendors and waste pickers 
were able to return to work by July, 50% of market traders 
were not able to continue working after the strict lockdown, 
with 53% reporting zero earnings in July. Reasons for this 
include the high price of produce, insufficient capital to re-
stock, health concerns and municipal regulations that have 
interrupted the footfall into the market.

Food security has been a major concern for informal 
workers, with 81% of workers reporting incidents of hunger 
among adult members of their household during lockdown. 
In households with children, 90% reported incidents of 
hunger among children. 

The dire situation of informal workers has been exacerbated 
by punitive and unsupportive interpretations of lockdown 
rules and regulations by the eThekwini (Durban) Metro, 
including a lack of consultation with informal workers, 
the impounding of goods and produce, overly restrictive 
regulation of market spaces, and continuing hostile and 
sometimes violent behaviour towards waste pickers and 
street vendors.

During the lockdown, workers across occupational groups 
reported increases in unpaid household responsibilities 
such as cooking, cleaning and child care. Women reported 
increases more frequently than men. 

In July, 39% of workers reported receipt of cash support 
from the government, and 38% of workers reported receiving 
food aid. The receipt of cash and food assistance was 
uneven across sectors and genders. Waste pickers were 
less likely than other occupational groups to have received a 
cash grant from the government, while market traders were 
significantly more likely to have received food aid. Women 
were twice as likely to have received cash relief than men.
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Restrictions and the economic crisis associated with the COVID-19 impact have had a profound impact on informal workers in 
Durban, South Africa, in terms of their ability to work, income, and household and care responsibilities. 

The vast majority of informal workers were unable to work during the lockdown in April 2020. The effects have been long lasting — by 
July, none of the occupational groups surveyed had returned to pre-lockdown average levels of daily income.  (This photo was taken 
prior to the start of the COVID-19 pandemic). Photo credit: Angela Buckland

January 2021
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Key Findings

COVID-19 Crisis and the Informal Economy:
Street Vendors in New York City, USA
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All street vendors interviewed as part of this study 
stopped working completely in April 2020. By June, 
only 26% had gone back to work part-time or more. 

98% of respondents had zero earnings in April.  

By June, average earnings were 20% of average 
earnings in February, with 79% of respondents still 
earning nothing. 

26% of respondents received no government 
financial relief such as “stimulus checks” and 63% 
received no government food assistance. Street 
vendors have been excluded from local, state and 
national small business assistance programs, creating 
severe financial distress for owners and workers. 

Respondents described struggles with COVID-19 
illness, illness and deaths of family members, and 
inaccessibility of medical care. Poor mental health 
and anxiety were impacting many respondents. 

76% of respondents have borrowed money, drawn 
down savings, sought financial help from family, 
friends or neighbours, or sold or pawned assets as 
a response to the crisis. Many have been unable 
to make rent payments, and more than half of 
respondents expressed the need for assistance to 
meet basic needs.

Maria Crespo is originally from Cuenca, Ecuador. She sells Ecuadorian food on Junction Boulevard and Roosevelt Avenue in 
Queens. “I’ve been a vendor for more than 34 years. Like many street vendors I stopped working in March. I was afraid for my 
health and my community. Like many people I am behind on payments.”  Photo credit: Leticia Ochoa.

January 2021

COVID-19 Crisis and the Informal Economy
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Sectoral breakdown of coping strategies as a percentage

Market tradersStreet vendors Waste pickers

2%

0%

Borrowed money:

Sought financial 
help from friends/

family/neighbours:

Drew down savings:

Sold assets:

0 40% 80%20% 60% 100%      
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19%
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36%

21%

8%
36%

16%

% of respondents able to work during  April and July by gender and sector

MenWomen

% able to work 
during April

% able to work 
during April

% able to work 
during April

% able to work 
during July

% able to work 
during July

% able to work 
during July
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4% 0%
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% reporting different reasons for not receiving cash grants by sector

“There were a lot of recyclers 
that did not receive the 
R350 grant because most 
of the mothers receive the 
Child Support Grant...but 
the unemployment support 
grants were important and 
I wish that the government 
will continue providing it even 
after the pandemic.” 

– Woman Waste Picker, 
Durban

Street vendors Waste pickersMarket traders

26%
12%

28%
12%

11%
12%

Lack of 
documentation: 

Registration 
too difficult:

No access to 
digital services:

Not aware it was 
available:

Not eligible:

Citizenship status:

Applied but did not 
receive anything:

Costs of applying:

0 40% 80%20% 60% 100%      
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4%

10%

30%
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7%
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3%

12%

9%
28%

4%
17%

17%

4%

10%

March 
27

Federal CARES Act 
includes provisions for 
one-time “Economic 
Impact Payments” 
(“stimulus checks”) 
and unemployment 
supplements, including 
for some self-employed 
workers via the Pandemic 
Employment Assistance 
program. 

June
22

NYC begins Phase 2 
Reopening, including 
resumption of some 
office work and 
introduction of wide-
scale outdoor restaurant 
dining. 

September

Street Vendor Project 
receives reports of 
vendor ticketing by 
NYPD officers, in spite 
of June announcement 
by the Mayor.

June
7-8

Mayor Bill de Blasio 
announces that 
NYPD will no longer 
enforce vending 
regulations. NYC 
begins Phase 1 
Reopening.

April
12

Daily COVID-19 deaths for New York 
City residents peak at 572. 

March
13-14

National 
Emergency 
declared. First 
two COVID-19 
deaths in New 
York State. 

March
22

“NYS On Pause” begins, 
requiring all non-essential 
workers to stay home. 
Food vendors are 
considered essential 
workers and permitted to 
operate.

Timeline*

*All events in the above timeline occurred in 2020.

Juan Carlos Landa, churro vendor in New York City. Photo credit: Clay Williams.

COVID-19 Crisis and the Informal Economy
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Household Stress

Though the survey did not ask about ability to pay rent or utility bills, one-third of respondents 
nevertheless mentioned paying rent as a major challenge, source of stress, or area where public support 
was urgent. Several were struggling with rent both for their homes and for the garages where they 
store their carts. Some noted that they had been unable to pay rent for one or more months.

The pandemic has also led to a rise in unpaid household labor. This is particularly the case for women 
vendors. Several respondents mentioned the challenge of keeping children inside and focused during 
the day. 

“I haven’t been able to work because I’m in the house taking care of my kids 
making sure they connect to the internet for school.”  

– Woman Vendor

94% 
of respondents reported that their household’s 
overall income was lower than in February 2020.

% of respondents reporting increase in care and household 
responsibilities by gender

88%

69%

24%
27%

18% 20%

79%

69%

Women 
(N=33)

Men 
(N=29)

Women 
(N=33)

Men 
(N=29)

Women 
(N=33)

Men 
(N=29)

Women 
(N=33)

Men 
(N=29)

Women 
(N=33)

Men 
(N=29)

Cooking Cleaning Child care Care of the Sick Care of the Elderly

7%
3%
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COVID-19 FactsheetsCOVID-19 Factsheets

CLIENT: WIEGO
DATE: January 2021
 
BRIEF: I was one of a group 
of designers responsible for 
designing factsheets using 
statistics gathered by WIEGO 
from 12 focal citiies to quantify 
the impact of COVID-19 on 
the informal economy. I was 
responsible for Durban, Dakar, 
Bangkok and New York.

View or download these 
publications HERE.

mailto:?subject=
https://www.developdesignco.com
http://linkedin.com/in/anna-chappé-de-leonval-9620262b
https://www.wiego.org/covid-19-crisis-and-informal-economy-study-city-fact-sheets
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Informal 
Workers  
in the  
COVID-19 
Crisis
A global picture of sudden 
impact and long-term risk 

WIEGO’s Rapid 
Assessment: 
Getting the 
global picture

2

Anna Nkobele belongs to a community organization called 
Domestic Watch, which meets monthly to teach domestic 
workers to be aware and safe.
Photo: Jonathan Torgovnik / Getty Images Reportage

WIEGO’S RA: GETTING THE GLOBAL PICTURE HEALTH RISKS AND RESPONSES MOBILIZATION & ORGANIZATION CONCLUSION

Mobilization 
and 
Organization

21

Neighbourhood women gather outside their 
homes to discuss the area upkeep and work issues 
in Ahmedabad, India.
Photo: Paula Bronstein / Getty Images Reportage
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MAJOR SHUTDOWNS  
in large global economies (i.e. 
China, Europe and N. America)

• Cost of raw materials rose across Asia once China closed its borders.
• Europe and US cancelled contracts with garment factories in Viet Nam, Bangladesh, India and Pakistan leading to fewer or no orders, 

and no income.

BORDER CLOSURES
(i.e. between and within 
countries)

• Decline in demand for home-based workers’ products catering to the tourist industry in S.E. Asia and E. Europe 
• Since the beginning of 2020, there has been a decline in the export market for handicraft and handmade products as products cannot 

be transported. 
• All international fairs and exhibitions have been cancelled leading to high debts among home-based workers who had bought 

production materials in advance, but now have nowhere to sell their goods (Uzbekistan).
• Many home-based worker cooperatives and producer companies may cease to exist if the situation lasts.

SEMI-LOCKDOWN
(i.e. schools closed, people 
encouraged to work from 
home when possible, food 
markets and stores open, 
public transport still operating)

• Work orders disappeared.
• School closures and unemployment among men have increased care responsibilities for women at home, making it difficult to complete orders.
• Decline in demand for traditional crafts as trade fairs and cultural events are cancelled in Cambodia, India, Nepal, Bhutan, Pakistan, Sri 

Lanka and E. Europe. Rising debts now as workers used credit to buy materials.
• In Ethiopia and Kenya, where wearing masks in public is mandatory, home-based workers are now producing masks for the local market.
• Kenya has reduced VAT, but no other support is provided to assist small producers like home-based workers.

FULL LOCKDOWN
(i.e. schools closed, all 
nonessential workers remain 
at home, food markets closed, 
limited public transport 
service)

• Unable to collect payment for previous orders. 
• Unable to buy raw materials for production.
• In South Africa, cooperatives who have been receiving monthly orders from social enterprises have been told that no work will be 

available during the lockdown period (i.e. April) and that the social enterprise would revert to the coops in May.
• Registered home-based workers’ coops in South Africa are attempting to register on the Department of Small Business Development portal 

for small, medium and micro-enterprises (SMME) relief. There have been no reports of successful registration and relief received yet.
• In the Philippines, people are not allowed to leave home to buy food. The government delivers food. Home-based workers report that 

the food is not enough for bigger households and is not fresh.
• In India, it has led to food scarcity. Ration shops have limited supply and a lockdown doesn’t allow them to travel to procure food. Many 

don’t have ration cards, especially the migrant workers, so they are dependent on cooked food provided by charity organizations.
• Most home-based workers expect to have no work for at least the next 6 months.
• In Uganda, customers indicate that there is no guarantee of orders for the rest of the year as some of them will also be adversely affected.
• Many home-based workers reverted to subsistence farming on their urban land and in nearby villages. All the groups noted the 

importance of food production through the pandemic to ensure food security. However, their role in food security is not acknowledged 
or supported by government policies. 

• Ugandan groups are struggling to pay rent for workshops and trading spaces. Commercial banks have announced that they will not be 
accepting any new loan applications and home-based workers are worried about how they will repay existing loans.

HOME-BASED WORKERS  

“For our members...they are afraid 
of nothing to eat. They are afraid of 
economic issues, much more than 
health issues.” 

– Interview with home-based workers 
organization HomeNet Thailand.

Rattana Chalermchai works with her husband Mongkol at home. A former factory 
worker, Rattana was laid off during the economic crisis in 1997. She now supplies 
hand-made flip-flops to a resort. Photo: Paula Bronstein / Getty Images Reportage

WIEGO’S RA: GETTING THE GLOBAL PICTURE HEALTH RISKS AND RESPONSES MOBILIZATION & ORGANIZATION CONCLUSION

28

How cities can support 
informal workers:  
COVID-19 and beyond

14 April 2020
By Jenna Harvey, in collaboration with WIEGO’s Urban Policies 
Programme

THIS blog expands on workers’ demands for how city 
governments should provide them the support they need 
now, as one step in the necessary process of creating a 
transformed social contract for the future.

Decades of exclusionary planning is 
proving deadly for cities 
The legacy of 21st century cities is fast becoming one of 
exclusion and vast inequality. In cities big and small across the 
globe, decisions about allocation of resources and space have 
been made on the basis of profit, not people — and the effects 
are proving disastrous.

As COVID-19 has tightened its grip on cities, the immense 
social and economic cost of this exclusionary status quo 
has been thrown into sharp relief. It is clear now that city 
governments are less equipped to address the dual health and 
economic crisis caused by COVID-19 because of an approach 
to urban planning and policy-making that has marginalized and 
exploited the working poor for decades, even as cities reaped 
benefits from their labour.

The current situation has laid bare the plight of informal workers, 
who account for the majority of urban workers in most cities 
of the Global South and who do not have the luxury of living on 
savings, retreating to home offices, or protecting themselves 
through social distancing. As the ILO reports, because of the 
existing inequalities that shape the work and lives of the world’s 
two-billion informal workers, they will experience the harshest 
health and economic impacts of COVID-19. But actions can be 
taken now to change that trajectory. 

All eyes are currently on national governments to develop 
and deploy policies, such as income replacement measures, 
to support these workers through the crisis. However, less 
attention has been paid to the critical role that cities should 
play in developing responses to support informal workers 
during the crisis and in building a foundation for more resilient 
and equitable urban systems in the future. 

Informal head load porter (or kayayei) Mamuna Mohammed 
carries bananas through Agbogbloshie Market, a thriving central 
market for fruits and vegetables in Accra. 
Photo: Jonathan Torgovnik / Getty Images Reportage

However, less attention has been paid to the critical 
role that cities should play in developing responses 
to support informal workers during the crisis and in 
building a foundation for more resilient and equitable 
urban systems in the future. 

CONCLUSIONMOBILIZATION & ORGANIZATIONHEALTH RISKS AND RESPONSESWIEGO’S RA: GETTING THE GLOBAL PICTURE

Informal Workers in the  Informal Workers in the  
COVID-19 crisis COVID-19 crisis 

CLIENT: WIEGO
DATE: July 2020
 
BRIEF: To design and layout a “rapid assessment” 
response to COVID-19’s impact on the informal 
economy globally, in the form of a 40 page 
interactive e-book. Layout in English, French and 
Spanish.

View or download this publication HERE.
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Politiques d’exclusion et campagnes dans l’espace public 
: Les campagnes et les politiques publiques visant à 
promouvoir la propreté et l’embellissement sont souvent 
utilisées pour expulser les travailleuse·eur·s de l’informel 
des espaces publics et privés et pour criminaliser la 
récupération informelle de matériaux.  

Fermeture des sites d’enfouissement sans inclusion :
Les fermetures des sites d’enfouissement obligent 
souvent les récupératrices·eur·s de matériaux à quitter 
leur travail. Les récupératrice·eur·s de matériaux peuvent 
s’organiser et plaider pour être intégré·e·s dans le système 
formel de gestion des déchets en dehors des sites 
d’enfouissement, par exemple dans la collecte des 
matériaux au porte-à-porte, le tri et le traitement des 
matériaux, la collecte des déchets et le nettoyage public 
et la collecte des déchets de la construction.  

Privatisation : Le recours à des entreprises 
privées pour la collecte ou le traitement des 
déchets et des matériaux recyclables peut 
concurrencer avec les récupératrice·eur·s 
dans l’accès aux matériaux.

Bennes à ordures fermées : Les efforts 
pour fermer les bennes à ordures et les 
bacs de recyclage publics et privés 
empêchent les récupératrice·eur·s 
d’accéder aux matériaux en toute 

Importation de déchets : L’inondation des 
marchés du recyclage par de grandes quantités 
de produits recyclables étrangers fait baisser le 
prix des matériaux dans le pays importateur, ce 
qui réduit les revenus des récupératrice·eur·s 
de matériaux. Les déchets importés sont 
souvent pollués avec des matériaux non 
recyclables, ce qui entraîne des déversements 
et des incinérations de résidus. Cela entraîne la 
pollution des communautés pauvres où les 
récupératrice·eur·s de matériaux habitent.   

Incinération et recyclage de produits chimiques : Les entreprises 
d’incinération et de recyclage de produits chimiques détournent 
les matériaux de l’industrie du recyclage mécanique, oubliant les 
moyens de subsistance des récupératrice·eur·s de matériaux. Elles 
ont également tendance à être situées dans les communautés 
démunies où les récupératrice·eur·s de matériaux habitent 
polluant ainsi l’air et le sol.  Technologie : La technique de gestion des déchets 

remplace de plus en plus le travail humain et peut 
permettre aux acteurs riches de la gestion des 
déchets d’être plus efficaces et attrayants et donc 
de dépasser les récupératrice·eur·s de matériaux. 

Pour en savoir plus sur le projet de Réduction des déchets
dans les villes côtières de WIEGO, veuillez consulter
www.wiego.org/rwcc

Menaces sur les moyens
de subsistance des 
récupératrice·eur·s de matériaux

How waste
pickers prevent
marine waste
pollution

We sort and process recyclable materials locally 

preventing contamination when shipping to other 

countries (where they might end up in the ocean).

We are helping ourselves by organizing and learning 

new skills so that we can create better waste 

management for non-recyclable waste.

For more information about WIEGO’s Reducing Waste in

Coastal Cities project, please visit www.wiego.org/rwcc

We extract organic materials from 

unlined dumpsites, which stops toxins 

from seeping into groundwater and 

ocean environments.

We provide a low-cost waste collection service 

that governments can afford so that poorer 

communities can also access this service, which 

helps to prevent informal dumping.

We provide collection services that 

prevent open waste burning, which 

can pollute the ocean.

We collect materials for recycling and reuse from 

residents, businesses, or the street and stop them 

from polluting the environment. By recycling and reusing, we prevent 

the need for new materials (virgin raw 

materials) to be made, which can 

destroy environments. 

We provide reusable dishes to prevent 

the use of single-use plastics that can 

end up in the environment.

We push for new policies to encourage 

everyone's participation in the recycling, reuse, 

and reduction of waste.

We meet with residents face-to-face and work 

with them to advocate for better waste 

management practices and to communicate 

new initiatives like single-use plastic bans, etc.

Waste Picker resourcesWaste Picker resources  

CLIENT: WIEGO
DATE: July 2020 - June 2021
 
BRIEF: design, illustration and layout 
of resources in English Spanish and 
French

How waste pickers help to prevent How waste pickers help to prevent 
marine wastemarine waste
View or download these resources 
HERE. 

Threats to waste picker livelihoodsThreats to waste picker livelihoods
View or download these resources 
HERE. 

mailto:?subject=
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https://www.wiego.org/resources/threats-waste-picker-livelihoods
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Food security is not just a matter of growing enough food 
or facing scarcity. In cities of the global South, people 
need access to affordable, safe food and sufficient choice 
to meet their dietary and cultural requirements. 

Recent multi-city research shows that the urban poor rely 
on all the food retail options available to meet their needs. 
Informal actors—such as street and market traders—are 
as important as formal actors (such as supermarkets) in 
ensuring access to food.

By selling a variety of cooked, fresh and packaged foods in 
affordable quantities and convenient locations, informal 
                                                         traders provide poor urban house-

holds with a measure of food-
related resilience and stability.

Food is an urban issue — and informal 
food traders are key to feeding cities

1

Access BRIEFS here  
and here to learn more.

INFORMAL TRADERS: Food security for thriving communities

High levels of diet-related diseases, obesity and stunted 
growth are not the result of ignorance or bad decision-
making within poor households. They are the result of 
limited access to nutritious, safe food. 

Research done on urban food systems in cities across the 
global South confirms that urban households, especially 
poor households, rely on informal street and market 
traders to supply them with safe, nutritious food. This 
safe access is sometimes compromised by poor access to 
water, sanitation and safe storage.

Access to safe, nutritious food improves the overall 
health of a city by ensuring people can access a  
variety of good food in affordable quantities and  
convenient locations. 

Informal food traders offer health 
benefits to city residents

2

INFORMAL TRADERS: Food security for thriving communities

Access BRIEFS here  
and here to learn more.

Access BRIEFS 
here and here 
to learn more.

When the street serves as the kitchen, 
infrastructure is key.

3

Reliable infrastructure—including safe, hygienic places to 
clean, cook and store food and energy to power refriger-
ation—is vital for informal traders and their customers.

Many poor households cannot afford cooking fuel or 
electricity, so nearby street and market traders serve as the 
refrigerator, stove, storage cupboard and even the food 
preparation site.

Unfortunately, even where informal food traders pay taxes 
and fees, they are often denied the infrastructure that their 
formal counterparts enjoy. This increases their operating 
costs—and drives up the price of nutritious food for the 
poorest households. 

INFORMAL TRADERS: Food security for thriving communities

Recent research in cities across the global South has 
found that the informal food trade is an integral part of 
the economy and is vital to food and nutrition security. 
Government approaches that support, rather than punish, 
traders will ultimately promote food and nutritional 
security for urban residents.  

The informal food trade is not one thing. It is diverse, 
offering many options that improve food and nutrition 
security. And it operates differently in different 
cities. If city planners and policymakers 
want to help keep the residents of 
their city fed, they must ensure 
regulations and permitting enable 
the food trade in their cities. 

This requires a deep understanding. 
Informal trader organizations have the 
knowledge and should be consulted.

When the informal economy thrives, 
the city thrives.

4

INFORMAL TRADERS: Food security for thriving communities

Access BRIEFS here  
and here to learn more.

Informal food traders must stay at 
the centre of food security

5

Attempts to “modernize” a city’s food retail options by 
building supermarkets and malls and relocating informal 
markets to inconvenient locations are misguided. Copying 
city management approaches from the global North does 
not serve the food access needs of the urban poor in 

Southern cities, research from cities across 
the South confirms.

Moving markets away from the heart of 
communities or transport centres threatens 

livelihoods. It also limits the options that 
residents (especially poor residents) 

have to access healthy food they 
can afford. And that threatens 

the food security of urban 
communities.

INFORMAL TRADERS: Food security for thriving communities

Access BRIEFS here  
and here to learn more.

Health Guideline shareablesHealth Guideline shareables  

CLIENT: ACC (African Centre for Cities)
DATE: October 2021
 
BRIEF: Design and layout of social media 
shareables to highlight the vital role the 
informal economy plays in global food 
security.
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La logística inversa de envases  
y embalajes: el modelo brasileño 
de REP
Jacqueline Rutkowski / agosto de 2021

Women in Informal Employment:
Globalizing and Organizing

La législation sur le dépôt des conteneurs de l’Oregon :
Les opportunités et les défis d’une gestion inclusive des déchets

1
Women in Informal Employment:

Globalizing and Organizing

La législation sur le dépôt des 
conteneurs de l’Oregon :
Les opportunités et les défis d’une gestion 
inclusive des déchets
Taylor Cass Talbott / août 2021

Women in Informal Employment:
Globalizing and Organizing

Exploring Opportunities 
for Waste Pickers in EPR: 
SWaCH Cooperative’s System for 
Multi-Layered Packaging
Lubna Anantakrishnan / June, 2021

Women in Informal Employment:
Globalizing and Organizing

Waste Picker Case Waste Picker Case 
StudiesStudies  

CLIENT: WIEGO
DATE: August 2021
 
BRIEF: design and layout 
of case studies examining 
Extended Producer 
Responsibility (EPR) Systems in 
various locations around the 
globe, from the perspective of 
waste picker organizations (in 
English, Spanish, Portuguese 
and French).

View or download these 
publications HERE.

mailto:?subject=
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